
102

REFERENCES

Androutsopoulos, J. (2015). Networked multilingualism: Some language practices

on Facebook and their implications. International Journal of Bilingualism,

19(2), 185–205. https://doi.org/10.1177/1367006913489198

Anggraeni, N. K. P., Sari, R. K., & Wulandari, W. (2025). Informatic engineering

students’ perceptions towards the use of code switching and code mixing

in English language learning. IJLECR (International Journal of Language

Education and Cultural Review), 11(1), 69–78.

https://doi.org/10.21009/ijlecr.v11i1.53917

Apriyanto, A. (2020). Language as a communication tool in human life. Fox Justi:

Jurnal Ilmu Hukum, 10(02), 45–54.

https://doi.org/10.58471/justi.v10i02.91

Barman, U., Das, A., Wagner, J., & Foster, J. (2014). Code mixing: A challenge

for language identification in the language of social media.

https://doi.org/10.13140/2.1.3385.6967

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative,

quantitative, and mixed methods approaches (5th ed.). Sage.

De Vaus, D. (2001). Research design in social research. Sage.

https://doi.org/10.4135/9781446263495

Dewi, N. P. P., Marsakawati, N. P. E., Putra, I. N. A. J., & Suwastini, N. K. A.

(2022). Being real on Instagram Reels: An authentic tool to enhance



103

English speaking skills. Elsya: Journal of English Language Studies, 4(3),

240–251. https://doi.org/10.31849/elsya.v4i3.10075

Fa'da, I., Nurhantoro, T. S., & Kristiawan, Y. A. (2023). The use of code-mixing

in Instagram captions from the students of English Literature Study

Program, Universitas Respati Yogyakarta: A sociolinguistic study.

JOLALI: Journal of Language and Literature, 1(1), 7–13.

https://doi.org/10.35842/jolali.v1i1.4

Fauziah, N., Pebriano, N. A., & Murtiningsih, T. (2023). Analysis of vocabulary

learning process from Instagram and TikTok. Jurnal Penelitian Ilmu-Ilmu

Sosial, 4(1), 66–75. https://doi.org/10.23917/sosial.v4i1.2367

Fitrianingsih, F., Waluyo, U., & Soepriyanti, H. (2024). An analysis of the use of

Instagram among English education students at University of Mataram.

Jurnal Ilmiah Profesi Pendidikan, 9(4), 2339–2346.

https://doi.org/10.29303/jipp.v9i4.2833

Guimong, R. V., Quilang, A., Yamis, E., Arante, M., & Quiño-Justol, J. B. (2025).

The effectiveness of code-mixing on English language skills among grade

10 students. International Journal of Multidisciplinary Educational

Research and Innovation, 3(2), 310–329. https://doi.org/10.17613/v740w-

dsy49

Habibah, A., Asmawati, N., Fitriningsih, F., & Nurdin, N. (2021). The effect of

Instagram in learning English vocabulary. Datokarama English Education

Journal, 2(1), 22–34. https://doi.org/10.24239/dee.v2i1.26



104

Khattak, O., Ganji, K. K., Agarwal, A., Iqbal, A., Salloum, M. G., Al-Hammad, K.

A., Hamza, M., Subramaniam, G., Singh, Y., & Chaudhary, F. (2023).

Student perception and preferences with social media for enhanced

learning in health sciences following post-COVID-19 era: A cross-

sectional study. Cureus, 15(10), e47390.

https://doi.org/10.7759/cureus.47390

Laufer, B., & Hulstijn, J. (2001). Incidental vocabulary acquisition in a second

language: The construct of task-induced involvement. Applied Linguistics,

22(1), 1–26. https://doi.org/10.1093/applin/22.1.1

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic inquiry. Sage Publication.

https://doi.org/10.1016/0147-1767(85)90062-8

Melansari, N., Adu, B., & Narni, N. (2023). Code mixing used by the teacher in

teaching English at SMP Negeri 14 Baubau. International Journal of

Education, Language, Literature, Arts, Culture, and Social Humanities,

1(1), 14–28. https://doi.org/10.59024/ijellacush.v1i1.22

Mubarak, A. L., & Febriyanti, E. R. (2024). Enhancing EFL vocabulary learning

through Instagram: A comparative study with Facebook. International

Conference of Humanities and Science (ICHSS) (pp. 465–474).

Mulyana, N. (2024). The use of Instagram as media to improve student's language

skills. Proceedings: Linguistics, Literature, Culture and Arts International

Seminar (LITERATES) (pp. 52–58).

Muysken, P. (2000). Bilingual speech: A typology of code-mixing. Cambridge

University Press.



105

Novianti, R., & Said, M. (2021). The use of code-switching and code-mixing in

English teaching-learning process. Deiksis, 13(1), 82–92.

https://doi.org/10.30998/deiksis.v13i1.8491

Perlina, M., & Agustinah, M. (2022). Code-mixing by a content creator Gita

Savitri Devi: How and why? Rainbow: Journal of Literature, Linguistics

and Culture Studies, 11(2), 1–8.

https://doi.org/10.15294/rainbow.v11i2.54913

Pratiwi, T. M. S., Chandra, N. E., & Arapah, E. (2023). Exploring students’

perception on the use of Instagram as a platform in Creative Writing

course. Journal of English Language Teaching Learning (JETLE), 4(2),

98–113. https://doi.org/10.18860/jetle.v4i2.20675

Rasyiid, R. N., Maulina, M., Resueňo, C. P., Nasrullah, R., & Rusli, T. I. (2021).

Instagram usage in learning English: A literature review. Tell: Teaching of

English Language and Literature Journal, 9(2), 133–146.

https://doi.org/10.30651/tell.v9i2.9482

Rayuningtya, P., & Fitriani, I. (2021). Instaglish: When Instagram is beyond

online photo-sharing platform to induce your English. ETERNAL (English,

Teaching, Learning, and Research Journal), 7(1), 1–23.

https://doi.org/10.24252/Eternal.V71.2021.A1

Riessman, C. K. (1993). Narrative analysis. Sage Publications.

Rogers, R. (2021). Visual media analysis for Instagram and other online platforms.

Big Data & Society, 8(1). https://doi.org/10.1177/20539517211022370



106

Santika, I. D. A. D. M., Putri, I. G. A. V. W., & Suastini, W. (2023). Reasons of

using code mixing on the comment in social media. Prosiding Seminar

Nasional Riset Bahasa Dan Pengajaran Bahasa, 5(1), 75–85.

https://doi.org/10.31940/senarilip.v5i1.75-85

Setiyorini, T. J., & Setyaningrum, S. W. (2021). Code-mixing in English learning

of SD Teladan Yogyakarta. Didaktis: Jurnal Pendidikan dan Ilmu

Pengetahuan, 21(1). https://doi.org/10.30651/didaktis.v21i1.5575

Sintia, D. A., Alyani, E., Saepudin, N. C., Putri, R. A., & Nargis, N. (2025). A

sociolinguistic analysis of code mixing usage among Generation Z at

Muhammadiyah University of Tangerang. Variabel Research Journal,

2(01), 154–168.

Wahab, I., Syahira, S., & Tahang, H. (2023). Is Instagram useful for students’

enthusiasm in utilizing Instagram in writing. English Language Teaching

for EFL Learners Journal, 5(1), 21–29.

https://doi.org/10.24252/elties.v5i1.36187

Wahyuningsih, A. T. (2024). Code-mixing and its impact on followers’ purchase

intention in Somethinc’s Instagram captions. Prosodi, 18(2), 200–217.

https://doi.org/10.21107/prosodi.v18i2.27050

Yohanna, A. (2020). The influence of social media on social interactions among

students. Indonesian Journal of Social Sciences, 12(2), 34–48.

https://doi.org/10.20473/ijss.v12i2.22907


	Androutsopoulos, J. (2015). Networked multilingual

