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LAMPIRAN 

 

A. Kuesioner Penelitian 
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B. Data Karakteristik Responden 
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C. Data Hasil Kuesioner Penelitian 
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D. T-Tabel dan R-Tabel 
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E. Hasil Uji Validitas 

a. Promosi Produk (X) 

Correlations 

 x1 x2 x3 x4 x5 x6 x7 x8 Total 

x1 Pearson Correlation 1 .683** .582** .480** .329** .418** .174 .328** .717** 

Sig. (2-tailed)  .000 .000 .000 .001 .000 .083 .001 .000 

N 100 100 100 100 100 100 100 100 100 

x2 Pearson Correlation .683** 1 .414** .587** .377** .519** .122 .382** .714** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .226 .000 .000 

N 100 100 100 100 100 100 100 100 100 

x3 Pearson Correlation .582** .414** 1 .659** .301** .490** .166 .346** .715** 

Sig. (2-tailed) .000 .000  .000 .002 .000 .099 .000 .000 

N 100 100 100 100 100 100 100 100 100 

x4 Pearson Correlation .480** .587** .659** 1 .529** .647** .136 .508** .788** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .179 .000 .000 

N 100 100 100 100 100 100 100 100 100 

x5 Pearson Correlation .329** .377** .301** .529** 1 .681** .303** .431** .684** 

Sig. (2-tailed) .001 .000 .002 .000  .000 .002 .000 .000 

N 100 100 100 100 100 100 100 100 100 

x6 Pearson Correlation .418** .519** .490** .647** .681** 1 .278** .475** .783** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .005 .000 .000 

N 100 100 100 100 100 100 100 100 100 
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x7 Pearson Correlation .174 .122 .166 .136 .303** .278** 1 .419** .511** 

Sig. (2-tailed) .083 .226 .099 .179 .002 .005  .000 .000 

N 100 100 100 100 100 100 100 100 100 

x8 Pearson Correlation .328** .382** .346** .508** .431** .475** .419** 1 .689** 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Total Pearson Correlation .717** .714** .715** .788** .684** .783** .511** .689** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

b. Branding Bank Syariah (Y) 

Correlations 

 y1 y2 y3 y4 y5 y6 y7 Total 

y1 Pearson Correlation 1 .643** .595** .036 .315** .198* .253* .628** 

Sig. (2-tailed)  .000 .000 .724 .001 .049 .011 .000 

N 100 100 100 100 100 100 100 100 

y2 Pearson Correlation .643** 1 .664** .307** .439** .365** .317** .758** 

Sig. (2-tailed) .000  .000 .002 .000 .000 .001 .000 

N 100 100 100 100 100 100 100 100 

y3 Pearson Correlation .595** .664** 1 .341** .603** .428** .323** .797** 



92 
 

 
 

Sig. (2-tailed) .000 .000  .001 .000 .000 .001 .000 

N 100 100 100 100 100 100 100 100 

y4 Pearson Correlation .036 .307** .341** 1 .645** .650** .615** .671** 

Sig. (2-tailed) .724 .002 .001  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 

y5 Pearson Correlation .315** .439** .603** .645** 1 .690** .610** .817** 

Sig. (2-tailed) .001 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 

y6 Pearson Correlation .198* .365** .428** .650** .690** 1 .701** .755** 

Sig. (2-tailed) .049 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 

y7 Pearson Correlation .253* .317** .323** .615** .610** .701** 1 .709** 

Sig. (2-tailed) .011 .001 .001 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 

Total Pearson Correlation .628** .758** .797** .671** .817** .755** .709** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

F. Hasil Uji Reliabilitas 

a. Promosi Produk (X) 

 

Reliability Statistics 
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Cronbach's 

Alpha N of Items 

.836 8 

 

 

b. Branding Bank Syariah (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.851 7 

 

G. Hasil Uji T 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7.202 2.032  3.545 .001 

Promosi 

Produk 

.665 .060 .745 11.067 .000 

a. Dependent Variable: branding bank syariah 
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H. Uji Linearitas 

ANOVA Table 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

Branding * 

Promosi 

Between 

Groups 

(Combined) 657,253 14 46,947 11,042 ,000 

Linearity 565,869 1 565,869 133,095 ,000 

Deviation from 

Linearity 

91,384 13 7,030 1,653 ,087 

Within Groups 361,387 85 4,252   

Total 1018,640 99    

 

I. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 2,13856208 

Most Extreme Differences Absolute ,112 

Positive ,112 

Negative -,078 

Test Statistic ,112 

Asymp. Sig. (2-tailed) ,004c 

Monte Carlo Sig. (2-tailed) Sig. ,157d 

99% Confidence Interval Lower Bound ,148 

Upper Bound ,166 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. Based on 10000 sampled tables with starting seed 2000000. 
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