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CHAPTER V 

CONCLUSION AND SUGGESTION 

 

A. Conclusion  

After data had been collected, classified and analyzed conclusion were 

drawn as this following: 

From the data analysis of chapter 3, the writer classified Modal Verbs 

are ten modal verbs and the meanings are twelve. 

1. The modal verb in warm bodies movie are can, could, have to, will, 

should, must, need to, might, and may. 

2. The meaning of modal verbs in warm bodies are can (ability, informal 

polite request, and impossibility), could (past ability, polite request, 

suggestion, certainty, impossibility), would (polite request, polite for 

“want”), have to (necessity, lack of necessity), will (certainty, 

willingness, and polite request), should (advisability, certainty), must 

(strong necessity, prohibition, certainty), need to (necessity and no 

necessity), might (certainty, polite request), and may (polite request, 

certainty). 

3. The modal verbs “can “is the dominant modal verb use by Warm Bodies 

Movie. 

 The modal verbs “can” the most dominant modal verb in the 

movie. It implies that modal verb “can” has a great role in the movie. 
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Warm Bodies Movie mainly uses the statement of ability, impossibility, 

past ability, suggestion, certainty, advisability, necessity, willingness, 

polite request. It is mean that Warm Bodies mainly used meaning in 

communicating each other in the movie.  

 

B. Suggestion 

In relation to the conclusion above, suggestion are drawn as follow: 

1. For the students, it’s better for them to enrich their knowledge in 

communication by using Modal verb it’s suggested for them to analyze 

the theory of modal verb widely in order to make a further research about 

modal verb. 

2. The readers, who are interested to do the study about modal verbs 

especially in  movie are suggested to analyze the problem more detail in 

order to develop the analyze of modal verb widely.  

3. It’s suggested for other researcher to make a detail analysis of modal 

verbs in other movies or another field, such as dialogue in television, 

radio, advertisement and newspaper.  

 

 

 

 


