
71 
 

 
 

DAFTAR PUSTAKA 

Buku 

Arikunto, Suharsimi. 2010. “Metode Peneltian.” Jakarta: Rineka Cipta 173. 

Arikunto, Suharsimi. 2014. Evaluasi Program Pendidikan: Pedoman Teoritis 

Praktisi Pendidikan. 

Blackwell, R. D., P. W. Miniard, and J. F. Engel. 2006. Consumer Behavior. 

Thomson South-Western. 

Ghozali, Imam. 2016. “Aplikasi Analisis Multivariete Dengan Program IBM 

SPSS 23 (Edisi 8).” Cetakan Ke VIII. Semarang: Badan Penerbit Universitas 

Diponegoro 96. 

Kotler, P., K. L. Keller, and A. Chernev. 2021. Marketing Management. Pearson 

Education. 

Laudon, Kenneth C., and Carol Guercio Traver. 2020. E-Commerce 2019: 

Business, Technology, Society. Pearson. 

Priyatno, Duwi. 2017. “Panduan Praktis Olah Data Menggunakan SPSS.” 

Yogyakarta: Andi. 

Prof. Dr. Suyono, M. S. 2015. Analisis Regresi Untuk Penelitian. Deepublish. 

Siyoto, S., and M. A. Sodik. 2015. DASAR METODOLOGI PENELITIAN. 

Literasi Media Publishing. 

Sugiyono, Dr. 2013. “Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif Dan R&D.” 

Sugiyono, Dr. 2017. “Metode Penelitian Kuantitatif Kualitatif Dan R&D.” 

Bandung: Alfabeta, CV. 

Sugiyono, Sugiyono. 2010. Metode Penelitian Kuantitatif Dan Kualitatif Dan 

R&D. 

Sutabri, T. 2012. Analisis Sistem Informasi. Yogyakarta: Penerbit Andi. 

 

Jurnal 

Davis, Fred D. 1989. “Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology.” 13:319–40. 

Ernawati, Ernawati, and Moch. Novi Rifa’i. 2018. “Strategi Pemasaran Produk 

PRULink Syariah Assurance Account Pada PT. Prudental Life Assurance 

Cabang Kota Malang.” FALAH: Jurnal Ekonomi Syariah 3(1):53. doi: 

10.22219/jes.v3i1.5834. 

Eviana, Vivi, and Agung Joni Saputra. 2022. “Analisis Faktor-Faktor Yang 

Memengaruhi Minat Penggunaan Sistem Pembayaran Pay Later.” Jurnal 

Pendidikan Tambusai 6(1):1968–77. 

Fais, Kalsum. 2021. “Perlindungan Hukum Bagi Pengguna Layanan Pinjam 

Meminjam Uang Berbasis Tegnologi Informasi.” Al-Adl : Jurnal Hukum 

13(1):70. doi: 10.31602/al-adl.v13i1.3939. 

Fitra, Arinda Elsa. 2021. “Dilema Pinjaman Online Di Indonesia: Tinjauan 

Sosiologi Hukum Dan Hukum Syariah.” DIKTUM: Jurnal Syariah Dan 

Hukum 19(2):109–19. 

Gunadhi, Novy. 2012. “Faktor-Faktor Yang Mempengaruhi Impulse Buying Pada 

Carrefour Di Surabaya.” 

Gutierrez, Ben Paul B. 2004. “Determinants of Planned and Impulse Buying : The 



72 
 

 
 

Case of the Philippines.” Business 9(6):1061–78. 

Ika, Nuruni, Zumrotul Fitriyah, and Novia Candra Dewi. 2020. “Impulse Buying 

Di E-Commerce Shopee.” Jurnal Ilmu Administrasi Dan Manajemen 

3(1):57–62. 

Komala, Cucu. 2019. “Perilaku Konsumsi Impulsive Buying Perspektif Imam Al-

Ghazali.” Jurnal Perspektif 2(2):248. doi: 10.15575/jp.v2i2.31. 

Kumala, Debby Cynthia, Joshua Wilson Pranata, and Sienny Thio. 2020. 

“Pengaruh Perceived Usefulness, Perceived Ease of Use, Trust, Dan Security 

Terhadap Minat Penggunaan Gopay Pada Generasi x Di Surabaya.” Jurnal 

Manajemen Perhotelan 6(1):19–29. 

MH, Novia, and Harmon Chaniago. 2017. “Faktor Penentu Perilaku Impulsive 

Buying Pada Fashion Business Di Kota Bandung.” Jurnal Riset Bisnis Dan 

Investasi 2(3):121–33. doi: 10.35313/jrbi.v2i3.97. 

Nabila, M. 2020. “Paylater Perusahaan Teknologi Dongkrak Pertumbuhan Kredit 

Konsumsi.” DailySocial. 

Ngai, E. W. T., and F. K. T. Wat. 2002. “A Literature Review and Classification 

of Electronic Commerce Research.” Information & Management 39(5):415–

29. doi: https://doi.org/10.1016/S0378-7206(01)00107-0. 

Prasetya, I. Gusti Bagus Irvan, and I. Gusti Ayu Purnamawati. 2020. “Pengaruh 

Nilai Harga, Motivasi Hedonis, Kebiasaan Dan Daya Tarik Promo Terhadap 

Minat Menggunakan Mobile Payment OVO.” Jurnal Akuntansi Profesi 

11(1):148–58. 

Prastia, Fita E. 2013. “Pengaruh Shopping Lifestyle, Fashion Involvement Dan 

Hedonic Shopping Value Terhadap Impluse Buying Behaviour Pelanggan 

Toko Elizabeth Surabaya [CD-ROM].” 

Pratika, Yeyen, Salahudin Salahudin, Dicky Wisnu Usdek Riyanto, and Titiek 

Ambarwati. 2020. “Analysis of Pay Later Payment System on Online 

Shopping in Indonesia.” Journal of Economics, Business, & Accountancy 

Ventura 23(3):329–39. 

Putri, Dianty Anggraini. 2018. “Analyzing Factors Influencing Continuance 

Intention of E-Payment Adoption Using Modified UTAUT 2 Model.” 2018 

6th International Conference on Information and Communication 

Technology (ICoICT) 167–73. 

Rahmah, Nur, and Munadi Idris. 2018. “Impulsive Buying Behaviour Dalam 

Perspektif Ekonomi Islam.” Jurnal Ekonomi Bisnis Syariah 1(2):88–98. doi: 

10.5281/zenodo.1440372. 

Ramdhani, Bachri, Indira Rachmawati, and Fajar Prabowo. 2017. “Pengaruh 

Adopsi Teknologi Layanan Uang Elektronik Telkomsel Cash Menggunakan 

Pendekatan Utaut 2.” EProceedings of Management 4(1). 

Rohman, Fatchur. 2009. “Peran Nilai Hedonik Konsumsi Dan Reaksi Impulsif 

Sebagai Mediasi Pengaruh Faktor Situasional Terhadap Keputusan 

Pembelian Impulsif Di Butik Kota Malang.” Jurnal Aplikasi Manajemen 

7(2):251–61. 

Rook, Dennis W., and Robert J. Fisher. 1995. Normative Influences on Impulsive 

Buying Behavior. Vol. 22. US: Univ of Chicago Press. 

Rook, Dennis W., and Stephen J. Hoch. 1985. “Consuming Impulses.” ACR North 



73 
 

 
 

American Advances. 

de Sena Abrahão, Ricardo, Stella Naomi Moriguchi, and Darly Fernando 

Andrade. 2016. “Intention of Adoption of Mobile Payment: An Analysis in 

the Light of the Unified Theory of Acceptance and Use of Technology 

(UTAUT).” RAI Revista de Administracao e Inovacao 13(3):221–30. 

Tarantang, Jefry, Annisa Awwaliyah, Maulidia Astuti, and Meidinah Munawaroh. 

2019. “Perkembangan Sistem Pembayaran Digital Pada Era Revolusi 

Industri 4.0 Di Indonesia.” Jurnal Al-Qardh 4(1):60–75. doi: 

10.23971/jaq.v4i1.1442. 

Utami, Ramadhilla Maghfira, and Donald Crestofel Lantu. 2014. “Development 

Competitiveness Model for Small-Medium Enterprises among the Creative 

Industry in Bandung.” Procedia - Social and Behavioral Sciences 115(Iicies 

2013):305–23. doi: 10.1016/j.sbspro.2014.02.438. 

Venkatesh, Viswanath, Michael G. Morris, Gordon B. Davis, and Fred D. Davis. 

2003. “User Acceptance of Information Technology: Toward a Unified 

View.” MIS Quarterly 425–78. 

Venkatesh, Viswanath, James Y. L. Thong, and Xin Xu. 2012. “Consumer 

Acceptance and Use of Information Technology: Extending the Unified 

Theory of Acceptance and Use of Technology.” MIS Quarterly 157–78. 

 

Artikel 

Eka, R. 2020. “Studi Layanan Paylater Di Platform E-Commerce Indonesia.” 

Dailysocial. Id. 

Quiserto, R. 2019. “Paylater–OVO, Gojek, Traveloka–Mana Terbaik Terpercaya. 

Duwitmu. Com.” 

Keuangan, Otoritas Jasa. 2023. “Penyelenggara Fintech Lending Berizin Di OJK 

per 9 Maret 2023.” 

 

 

 

 

 

 

 

 

 

 


