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KUESIONER PENELITIAN 

 

Kepada Yth : 

Bapak/Ibu/Sdr/i/Nasabah 

PT Bank Sinarmas Syariah KCS Banjarmasin 

Assalamualaikum Wr,Wb. 

 Yang mengajukan permohonan pengisian kuensioner ini : 

 Nama/ Nim : Wulan Purnamasari/180105020440 

Status  : Mahasiswi Program Sarjana (S1) Fakultas Ekonomi        

dan Bisnis Islam dan Program Studi Perbankan     Syariah, Universitas 

Islam Negeri Antasari Banjarmasin. 

 Memohon dengan kerendahan hati, agar bapak/ibu/saudara/i dapat mengisi 

kuinsioner penelitian ini yang berjudul “PENGARUH KUALITAS 

PELAYANAN, BRAND IMAGE, DAN KEMUDAHAN TRANSAKSI 

TERHADAP MINAT NASABAH  DALAM MELAKUKAN TRANSAKSI 

PADA BANK SINARMAS SYARIAH KCS BANJARMASIN”. 

 Mengingatkan kuinsioner ini digunakan untuk penelitian ilmiah (skripsi), 

sebagai salah satu syarat untuk mengakhiri studi di Fakultas Ekonomi dan Bisnis 

Islam, Program Studi Perbankan Syariah, Universitas Islam Negeri Antasari 

Banjarmasin, saya mengharapkan jawaban yang diberikan dengan sejujur-

jujurnya sesuai dengan keadaan yang sebenarnya. Kerahasiaan identitas 

Bapak/Ibu/Saudara/i akan tetap terjaga sesuai dengan kode etik yang berlaku. 

 Bantuan Bapak/Ibu/Saudara/i merupakan hal yang sangat berharga bagi 

peneliti, oleh karena itu atas bantuannya penulis ucapkan terimakasih.  

Wassalamualaikum wr wb  

       Penulis,     

 

 

Wulan Purnamasari 
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Petunjuk pengisian : Berilah tanda  X  pada jawaban anda 

Kriteria Penilaian : 

  1 = Sangat Tidak Setuju 

  2 = Tidak Setuju 

  3 = Cukup Setuju 

  4 = Setuju 

  5 = Sangat Setuju 

Jenis Kelamin   : 

  a. Pria    b. Wanita 

Usia    : 

  a. < 20 tahun   c. 30 – 40 tahun e. > 50 tahun 

  b. 20 – 30 tahun  d. 40 – 50 tahun 

 

Kualitas Pelayanan ( X1 ) 

No Pernyataan 1 2 3 4 5 

1. Ruangan bank selalu rapi, bersih dan nyaman 

 

     

2. Penampilan pegawai yang rapi, baik dari berpakaian maupun 

berdandan 

     

3. Tersedianya mesin ATM pada bank 

 

     

4. Lokasi Bank Sinarmas Syariah mudah dijangkau 

 

     

5. Pegawai Bank Sinarmas Syariah santun dalam melayani 

 

     

6. Pegawai Bank Sinarmas Syariah cepat dalam melayani 

 

     

7. Pegawai Bank Sinarmas Syariah cepat dalam menyelesaikan 

masalah 

     

8. Pegawai Bank Sinarmas Syariah selalu memberikan solusi yang 

tepat 

     

9. Pegawai Bank Sinarmas Syariah bersedia menanggapi 

pertanyaan dan keluhan anda sebagai nasabah 

     

10. Satpam selalu ikut serta dalam membantu nasabah yang 

kebingungan 

     

11. Pegawai Bank Sinarmas Syariah santun dalam melayani      
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Brand Image (X2) 

No  Pernyataan  1 2 3 4 5 

1. Menurut anda Bank Sinarmas Syariah sangat terpercaya  

 

     

2. Menurut anda produk Bank Sinarmas Syariah sangat bagus 

 

     

3. Menurut anda Bank Sinarmas Syariah menjalankan sistem bagi 

hasil yang benar 

     

4. Menurut anda aset di Bank Sinarmas Syariah sangat aman 

 

     

5. Menurut anda Bank Sinarmas Syariah memiliki keunggulan 

produk dibandingkan dengan bank lain 

     

6. Menurut anda Bank Sinarmas Syariah sudah terkenal di 

masyarakat 

     

7. Menurut anda logo Bank Sinarmas Syariah lebih mudah dikenali      

8. Menurut anda bertransaksi di Bank Sinarmas Syariah mudah dan 

prosesnya sangat cepat 

     

9. Menurut anda Bank Sinarmas Syariah merupakan bank dengan 

pelayanan terbaik 

     

10. Nama “ Bank Sinarmas Syariah ” lebih mudah di ingat 

dibandingkan dengan nama bank lainnya  

     

 

Minat Nasabah X3 

No Pernyataan 1 2 3 4 5 

1.  Saya melakukan transaksi di Bank Sinarmas Syariah karena 

fasilitas yang memadai 

     

2. Kesopanan karyawan Bank Sinarmas Syariah mendorong saya 

untuk melakukan transaksi  

     

3. Karyawan Bank Sinarmas Syariah memberikan saya informasi 

produk yang jelas dan mudah dimengerti 

     

4. Karyawan Bank Sinarmas Syariah memberikan pelayanan yang 

cepat dan tepat kepada nasabah 

     

5. Saya melakukan transaksi di Bank Sinarmas Syariah karena 

produk nya lebih unggul dari bank konvensional lainnya 

     

6. Bank Sinarmas Syariah memiliki mesin ATM yang memudahkan 

saya 

     

7. Lokasi kantor cabang memudahkan akses saya melakukan 

transaksi 

     

8. Keuntungan yang saya dapat di Bank Sinarmas Syariah lebih 

besar dibandingkan bank yang lainnya 

     

9. Keuntungan yang diperoleh Bank Sinarmas Syariah berpengaruh 

terhadap pembagian bagi hasil yang akan saya terima 
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Kemudahan Transaksi Y 

No  Pernyataan 1 2 3 4 5 

1. Saya melakukan transaksi di Bank Sinarmas Syariah karena 

lokasi tempat yang terjangkau 

     

2. Bank memudahkan transaksi lewat mobile bangking sehingga 

dapat menghemat waktu saya karena tidak perlu antri di bank  

     

3. Bank memfasilitasi pembukaan rakening lewat online untuk 

memudahkan transaksi 
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UJI VALIDITAS VARIABEL KUALITAS PELAYANAN 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 

X1.1 Pearson 

Correlation 
1 ,772

**
 ,211 ,342 ,029 -,037 ,097 -,076 

Sig. (2-tailed)  ,000 ,263 ,065 ,880 ,846 ,609 ,689 

N 30 30 30 30 30 30 30 30 

X1.2 Pearson 

Correlation 
,772

**
 1 ,489

**
 ,480

**
 ,139 ,172 ,085 -,107 

Sig. (2-tailed) ,000  ,006 ,007 ,465 ,365 ,656 ,574 

N 30 30 30 30 30 30 30 30 

X1.3 Pearson 

Correlation 
,211 ,489

**
 1 ,693

**
 ,049 ,088 ,000 ,095 

Sig. (2-tailed) ,263 ,006  ,000 ,797 ,645 1,000 ,617 

N 30 30 30 30 30 30 30 30 

X1.4 Pearson 

Correlation 
,342 ,480

**
 ,693

**
 1 ,167 ,187 ,123 ,233 

Sig. (2-tailed) ,065 ,007 ,000  ,378 ,322 ,517 ,215 

N 30 30 30 30 30 30 30 30 

X1.5 Pearson 

Correlation 
,029 ,139 ,049 ,167 1 ,815

**
 ,791

**
 ,591

**
 

Sig. (2-tailed) ,880 ,465 ,797 ,378  ,000 ,000 ,001 

N 30 30 30 30 30 30 30 30 

X1.6 Pearson 

Correlation 
-,037 ,172 ,088 ,187 ,815

**
 1 ,760

**
 ,584

**
 

Sig. (2-tailed) ,846 ,365 ,645 ,322 ,000  ,000 ,001 

N 30 30 30 30 30 30 30 30 

X1.7 Pearson 

Correlation 
,097 ,085 ,000 ,123 ,791

**
 ,760

**
 1 ,796

**
 

Sig. (2-tailed) ,609 ,656 1,000 ,517 ,000 ,000  ,000 

N 30 30 30 30 30 30 30 30 

X1.8 Pearson 

Correlation 
-,076 -,107 ,095 ,233 ,591

**
 ,584

**
 ,796

**
 1 

Sig. (2-tailed) ,689 ,574 ,617 ,215 ,001 ,001 ,000  

N 30 30 30 30 30 30 30 30 

X1.9 Pearson 

Correlation 
-,124 -,079 -,190 -,284 ,200 ,209 ,302 ,131 

Sig. (2-tailed) ,512 ,678 ,314 ,128 ,289 ,269 ,105 ,489 

N 30 30 30 30 30 30 30 30 

X1.10 Pearson 

Correlation 
-,075 -,174 ,000 -,095 ,116 ,000 ,229 ,198 
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Sig. (2-tailed) ,693 ,357 1,000 ,618 ,541 1,000 ,224 ,295 

N 30 30 30 30 30 30 30 30 

X1.11 Pearson 

Correlation 
,044 ,033 -,048 ,081 ,312 ,209 ,247 ,186 

Sig. (2-tailed) ,817 ,864 ,803 ,670 ,094 ,269 ,188 ,326 

N 30 30 30 30 30 30 30 30 

X1.12 Pearson 

Correlation 
-,188 -,244 -,263 ,112 ,141 ,115 ,152 ,162 

Sig. (2-tailed) ,319 ,194 ,161 ,556 ,456 ,545 ,424 ,391 

N 30 30 30 30 30 30 30 30 

Total_X

1 

Pearson 

Correlation 
,373

*
 ,469

**
 ,376

*
 ,493

**
 ,733

**
 ,696

**
 ,774

**
 ,631

**
 

Sig. (2-tailed) ,042 ,009 ,041 ,006 ,000 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 30 

 

Correlations 

 X1.9 X1.10 X1.11 X1.12 Total_X1 

X1.1 Pearson Correlation -,124 -,075 ,044 -,188 ,373
*
 

Sig. (2-tailed) ,512 ,693 ,817 ,319 ,042 

N 30 30 30 30 30 

X1.2 Pearson Correlation -,079 -,174 ,033 -,244 ,469
**

 

Sig. (2-tailed) ,678 ,357 ,864 ,194 ,009 

N 30 30 30 30 30 

X1.3 Pearson Correlation -,190 ,000 -,048 -,263 ,376
*
 

Sig. (2-tailed) ,314 1,000 ,803 ,161 ,041 

N 30 30 30 30 30 

X1.4 Pearson Correlation -,284 -,095 ,081 ,112 ,493
**

 

Sig. (2-tailed) ,128 ,618 ,670 ,556 ,006 

N 30 30 30 30 30 

X1.5 Pearson Correlation ,200 ,116 ,312 ,141 ,733
**

 

Sig. (2-tailed) ,289 ,541 ,094 ,456 ,000 

N 30 30 30 30 30 

X1.6 Pearson Correlation ,209 ,000 ,209 ,115 ,696
**

 

Sig. (2-tailed) ,269 1,000 ,269 ,545 ,000 

N 30 30 30 30 30 

X1.7 Pearson Correlation ,302 ,229 ,247 ,152 ,774
**

 

Sig. (2-tailed) ,105 ,224 ,188 ,424 ,000 

N 30 30 30 30 30 

X1.8 Pearson Correlation ,131 ,198 ,186 ,162 ,631
**

 

Sig. (2-tailed) ,489 ,295 ,326 ,391 ,000 



93 

 

  

N 30 30 30 30 30 

X1.9 Pearson Correlation 1 ,650
**

 ,267 ,087 ,365
*
 

Sig. (2-tailed)  ,000 ,154 ,646 ,048 

N 30 30 30 30 30 

X1.10 Pearson Correlation ,650
**

 1 ,480
**

 ,078 ,398
*
 

Sig. (2-tailed) ,000  ,007 ,682 ,029 

N 30 30 30 30 30 

X1.11 Pearson Correlation ,267 ,480
**

 1 ,162 ,491
**

 

Sig. (2-tailed) ,154 ,007  ,391 ,006 

N 30 30 30 30 30 

X1.12 Pearson Correlation ,087 ,078 ,162 1 ,114 

Sig. (2-tailed) ,646 ,682 ,391  ,549 

N 30 30 30 30 30 

Total_X1 Pearson Correlation ,365
*
 ,398

*
 ,491

**
 ,114 1 

Sig. (2-tailed) ,048 ,029 ,006 ,549  

N 30 30 30 30 30 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

UJI RELABILITAS VARIABEL KUALITAS PELAYANAN 

Case Processing Summary 

 N % 

Cases Valid 30 100,0 

Excluded
a
 0 ,0 

Total 30 100,0 

a. Listwise deletion based on all 

variables in the procedure. 

                             

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,741 11 
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UJI VARIABEL BRAND IMAGE  (X2) 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

X2.1 Pearson 

Correlation 

1 ,853
**

 ,131 ,176 ,221 ,391
*
 

Sig. (2-tailed)  ,000 ,489 ,352 ,241 ,032 

N 30 30 30 30 30 30 

X2.2 Pearson 

Correlation 

,853
**

 1 ,322 ,083 ,188 ,302 

Sig. (2-tailed) ,000  ,083 ,665 ,319 ,104 

N 30 30 30 30 30 30 

X2.3 Pearson 

Correlation 

,131 ,322 1 ,425
*
 ,232 ,051 

Sig. (2-tailed) ,489 ,083  ,019 ,217 ,787 

N 30 30 30 30 30 30 

X2.4 Pearson 

Correlation 

,176 ,083 ,425
*
 1 ,171 -,117 

Sig. (2-tailed) ,352 ,665 ,019  ,366 ,538 

N 30 30 30 30 30 30 

X2.5 Pearson 

Correlation 

,221 ,188 ,232 ,171 1 ,248 

Sig. (2-tailed) ,241 ,319 ,217 ,366  ,186 

N 30 30 30 30 30 30 

X2.6 Pearson 

Correlation 

,391
*
 ,302 ,051 -,117 ,248 1 

Sig. (2-tailed) ,032 ,104 ,787 ,538 ,186  

N 30 30 30 30 30 30 

X2.7 Pearson 

Correlation 

,245 ,302 ,051 -,117 ,248 ,713
**

 

Sig. (2-tailed) ,193 ,104 ,787 ,538 ,186 ,000 

N 30 30 30 30 30 30 

X2.8 Pearson 

Correlation 

,095 ,081 ,162 ,007 ,221 ,107 

Sig. (2-tailed) ,617 ,670 ,391 ,972 ,241 ,574 

N 30 30 30 30 30 30 
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X2.9 Pearson 

Correlation 

,000 -,031 -,038 ,061 ,149 -,085 

Sig. (2-tailed) 1,000 ,872 ,842 ,749 ,433 ,656 

N 30 30 30 30 30 30 

X2.10 Pearson 

Correlation 

-,035 -,143 ,286 ,480
**

 ,016 -,117 

Sig. (2-tailed) ,854 ,453 ,125 ,007 ,935 ,538 

N 30 30 30 30 30 30 

Total_X

2 

Pearson 

Correlation 

,572
**

 ,523
**

 ,501
**

 ,499
**

 ,562
**

 ,453
*
 

Sig. (2-tailed) ,001 ,003 ,005 ,005 ,001 ,012 

N 30 30 30 30 30 30 

 

 

Correlations 

 X2.7 X2.8 X2.9 X2.10 Total_X2 

X2.1 Pearson Correlation ,245 ,095 ,000 -,035 ,572
**

 

Sig. (2-tailed) ,193 ,617 1,000 ,854 ,001 

N 30 30 30 30 30 

X2.2 Pearson Correlation ,302 ,081 -,031 -,143 ,523
**

 

Sig. (2-tailed) ,104 ,670 ,872 ,453 ,003 

N 30 30 30 30 30 

X2.3 Pearson Correlation ,051 ,162 -,038 ,286 ,501
**

 

Sig. (2-tailed) ,787 ,391 ,842 ,125 ,005 

N 30 30 30 30 30 

X2.4 Pearson Correlation -,117 ,007 ,061 ,480
**

 ,499
**

 

Sig. (2-tailed) ,538 ,972 ,749 ,007 ,005 

N 30 30 30 30 30 

X2.5 Pearson Correlation ,248 ,221 ,149 ,016 ,562
**

 

Sig. (2-tailed) ,186 ,241 ,433 ,935 ,001 

N 30 30 30 30 30 

X2.6 Pearson Correlation ,713
**

 ,107 -,085 -,117 ,453
*
 

Sig. (2-tailed) ,000 ,574 ,656 ,538 ,012 

N 30 30 30 30 30 

X2.7 Pearson Correlation 1 ,386
*
 ,198 -,014 ,560

**
 

Sig. (2-tailed)  ,035 ,295 ,942 ,001 

N 30 30 30 30 30 

X2.8 Pearson Correlation ,386
*
 1 ,796

**
 ,107 ,570

**
 

Sig. (2-tailed) ,035  ,000 ,573 ,001 
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N 30 30 30 30 30 

X2.9 Pearson Correlation ,198 ,796
**

 1 -,041 ,393
*
 

Sig. (2-tailed) ,295 ,000  ,831 ,032 

N 30 30 30 30 30 

X2.10 Pearson Correlation -,014 ,107 -,041 1 ,383
*
 

Sig. (2-tailed) ,942 ,573 ,831  ,036 

N 30 30 30 30 30 

Total_X2 Pearson Correlation ,560
**

 ,570
**

 ,393
*
 ,383

*
 1 

Sig. (2-tailed) ,001 ,001 ,032 ,036  

N 30 30 30 30 30 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

UJI RELABILITAS VARIABEL BRAND IMAGE (X2) 

Case Processing Summary 

 N % 

Cases Valid 30 100,0 

Excluded
a
 0 ,0 

Total 30 100,0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,648 10 

 

UJI VALIDITAS KEMUDAHAN TRANSAKSI (X3) 

 

Correlations 

 X3.1 X3.2 X3.3 Total_Y 

X3.1 Pearson Correlation 1 ,600
**

 -,341 ,635
**

 

Sig. (2-tailed)  ,000 ,065 ,000 

N 30 30 30 30 

X3.2 Pearson Correlation ,600
**

 1 -,032 ,822
**

 

Sig. (2-tailed) ,000  ,867 ,000 
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N 30 30 30 30 

X3.3 Pearson Correlation -,341 -,032 1 ,398
*
 

Sig. (2-tailed) ,065 ,867  ,029 

N 30 30 30 30 

Total_Y Pearson Correlation ,635
**

 ,822
**

 ,398
*
 1 

Sig. (2-tailed) ,000 ,000 ,029  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

UJI RELABILITAS KEMUDAHAN TRANSAKSI (X3) 

 

Case Processing Summary 

 N % 

Cases Valid 30 100,0 

Excluded
a
 0 ,0 

Total 30 100,0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,750 2 

 

UJI VALIDITAS MINAT NASABAH (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 

Y1 Pearson 

Correlation 

1 ,307 ,050 ,098 ,210 ,141 
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Sig. (2-tailed)  ,099 ,793 ,606 ,265 ,457 

N 30 30 30 30 30 30 

Y2 Pearson 

Correlation 

,307 1 ,134 ,262 -,014 ,047 

Sig. (2-tailed) ,099  ,481 ,161 ,943 ,804 

N 30 30 30 30 30 30 

Y3 Pearson 

Correlation 

,050 ,134 1 ,364
*
 ,355 ,000 

Sig. (2-tailed) ,793 ,481  ,048 ,054 1,000 

N 30 30 30 30 30 30 

Y4 Pearson 

Correlation 

,098 ,262 ,364
*
 1 ,299 ,154 

Sig. (2-tailed) ,606 ,161 ,048  ,109 ,416 

N 30 30 30 30 30 30 

Y5 Pearson 

Correlation 

,210 -,014 ,355 ,299 1 ,036 

Sig. (2-tailed) ,265 ,943 ,054 ,109  ,851 

N 30 30 30 30 30 30 

Y6 Pearson 

Correlation 

,141 ,047 ,000 ,154 ,036 1 

Sig. (2-tailed) ,457 ,804 1,000 ,416 ,851  

N 30 30 30 30 30 30 

Y7 Pearson 

Correlation 

,141 ,047 ,000 ,154 ,036 1,000
**

 

Sig. (2-tailed) ,457 ,804 1,000 ,416 ,851 ,000 

N 30 30 30 30 30 30 

Y8 Pearson 

Correlation 

,065 ,135 ,237 -,155 -,042 ,462
*
 

Sig. (2-tailed) ,732 ,478 ,207 ,412 ,825 ,010 

N 30 30 30 30 30 30 

Y9 Pearson 

Correlation 

-,009 -,023 ,057 -,211 -,112 ,121 

Sig. (2-tailed) ,964 ,905 ,765 ,263 ,554 ,525 

N 30 30 30 30 30 30 

Total_

Y 

Pearson 

Correlation 

,498
**

 ,413
*
 ,487

**
 ,404

*
 ,438

*
 ,620

**
 

Sig. (2-tailed) ,005 ,023 ,006 ,027 ,016 ,000 

N 30 30 30 30 30 30 
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Correlations 

 Y7 Y8 Y9 Total_Y 

Y1 Pearson Correlation ,141 ,065 -,009 ,498
**

 

Sig. (2-tailed) ,457 ,732 ,964 ,005 

N 30 30 30 30 

Y2 Pearson Correlation ,047 ,135 -,023 ,413
*
 

Sig. (2-tailed) ,804 ,478 ,905 ,023 

N 30 30 30 30 

Y3 Pearson Correlation ,000 ,237 ,057 ,487
**

 

Sig. (2-tailed) 1,000 ,207 ,765 ,006 

N 30 30 30 30 

Y4 Pearson Correlation ,154 -,155 -,211 ,404
*
 

Sig. (2-tailed) ,416 ,412 ,263 ,027 

N 30 30 30 30 

Y5 Pearson Correlation ,036 -,042 -,112 ,438
*
 

Sig. (2-tailed) ,851 ,825 ,554 ,016 

N 30 30 30 30 

Y6 Pearson Correlation 1,000
**

 ,462
*
 ,121 ,620

**
 

Sig. (2-tailed) ,000 ,010 ,525 ,000 

N 30 30 30 30 

Y7 Pearson Correlation 1 ,462
*
 ,121 ,620

**
 

Sig. (2-tailed)  ,010 ,525 ,000 

N 30 30 30 30 

Y8 Pearson Correlation ,462
*
 1 ,587

**
 ,614

**
 

Sig. (2-tailed) ,010  ,001 ,000 

N 30 30 30 30 

Y9 Pearson Correlation ,121 ,587
**

 1 ,363
*
 

Sig. (2-tailed) ,525 ,001  ,049 

N 30 30 30 30 

Total_Y Pearson Correlation ,620
**

 ,614
**

 ,363
*
 1 

Sig. (2-tailed) ,000 ,000 ,049  

N 30 30 30 30 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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UJI RELABILITAS MINAT NASABAH (Y) 

 

Case Processing Summary 

 N % 

Cases Valid 30 100,0 

Excluded
a
 0 ,0 

Total 30 100,0 

a. Listwise deletion based on all 

variables in the procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,614 8 

 

UJI NORMALITAS VARIABEL KUALITAS PELAYANAN, BRAND 

IMAGE DAN KEMUDAHAN TRANSAKSI 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandard

ized 

Residual 

N 30 

Normal Parameters
a,b

 Mean ,0000000 

Std. 

Deviation 

1,8377666

3 

Most Extreme 

Differences 

Absolute ,115 

Positive ,072 

Negative -,115 

Test Statistic ,115 

Asymp. Sig. (2-tailed) ,200
c,d

 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 
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UJI HOMOGENITAS VARIABEL KUALITAS PELAYANAN, BRAND 

IMAGE DAN KEMUDAHAN TRANSAKSI 

 

Test of Homogeneity of Variances 

 

Levene 

Statistic df1 df2 Sig. 

Kualitas Pelayanan 7,323 5 20 ,000 

Brand Image ,513 5 20 ,764 

Kemudahan 

Transaksi 

,528 5 20 ,752 

 

ANOVA 

 

Sum of 

Squares df 

Mean 

Squar

e F Sig. 

Kualitas 

Pelayanan 

Between 

Groups 

100,336 9 11,14

8 

1,522 ,207 

Within 

Groups 

146,464 20 7,323 
  

Total 246,800 29    

Brand Image Between 

Groups 

108,905 9 12,10

1 

2,600 ,036 

Within 

Groups 

93,095 20 4,655 
  

Total 202,000 29    

Kemudahan 

Transaksi 

Between 

Groups 

7,169 9 ,797 ,978 ,487 

Within 

Groups 

16,298 20 ,815 
  

Total 23,467 29    

 

 

UJI MULTIKOLENIERITAS VARIABEL KUALITAS PELAYANAN, 

BRAND IMAGE DAN KEMUDAHAN TRANSAKSI 

 

Variables Entered/Removed
a
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Model 

Variables 

Entered 

Variables 

Removed Method 

1 Kemudahan 

Transaksi, 

Kualitas 

Pelayanan, 

Brand Image
b
 

. Enter 

a. Dependent Variable: Minat Nasabah 

b. All requested variables entered. 

 

Coefficients
a
 

Model 

Collinearity Statistics 

Toleranc

e VIF 

1 Kualitas Pelayanan ,951 1,051 

Brand Image ,951 1,052 

Kemudahan 

Transaksi 

,960 1,042 

a. Dependent Variable: Minat Nasabah 

 

Collinearity Diagnostics
a
 

Mod

el 

Dimensi

on 

Eigenval

ue 

Condition 

Index 

Variance Proportions 

(Consta

nt) 

Kualitas 

Pelayanan 

Brand 

Image 

1 1 3,988 1,000 ,00 ,00 ,00 

2 ,008 21,809 ,01 ,09 ,02 

3 ,003 37,769 ,00 ,46 ,71 

4 ,001 57,043 ,99 ,46 ,27 

 

Collinearity Diagnostics
a
 

Model Dimension 

Variance Proportions 

Kemudahan Transaksi 

1 1 ,00 

2 ,81 

3 ,07 

4 ,13 

 

a. Dependent Variable: Minat Nasabah 
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UJI REGRESI LINIER BERGANDA  

 

Variables Entered/Removed
a
 

Mod

el 

Variables 

Entered 

Variables 

Removed 

Metho

d 

1 Kemudaha

n 

Transaksi, 

Kualitas 

Pelayanan, 

Brans 

Image
b
 

. Enter 

 

a. Dependent Variable: Minat Nasabah 

b. All requested variables entered. 

 

 

Model Summary 

Mod

el R 

R 

Square 

Adjusted R 

Square 

Std. Error 

of the 

Estimate 

1 ,749
a
 ,560 ,546 1,68083 

 

a. Predictors: (Constant), Kemudahan Transaksi, Kualitas 

Pelayanan, Brans Image 

 

ANOVA
a
 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regressio

n 

338,432 3 112,811 39,930 ,000
b
 

Residual 265,568 94 2,825   

Total 604,000 97    

 

a. Dependent Variable: Minat Nasabah 

b. Predictors: (Constant), Kemudahan Transaksi, Kualitas Pelayanan, Brans 

Image 
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Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficient

s 

t B Std. Error Beta 

1 (Constant) 2,628 4,863  ,540 

Kualitas Pelayanan ,064 ,095 ,049 ,670 

Brans Image ,646 ,065 ,729 9,999 

Kemudahan 

Transaksi 

,620 ,286 ,149 2,170 

 

Coefficients
a
 

Model Sig. 

1 (Constant) ,590 

Kualitas Pelayanan ,505 

Brans Image ,000 

Kemudahan Transaksi ,033 

 

a. Dependent Variable: Minat Nasabah 
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