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KUESIONER PENELITIAN

ANALISIS PENGARUH SOSIAL
TERHADAP KEPUTUSAN KONSUMEN
DALAM MEMBELI BAKSO ADIT GAMBUT

A. Umum

Dengan rasa hormat, penulis memohon kesediannya untuk mengisi daftar
kuesioner yang diberikan kepada anda. Jawaban yang anda berikan adalah
informasi bagi penulis sebagai data penelitian dalam rangka penyusunan
skripsi dengan judul Analisis Pengaruh Sosial Terhadap Keputusan
Konsumen dalam Membeli Bakso adit Gambut. Penulis mengharapkan

kesediaan anda untuk menjawab dengan baik.

B. Identitas Responden

1. Nama
2. Usia
3. Jenis Kelamin : a) Laki-Laki b) Perempuan
4. Pekerjaan : a) Pelajar d) Swasta
b) Mahasiswa e) Pedagang
c) PNS f) Lainnya
5. Penghasilan Perbulan : a) < Rp 1.000.000

b) Rp 1.000.000 — Rp 2.000.000
¢) Rp 2.000.000 — Rp 3.000.000
d) > Rp 3.000.000

C. Petunjuk Pengisian

SS : Sangat Setuju
S : Setuju

- Netral
TS : Tidak Setuju

STS : Sangat Tidak Setuju



Kelompok Referensi

No. Pernyataan SS S N TS | STS

1. | Saya membeli Bakso Adit karena
rekomendasi dari teman saya

2. | Saya membeli Bakso Adit karena
rekomendasi dari teman kuliah saya

3. | Saya membeli Bakso Adit karena
rekomendasi dari teman kerja saya

4. | Saya membeli Bakso Adit karena
orang-orang disekitar lingkungan
kerja saya sering membeli disini

5. | Saya membeli Bakso Adit karena
tetangga saya merekomendasikan
bakso tersebut

6. | Tetangga saya pernah menyarankan
saya untuk membeli Bakso Adit

7. | Rata-rata disekitar tempat tinggal
saya pernah membeli Bakso Adit

8. | Ketika melewati daerah Gambut,
saya melihat banyak mobil yang
parkir di Bakso Adit, sehingga saya
tertarik untuk mencoba Bakso Adit

Keluarga

No. | Pernyataan SS S N TS STS

9. | Saya membeli Bakso Adit karena
keluarga saya sering membeli
Bakso Adit

10. | Saya membeli Bakso Adit karena
keluarga saya mempercayai rasa
kuahnya yang berbeda dengan
tempat lain

11. | Saya membeli Bakso Adit karena
keluarga saya mempercayai rasa
dagingnya yang lebih empuk

12. | Saya membeli Bakso Adit karena
sebagian besar keluarga saya
pernah membeli Bakso Adit

13. | Saya membeli Bakso Adit karena
ajakan suami saya

14. | Saya membeli Bakso Adit karena
ajakan istri saya

15. | Saya membeli Bakso Adit karena
saudara saya yang menyarankannya




Peran dan Status

No.

Pernyataan

SS

TS

STS

16.

Saya membeli Bakso Adit karena
ingin mencari inspirasi untuk bisnis
kuliner saya

17.

Saya membeli Bakso Adit karena
sesuai dengan kantong ekonomi
saya

18.

Saya membeli Bakso Adit karena
sesuai dengan jabatan pekerjaan
saya

19.

Saya membeli Bakso Adit karena
dapat mencerminkan gaya hidup
saya

20.

Saya merasa rugi jika tidak pernah
ke Bakso Adit

Keputusan Pembelian Konsumen

No.

Pernyataan

SS

TS

STS

21.

Saya membeli Bakso Adit karena
adanya dorongan kebutuhan akan
rasa lapar

22.

Sebelum saya membeli Bakso Adit,
saya mencari informasi terlebih
dahulu

23.

Setelah mendapatkan informasi
tentang rasa Bakso Adit, saya
membandingkan rasa Bakso Adit
dengan bakso-bakso yang lain

24,

Saya memutuskan membeli Bakso
Adit karena rasa bakso disini sangat
pas dilidah saya

25.

Saya akan menyarankan teman saya
untuk membeli Bakso Adit
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Hasil Uji ValiditasVariabel X1 (Item Pertanyaan Nomor 1-8)

Correlations

KE 1| KF 2| KF3 KF 4 KF 5 KF 6 KF 7 KF 8 | TOTAL KF

KF_1 Pearson 1 557 .261 .023 101 .156 -.102 .218 523

Correlation

Sig. (2- .000 .009 .823 .315 .120 .313 .029 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_2 Pearson 557 1 .143 -.034 .024 .048 -.161 .163 .404

Correlation

Sig. (2- .000 157 .736 .811 .638 .109 .106 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_3 Pearson .261 .143 1 519 .084 .073 -.001 .162 526

Correlation

Sig. (2- .009 157 .000 407 469 .992 .107 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_4 Pearson .023 | -.034 .519 1 291 .168 371 .120 .582

Correlation

Sig. (2- .823 .736 .000 .003 .094 .000 .236 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_5 Pearson 101 .024 .084 291 1 .580 433 192 .614

Correlation

Sig. (2- .315 .811 407 .003 .000 .000 .056 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_6 Pearson .156 .048 .073 .168 .580 1 451 .261 .618

Correlation

Sig. (2- .120 .638 469 .094 .000 .000 .009 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_7 Pearson -102 | -.161 -.001 371 433 451 1 .245 .516

Correlation

Sig. (2- .313 .109 .992 .000 .000 .000 .014 .000

tailed)

N 100 100 100 100 100 100 100 100 100
KF_8 Pearson .218 .163 .162 .120 192 .261 .245 1 .538

Correlation

Sig. (2- .029 .106 .107 .236 .056 .009 .014 .000

tailed)

N 100 100 100 100 100 100 100 100 100
TOTAL_KF Pearson 523 404 .526 .582 .614 .618 .516 .538 1

Correlation

Sig. (2- .000 .000 .000 .000 .000 .000 .000 .000

tailed)

N 100 100 100 100 100 100 100 100 100




Hasil Uji ValiditasVariabel X2 (Item Pertanyaan Nomor 9-15)

Correlations

K 9 K_10 K 11 K 12 K 13 K 14 K 15 TOTAL K

K 1 Pearson 1 .525 .622 .606 173 -.023 .643 743

Correlation

Sig. (2- .000 .000 .000 .085 .818 .000 .000

tailed)

N 100 100 100 100 100 100 100 100
K 2 Pearson .525 1 591 .534 214 .163 .359 707

Correlation

Sig. (2- .000 .000 .000 .033 .105 .000 .000

tailed)

N 100 100 100 100 100 100 100 100
K_3 Pearson .622 591 1 729 .188 .135 .464 .784

Correlation

Sig. (2- .000 .000 .000 .061 .182 .000 .000

tailed)

N 100 100 100 100 100 100 100 100
K 4 Pearson .606 .534 729 1 273 .067 .450 .763

Correlation

Sig. (2- .000 .000 .000 .006 .506 .000 .000

tailed)

N 100 100 100 100 100 100 100 100
K 5 Pearson 173 214 .188 273 1 .298 .153 449

Correlation

Sig. (2- .085 .033 .061 .006 .003 127 .000

tailed)

N 100 100 100 100 100 100 100 100
K_6 Pearson -.023 .163 135 .067 .298 1 -.008 .260

Correlation

Sig. (2- .818 .105 .182 .506 .003 .936 .009

tailed)

N 100 100 100 100 100 100 100 100
K 7 Pearson .643 .359 464 450 .153 -.008 1 .644

Correlation

Sig. (2- .000 .000 .000 .000 127 .936 .000

tailed)

N 100 100 100 100 100 100 100 100
TOTAL_K Pearson 743 .707 .784 .763 449 .260 .644 1

Correlation

Sig. (2- .000 .000 .000 .000 .000 .009 .000

tailed)

N 100 100 100 100 100 100 100 100




Hasil Uji ValiditasVariabel X3 (Item Pertanyaan Nomor 16-20)

Correlations

PS_16 PS 17 PS 18 PS 19 PS 20 | TOTAL PS
PS 1 Pearson 1 .037 .342 .304 -.028 .489
Correlation
Sig. (2-tailed) 714 .000 .002 .780 .000
N 100 100 100 100 100 100
PS 2 Pearson .037 1 .306 .320 .300 .561
Correlation
Sig. (2-tailed) 714 .002 .001 .002 .000
N 100 100 100 100 100 100
PS_ 3 Pearson .342 .306 1 .625 .349 791
Correlation
Sig. (2-tailed) .000 .002 .000 .000 .000
N 100 100 100 100 100 100
PS 4 Pearson .304 .320 .625 1 523 .818
Correlation
Sig. (2-tailed) .002 .001 .000 .000 .000
N 100 100 100 100 100 100
PS 5 Pearson -.028 .300 .349 .523 1 .650
Correlation
Sig. (2-tailed) .780 .002 .000 .000 .000
N 100 100 100 100 100 100
TOTAL_PS Pearson .489 .561 791 .818 .650 1
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100




Hasil Uji ValiditasVariabel Y (Iltem Pertanyaan Nomor 21-25)

Correlations

KPK 21 | KPK 22 | KPK 23 | KPK 24 | KPK 25 | TOTAL KPK
KPK_1 Pearson 1 .396 331 .150 .199 .639
Correlation
Sig. (2-tailed) .000 .001 137 .047 .000
N 100 100 100 100 100 100
KPK_2 Pearson .396 1 .469 217 110 .678
Correlation
Sig. (2-tailed) .000 .000 .030 .276 .000
N 100 100 100 100 100 100
KPK_3 Pearson 331 .469 1 .190 124 .652
Correlation
Sig. (2-tailed) .001 .000 .059 .219 .000
N 100 100 100 100 100 100
KPK_4 Pearson .150 217 .190 1 447 .636
Correlation
Sig. (2-tailed) 137 .030 .059 .000 .000
N 100 100 100 100 100 100
KPK_5 Pearson .199 .110 124 447 1 .599
Correlation
Sig. (2-tailed) .047 .276 .219 .000 .000
N 100 100 100 100 100 100
TOTAL_KPK Pearson .639 .678 .652 .636 .599 1
Correlation
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100




Hasil Uji Reliabilitas X1

Reliability Statistics

Cronbach's
Alpha N of Items
0.651 8
Hasil Uji Reliabilitas X2
Reliability Statistics
Cronbach's
Alpha N of Items
0.787 7
Hasil Uji Reliabilitas X3
Reliability Statistics
Cronbach's
Alpha N of Items
0.684 5
Hasil Uji Reliabilitas Y
Reliability Statistics
Cronbach's
Alpha N of Items
0.64 5




Hasil Uji Asumsi Klasik

One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual
N 100
Normal . Mean 0
a,
Parameters™ gy 2.61748903
Deviation
Most Absolute 0.061
Extreme .
Differences Positive 0.061
Negative -0.053
Kolmogorov-Smirnov Z 0.613
Asymp. Sig. (2-tailed) 0.847

a. Test distribution is Normal.

b. Calculated from data.

Coefficients®

Unstandardized Standardized
Coefficients Coefficients Collinearity Statistics
Std.
Model B Error Beta t Sig. Tolerance VIF
1 (Constant) 5.747 1.469 3.911 0
TOTAL_KF 0.17 0.057 0.244 2.998 0.003 0.856 1.168
TOTAL_K 0.05 0.055 0.081 0.913 0.364 0.715 1.398
TOTAL_PS 0.468 0.082 0.504 5.682 0 0.724 1.381
a. Dependent Variable: TOTAL_KPK
Std.
Adjusted | Error of
R the Durbin-
Model R R Square Square | Estimate | Watson
1 673% 0.453 0.436 | 2.65807 1.355

a. Predictors: (Constant), TOTAL_PS, TOTAL_KF, TOTAL_K
b. Dependent Variable: TOTAL_KPK




Coefficients?®

Unstandardized Standardized
Coefficients Coefficients
Std.
Model B Error Beta T Sig.

1 (Constant) 5.747 1.469 3.911 0
TOTAL_KF 0.17 0.057 0.244 2.998 0.007
TOTAL_K 0.05 0.055 0.081 0.913 0.364
TOTAL_PS 0.468 0.082 0.504 5.682 0.016

a. Dependent Variable: TOTAL_KPK




Hasil Analisis Regresi Linier Berganda

Variables Entered/Removedb

Variables Variables

Model Entered Removed | Method
1 TOTAL_PS, . | Enter
TOTAL_KF,
TOTAL_K

Model Summaryb

Std.
Adjusted | Error of
R R the Durbin-
Model R Square Square | Estimate | Watson
1 .673 .453 .436 | 2.65807 1.355
ANOVADb
Sum of Mean
Model Squares df Square F Sig.
1 Regression 562.726 3 187.575 26.549 .000
Residual 678.274 96 7.065
Total 1241.000 99
Coefficientsa
Unstandardized Standardized
Coefficients Coefficients
Std.

Model B Error Beta t Sig.
1 (Constant) 5.747 1.469 3.911 .000

TOTAL_KF 170 .057 244 2.998 .003

TOTAL_K .050 .055 .081 913 .364

TOTAL_PS .468 .082 .504 5.682 .000




Tabel r pada alfa 5%

df r df r df r

1 0.9980 36 0.2750 71 0.1940
2 0.9000 37 0.2710 72 0.1930
3 0.8050 38 0.2670 73 0.1910
4 0.7290 39 0.2640 74 0.1900
5 0.6690 40 0.2610 75 0.1890
6 0.6220 41 0.2570 76 0.1880
7 0.5820 42 0.2540 77 0.1860
8 0.5490 43 0.2510 78 0.1850
9 0.5210 44 0.2480 79 0.1840
10 0.4970 45 0.2460 80 0.1830
11 0.4760 46 0.2430 81 0.1820
12 0.4580 47 0.2400 82 0.1810
13 0.4410 48 0.2380 83 0.1800
14 0.4260 49 0.2350 84 0.1790
15 0.4120 50 0.2330 85 0.1780
16 0.4000 51 0.2280 86 0.1770
17 0.3890 52 0.2260 87 0.1760
18 0.3780 53 0.2240 88 0.1750
19 0.3690 54 0.2220 89 0.1740
20 0.3600 55 0.2200 90 0.1730
21 0.3520 56 0.2180 91 0.1720
22 0.3440 57 0.2160 92 0.1710
23 0.3370 58 0.2140 93 0.1700
24 0.3300 59 0.2130 94 0.1690
25 0.3230 60 0.2110 95 0.1680
26 0.3230 61 0.2090 96 0.1670
27 0.3170 62 0.2080 97 0.1660
28 0.3120 63 0.2060 98 0.1650
29 0.3060 64 0.2040 99 0.1650
30 0.3010 65 0.2030 100 0.1640
31 0.2960 66 0.2010

32 0.2910 67 0.2000

33 0.2870 68 0.1980

34 0.2830 69 0.1970

35 0.2790 70 0.1950

Sumber: V. Wiratna Sujarweni, SPSS Untuk Penelitian, (Yogyakarta: Pustaka Baru Press, 2015)




Tabel t

df 0.05 0.025 df 0.05 0.025 df 0.05 0.025
1 6.314 12.706 36 1.688 2.280 71 1.667 1.994
2 2.920 4.303 37 1.687 2.026 72 1.666 1.993
3 2.353 3.182 38 1.686 2.024 73 1.666 1.993
4 2.132 2.776 39 1.685 2.023 74 1.666 1.993
5 2.015 2.571 40 1.684 2.021 75 1.665 1.992
6 1.943 2.447 41 1.683 2.020 76 1.665 1.992
7 1.895 2.365 42 1.682 2.018 77 1.665 1.991
8 1.860 2.306 43 1.681 2.170 78 1.665 1.991
9 1.833 2.262 44 1.680 2.150 79 1.664 1.990
10 1.812 2.228 45 1.679 2.140 80 1.664 1.990
11 1.798 2.201 46 1.679 2.130 81 1.664 1.990
12 1.782 2.179 47 1.678 2.120 82 1.664 1.989
13 1.771 2.160 48 1.677 2.011 83 1.663 1.989
14 1.761 2.145 49 1.677 2.010 84 1.663 1.989
15 1.753 2.131 50 1.676 2.009 85 1.663 1.988
16 1.746 2.120 51 1.675 2.008 86 1.663 1.988
17 1.740 2.110 52 1.675 2.007 87 1.663 1.987
18 1.734 2.101 53 1.674 2.006 88 1.662 1.987
19 1.729 2.093 54 1.674 2.005 89 1.662 1.987
20 1.725 2.086 55 1.673 2.004 90 1.662 1.987
21 1.721 2.080 56 1.673 2.003 91 1.662 1.986
22 1.717 2.074 57 1.672 2.002 92 1.662 1.986
23 1.714 2.069 58 1.672 2.002 93 1.661 1.986




24 1.711 2.064 59 1.671 2.001 94 1.661 1.986
25 1.708 2.060 60 1.671 2.000 95 1.661 1.985
26 1.706 2.056 61 1.670 2.000 96 1.661 1.985
27 1.703 2.052 62 1.670 1.999 97 1.661 1.985
28 1.701 2.048 63 1.669 1.998 98 1.661 1.984
29 1.699 2.045 64 1.669 1.998 99 1.660 1.984
30 1.697 2.042 65 1.699 1.997 100 1.660 1.984
31 1.696 2.040 66 1.668 1.997
32 1.694 2.037 67 1.668 1.996
33 1.692 2.035 68 1.668 1.995
34 1.691 2.032 69 1.667 1.995
35 1.690 2.030 70 1.667 1.994

Sumber: V. Wiratna Sujarweni, SPSS Untuk Penelitian, (Yogyakarta: Pustaka Baru Press, 2015)




Tabel distribusi F untuk alpha 5%

v2/vl 1 2 3 4 5 6 7 8 9 10
1| 161.448 | 199.50 215.707 | 224.583 | 230.162 | 233.986 | 236.768 | 238.883 | 240.543 | 241.882
2 18.513 | 19.00 19.164 19.247 19.296 19.33 | 19.3535 19.371 19.385 19.396
3 10.128 9.552 9.277 9.117 9.013 8.941 8.887 8.845 8.812 8.786
4 7.709 6.944 6.591 6.388 6.256 6.163 6.094 6.041 5.999 5.964
5 6.608 5.786 5.409 5.192 5.05 4.95 4.876 4.818 4,772 4,735
6 5.987 5.143 4.757 4.534 4.387 4.284 4.207 4.147 4.099 4.06
7 5.591 4,737 4.347 4.12 3.072 3.866 3.787 3.726 3.677 3.637
8 5.318 4.459 4.066 3.838 3.687 3.581 3.5 3.438 3.388 3.347
9 5.117 4.256 3.863 3.633 3.482 3.374 3.293 3.23 3.179 3.137

10 4.965 4,103 3.708 3.478 3.326 3.217 3.135 3.072 3.02 2.978
11 4.844 3.982 3.587 3.357 3.204 3.095 3.012 2.948 2.896 2.854
12 4,747 3.885 3.49 3.259 3.106 2.996 2.913 2.849 2.796 2.753
13 4.667 3.806 3.411 3.179 3.025 2.915 2.832 2.767 2.714 2.671
14 4.6 3.739 3.344 3.112 2.958 2.848 2.764 2.699 2.646 2.602
15 4,543 3.682 3.287 3.056 2.901 2.79 2.707 2.641 2.588 2.544
16 4,494 3.634 3.239 3.007 2.852 2.741 2.657 2.591 2.538 2.494
17 4.451 3.592 3.197 2.965 2.81 2.699 2.614 2.548 2.494 2.45
18 4,414 3.555 3.16 2.928 2.773 2.661 2.577 2.51 2.456 2.412
19 4,381 3.522 3.127 2.895 2.74 2.628 2.544 2.477 2.423 2.378
20 4,351 3.493 3.098 2.866 2.711 2.599 2.514 2.447 2.393 2.348
21 4,325 3.467 3.072 2.84 2.685 2.573 2.488 2.42 2.366 2.321
22 4,301 3.443 3.049 2.817 2.661 2.549 2.464 2.397 2.342 2.297
23 4.279 3.422 3.028 2.796 2.64 2.528 2.442 2.375 2.32 2.275
24 4.26 3.403 3.009 2.776 2.621 2.508 2.423 2.355 2.3 2.255
25 4.242 3.385 2.991 2.759 2.03 2.49 2.405 2.337 2.282 2
26 4,225 3.369 2.975 2.743 2.587 2.474 2.388 2.321 2.265 2.22
27 421 3.354 2.96 2.728 2.572 2.459 2.373 2.305 2.25 2.204
28 4,196 3.34 2.947 2.714 2.558 2.445 2.359 2.291 2.236 2.19
29 4,183 3.328 2.934 2.701 2.545 2.432 2.346 2.278 2.223 2.177
30 4,171 3.316 2.944 2.69 2.534 2,421 2.334 2.266 2.211 2.165
31 4.16 3.305 2.911 2.679 2.523 2.409 2.323 2.255 2.199 2.153
32 4,149 3.295 2.901 2.688 2.512 2.399 2.313 2.244 2.189 2.142
33 4,139 3.285 2.892 2.659 2.503 2.389 2.303 2.235 2.179 2.133




34 4.13 3.276 2.883 2.65 2.494 2.38 2.294 2.225 2.17 2.123
35 4.121 3.267 2.874 2.641 2.485 2.372 2.285 2.217 2.161 2.114
36 4.113 3.259 2.866 2.634 2.477 2.364 2.277 2.209 2.153 2.106
37 4.105 3.252 2.859 2.626 2.47 2.356 2.27 2.201 2.145 2.098
38 4.098 3.245 2.852 2.619 2.463 2.349 2.262 2.194 2.138 2.091
39 4.091 3.238 2.845 2.612 2.456 2.342 2.255 2.187 2.131 2.084
40 4.085 3.232 2.839 2.606 2.449 2.336 2.249 2.18 2.124 2.077
41 4.079 3.226 2.833 2.6 2.443 2.33 2.243 2.174 2.118 2.071
42 4.073 3.22 2.827 2.594 2.438 2.324 2.237 2.168 2.112 2.065
43 4.067 3.214 2.822 2.589 2.432 2.318 2.232 2.163 2.106 2.059
44 4.062 3.209 2.816 2.584 2.427 2.313 2.226 2.157 2.101 2.054
45 4.057 3.204 2.812 2.579 2.422 2.308 2.221 2.152 2.096 2.049
46 4.052 3.2 2.807 2.574 2.417 2.304 2.216 2.147 2.091 2.044
47 4.047 3.195 2.802 2.57 2.413 2.299 2.212 2.143 2.086 2.039
48 4.043 3.191 2.798 2.565 2.409 2.295 2.207 2.138 2.082 2.035
49 4.038 3.187 2.794 2.561 2.404 2.29 2.203 2.134 2.077 2.03
50 4.034 3.183 2.79 2.557 2.4 2.286 2.199 2.13 2.073 2.026
51 4.03 3.179 2.786 2.553 2.397 2.283 2.195 2.126 2.069 2.022
52 4.027 3.175 2.783 2.55 2.393 2.279 2.192 2.122 2.066 2.018
53 4.023 3.172 2.779 2.546 2.389 2.275 2.188 2.119 2.062 2.015
54 4.02 3.168 2.776 2.543 2.386 2.272 2.185 2.115 2.059 2.011
55 4.016 3.165 2.773 2.54 2.383 2.269 2.181 2.112 2.055 2.008
56 4.013 3.162 2.769 2.537 2.38 2.266 2.178 2.109 2.052 2.005
57 4.01 3.159 2.766 2.534 2.377 2.263 2.175 2.106 2.049 2.001
58 4.007 3.156 2.764 2.531 2.374 2.26 2.172 2.103 2.046 1.998
59 4.004 3.153 2.761 2.528 2.371 2.257 2.69 2.1 2.043 1.995
60 4.001 3.15 2.758 2.525 2.368 2.254 2.167 2.097 2.04 1.993
61 3.998 3.148 2.755 2.523 2.366 2.251 2.164 2.094 2.037 1.99
62 3.996 3.145 2.753 2.52 2.363 2.249 2.161 2.092 2.035 1.987
63 3.993 3.143 2.751 2.518 2.361 2.246 2.159 2.089 2.032 1.985
64 3.991 3.14 2.748 2.515 2.358 2.244 2.156 2.087 2.03 1.982
65 3.989 3.138 2.746 2.513 2.356 2.242 2.154 2.084 2.027 1.98
66 3.986 3.136 2.744 2.511 2.354 2.239 2.152 2.082 2.025 1.977
67 3.984 3.134 2.742 2.509 2.352 2.237 2.15 2.08 2.023 1.975
68 3.982 3.132 2.74 2.507 2.35 2.235 2.148 2.078 2.021 1.973
69 3.98 3.13 2.737 2.505 2.348 2.233 2.145 2.076 2.019 1.971
70 3.978 3.128 2.736 2.503 2.346 2.231 2.143 2.074 2.017 1.969
71 3.976 3.126 2.734 2.501 2.344 2.229 2.142 2.072 2.015 1.967
72 3.974 3.124 2.732 2.499 2.342 2.227 2.14 2.07 2.013 1.965
73 3.972 3.122 2.73 2.497 2.34 2.226 2.138 2.068 2.011 1.963
74 3.97 3.12 2.728 2.495 2.338 2.224 2.136 2.066 2.009 1.961
75 3.968 3.119 2.727 2.494 2.337 2.222 2.134 2.064 2.007 1.959
76 3.967 3.117 2.725 2.492 2.335 2.22 2.133 2.63 2.006 1.958




77 3.965 3.115 2.723 2.49 2.333 2.219 2.131 2.061 2.004 1.956
78 3.963 3.114 2.722 2.489 2.332 2.217 2.129 2.059 2.002 1.954
79 3.962 3.112 2.72 2.497 2.33 2.216 2.128 2.058 2.001 1.953
80 3.96 3.111 2.719 2.486 2.329 2.214 2.126 2.056 1.999 1.951
81 3.959 3.109 2.717 2.484 2.327 2.213 2.125 2.055 1.998 1.95
82 3.957 3.108 2.716 2.483 2.326 2.211 2.123 2.053 1.996 1.948
83 3.956 3.107 2.715 2.482 2.324 2.21 2.122 2.052 1.995 1.947
84 3.955 3.105 2.713 2.48 2.323 2.209 2.121 2.051 1.993 1.945
85 3.953 3.104 2.712 2.479 2.322 2.207 2.119 2.049 1.992 1.944
86 3.952 3.103 2.711 2.478 2.321 2.206 2.118 2.048 1.991 1.943
87 3.951 3.101 2.709 2.476 2.319 2.205 2.117 2.047 1.989 1.941
88 3.949 3.1 2.708 2.475 2.318 2.203 2.115 2.045 1.988 1.94
89 3.948 3.099 2.707 2.474 2.317 2.202 2.114 2.044 1.987 1.939
90 3.947 3.098 2.706 2.473 2.316 2.201 2.113 2.043 1.986 1.938
91 3.946 3.097 2.705 2.472 2.315 2.2 2.112 2.042 1.984 1.936
92 3.945 3.095 2.704 2.471 2.313 2.199 2.111 2.041 1.983 1.935
93 3.943 3.094 2.703 2.47 2.312 2.198 2.11 2.04 1.982 1.934
94 3.942 3.093 2.701 2.469 2.311 2.197 2.109 2.038 1.981 1.933
95 3.941 3.092 2.7 2.467 2.31 2.196 2.108 2.037 1.98 1.932
96 3.94 3.091 2.699 2.466 2.309 2.195 2.106 2.036 1.979 1.931
97 3,939 3.09 2.698 2.465 2.308 2.194 2.105 2.035 1.978 1.93
98 3.938 3.089 2.697 2.465 2.307 2.193 2.104 2.034 1.977 1.929
99 3.937 3.088 2.696 2.464 2.306 2.192 2.103 2.033 1.976 1.928
100 3.936 3.087 2.696 2.463 2.305 2.191 2.103 2.032 1.975 1.927
101 3.935 3.086 2.695 2.462 2.304 2.19 2.102 2.031 1.974 1.926
102 3.934 3.085 2.694 2.461 2.303 2.189 2.101 2.03 1.973 1.925
103 3.933 3.085 2.693 2.46 2.303 2.188 2.1 2.03 1.972 1.924
104 3.932 3.084 2.692 2.459 2.302 2.187 2.099 2.029 1.971 1.923
105 3.932 3.083 2.691 2.458 2.301 2.186 2.098 2.028 1.97 1.922
106 3.931 3.082 2.69 2.457 2.3 2.185 2.097 2.027 1.969 1.921
107 3.93 3.081 2.689 2.457 2.299 2.184 2.096 2.026 1.969 1.92
108 3.929 3.08 2.689 2.456 2.298 2.184 2.096 2.025 1.968 1.919
109 3.938 3.08 2.688 2.455 2.298 2.183 2.095 2.024 1.967 1.919

Sumber: V. Wiratna Sujarweni, SPSS Untuk Penelitian, (Yogyakarta: Pustaka Baru Press, 2015)




LAMPIRAN REFERENSI ASING

Consumer evaluate produck on their attributes and infer product quality
from a variety of informational cues or stimuli, including intrinsic cues
(e.g., product performance) and extrinsic cues (e.g., brand name, product
origin).

Terjemah: Evaluasi konsumen terhadap produk dilihat dari atribut dan
kualitas produk dari berbagai macam informasi isyarat atau stimulasi,
termasuk isyarat intrinsik (contoh, performa produk) dan isyarat ekstrinsik

(contoh, merek, keaslian produk).

The consumption of goods and services, which are allowed in Islamic
shariah, is called halal and which are not allowed is known as haram.

Terjemah: Konsumsi dari barang dan jasa, dimana dibolehkan dalam
syariah Islam, dikategorikan halal dan yang tidak dibelohkan dalam Islam

dikategorikan haram.

Social factors affect consumer behavior significantly. Every individual has
someone around influencing their buying decisions.

Terjemah: Faktor sosial signifikan mempengaruhi perilaku konsumen.
Setiap individu memiliki pengaruh dari sekitarnya yang menjadi definisi

pembelian.



Reference group can be defined as any person or group of people who
significantly influences an individual’s behavior.
Terjemah: Grup referensi didefinisikan beberapa orang atau grup yang

mana memberikan pengaruh terhadap kebiasaan seseorang.

The person's position in each group can be defined in terms of both role &
status. Each role carries a status that is conferred by society.
Terjemah: Posisi seseorang dikelompok bisa didefinisikan berdasarkan

status dan peran. Setiap peran memiliki kepentingan dari anggota.
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d) MA Al-Falah Puteri
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