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LAMPIRAN-LAMPIRAN 

LAMPIRAN 1 

Kuesioner Penelitian 

Pengaruh Product Design Dan Brand Image Terhadap Keputusan Pembelian 

Hijab Ayu By Ayu Lestari Di Kota Banjarmasin 

IDENTITAS RESPONDEN 

 

JENIS KELAMIN    : □Perempuan 

 

BERAPA LAMA ANDA MENGGUNAKAN PRODUK-PRODUK HIJAB AYU 

BY AYU LESTARI? 

□3 Bulan □6 Bulan 

□1 tahun □>1 Tahun 

 

Peneliti meminta anda untuk mengisi kuesioner untuk mengetahui pendapat anda 

mengenai “PENGARUH Product Design dan Brand Image TERHADAP 

KEPUTUSAN PEMBELIAN HIJAB AYU BY AYU LESTARI DI KOTA 

BANJARMASIN” 

Penelitian ini murni bersifat akademis. Terimakasih atas perhatian dan 

kerjasamanya. 
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PETUNJUK PENGISIAN 

Peneliti telah menyediakan berbagai pernyataan untuk anda jawab. Setiap butir 

pernyataan hanya boleh dijawab satu kali dengan mencentang salah satu kotak 

dari empat pilihan kotak yang disediakan. Anda akan melihat empat kotak dengan 

kode SS, S, TS, STS. Adapun maknanya       adalah: 

□SS (SANGAT SETUJU) 

□S (SETUJU) 

□TS (TIDAK SETUJU) 

□STS (SANGAT TIDAK SETUJU) 

 
 

Variabel Product Design (X1) 

No. Pernyataan SS S TS STS 

1. Desain yang diberikan oleh Hijab Ayu Lestari 

memiliki pasaran yang sangat menarik bagi 

Anda. 

    

2. Bahan produk yang digunakan Hijab Ayu 

Lestari membuat Anda merasa nyaman 

melaksanakan aktivitas sehari-hari. 

    

3. Warna hijab dari Hijab Ayu Lestari yang Anda 

gunakan tidak mudah luntur. 

    

4. Warna Hijab Ayu Lestari sangat menarik.     
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5. Desain Hijab Ayu Lestari sangat membuat 

Anda tetap nyaman dalam 

menjalankan aktivitas dengan berpakaian 

syar’i 

    

6. Desain dan bentuk Hijab Ayu Lestari mampu 

mempengaruhi Anda tetap termotivasi untuk 

tetap taat pada aturan berpakain Islami. 

    

 

 

Variabel Brand Image (X2) 

No. Pernyataan SS S TS STS 

7. Brand Hijab Ayu Lestari memberikan 

kemajuan dalam perkembangan ekonomi 

kreatif. 

    

8. Anda merasa produk-produk Hijab Ayu 

Lestari merupakan produk yang terkenal 

dikalangan remaja muslim baik local atau 

Nasional 

    

9. Anda merasa bahwa Hijab Ayu Lestari produk 

yang terkenal yang dipromosikan oleh orang 

asli banjar yang mengangkat desain banjar. 

    

10. Anda berpikir bahwa jika semakin banyak 

yang menggunakan produk dari Hijab Ayu 

Lestari maka semakin baik citra perusahaan. 
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11. Anda berpendapat bahwa Hijab Ayu Lestari 

mengajak agar wanita muslim menggunakan 

produk Hijab Ayu Lestari menjadikan 

perempuan semakin banyak yang berhijab 

    

 

Variabel Keputusan Pembelian (Y) 

No. Pernyataan SS S TS STS 

16. Anda membeli produk Hijab Ayu Lestari 

berdasarkan rekomendasi teman. 

    

17. Anda membeli produk Hijab Ayu Lestari  

berdasarkan kebutuhan. 

    

18. Anda membeli produk Hijab Ayu Lestari 

karena harganya lebih yang terjangkau dari 

pada brand yang lainnya. 

    

19. Peran merek “Hijab Ayu Lestari” membuat 

Anda memutuskan pembelian produk busana 

muslim yang kekinian 

    

20. Produk Hijab Ayu Lestari yang ditawarkan 

terlihat memberikan manfaat bagi Anda. 

    

21. Anda merasa puas dengan transaksi pelayanan 

saat membeli produk Hijab Ayu Lestari 

    

22. Berdasarkan adanya desain yang bagus dan 

brand yang terbaik yang Anda  
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 Anda akan melakukan pembelian secara 

berulang. 
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DOKUMENTASI PENELITIAN 

1. Offline Store Ayu By Ayu Lestari di Duta Mall 

Banjarmasin 
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2. Proses pengisian kuesioner secara langsung kepada 

pelanggan 
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DATA PENELITIAN (DISTRIBUSI JAWABAN RESPONDEN) 

1. Product Design 

Variabel Design Product 
 

X1 X2 X3 X4 X5 X6 JUMLAH   

4 4 4 4 4 4 24  

4 4 4 4 4 4 24  

3 4 4 3 4 4 22  

3 4 4 4 4 3 22  

4 3 4 3 3 4 21  

3 4 4 4 3 3 21  

4 4 4 4 4 4 24  

3 4 4 4 3 4 22  

4 4 3 4 3 3 21  

4 4 3 4 4 4 23  

3 3 3 4 3 3 19  

4 3 3 4 3 3 20  

3 3 4 4 3 3 20  

3 3 4 4 3 3 20  

4 4 4 4 4 4 24  

4 3 3 3 4 2 19  

4 3 4 3 3 4 21  

4 3 3 4 3 3 20  

4 4 4 4 3 3 22  

3 3 3 4 3 3 19  

3 3 3 3 3 3 18  

4 4 4 4 3 4 23  
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4 4 4 4 3 4 23  

4 3 4 4 3 3 21  

3 4 3 3 4 4 21  

3 3 4 3 4 3 20  

4 4 4 4 4 4 24  

3 4 3 3 4 3 20  

3 3 3 4 3 3 19  

4 3 3 3 3 3 19  

3 3 4 4 3 4 21  

4 4 4 4 3 4 23  

3 4 4 3 3 3 20  

3 4 4 3 3 3 20  

3 3 3 3 3 3 18  

4 3 4 4 4 4 23  

3 3 4 3 3 3 19  

3 3 3 3 3 4 19  

4 3 2 4 3 3 19  

4 4 4 4 4 4 24  

3 4 4 3 3 4 21  

4 3 3 3 3 4 20  

4 4 4 4 4 4 24  

4 3 3 4 4 4 22  

3 4 4 3 3 4 21  

4 3 3 3 3 3 19  

3 4 4 3 3 4 21  

3 4 3 4 4 4 22  

4 4 4 4 4 4 24  

4 4 4 4 4 3 23  
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3 3 3 4 3 3 19  

3 3 4 4 4 3 21  

4 4 4 4 4 4 24  

3 3 3 3 3 4 19  

3 4 4 4 4 4 23  

4 4 4 4 2 4 22  

4 4 3 3 3 3 20  

3 4 4 4 4 4 23  

4 4 4 4 4 4 24  

3 3 3 3 3 3 18  

3 3 3 4 3 3 19  

3 3 3 3 3 3 18  

4 4 4 4 4 4 24  

4 4 4 4 4 4 24  

4 4 3 4 4 4 23  

4 3 4 4 4 4 23  

4 3 4 4 4 4 23  

3 4 4 4 4 4 23  

4 3 4 3 4 4 22  

3 3 4 3 3 3 19  

4 4 4 3 3 4 22  

4 4 4 4 4 4 24  

3 3 4 3 3 3 19  

4 3 4 4 4 4 23  

3 3 3 4 3 3 19  

4 3 4 4 3 3 21  

4 3 4 3 3 4 21  

4 4 3 4 4 4 23  
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3 3 3 3 3 3 18  

3 4 4 4 4 4 23  

3 4 4 3 4 4 22  

4 3 4 4 3 4 22  

4 3 4 4 3 4 22  

4 3 4 3 4 4 22  

3 3 3 3 3 3 18  

3 3 3 3 3 3 18  

3 4 4 4 4 4 23  

4 4 4 4 4 4 24  

4 4 4 4 4 4 24  

4 4 4 4 3 4 23  

4 4 4 4 4 4 24  

3 3 3 3 3 3 18  

4 4 4 4 3 4 23  

4 3 4 3 4 4 22  

3 4 4 3 3 3 20  

4 3 4 4 4 3 22  

3 4 4 4 3 4 22  

3 4 4 4 4 4 23  

4 4 4 4 4 4 24  

4 4 3 3 4 4 22  

 

2. Brand Image 

Variabel Brand image 
 

X7 X8 X9 X10 X11 JUMLAH   



78 
 

4 4 3 4 4 19  

4 3 4 3 4 18  

3 4 3 3 3 16  

3 4 3 4 3 17  

3 3 3 2 4 15  

4 3 4 4 3 18  

3 2 1 3 1 10  

3 3 3 3 3 15  

4 3 4 4 3 18  

4 4 4 4 4 20  

4 3 3 4 4 18  

3 4 4 4 3 18  

3 3 3 3 3 15  

3 3 3 4 3 16  

2 3 3 2 3 13  

3 3 3 4 3 16  

4 4 4 3 3 18  

4 4 4 3 3 18  

4 3 3 4 3 17  

3 3 4 4 4 18  

3 3 3 3 3 15  

4 4 3 3 4 18  

4 3 3 3 3 16  

4 3 3 3 3 16  

3 3 3 4 4 17  

3 4 3 2 3 15  

4 4 4 4 4 20  

3 3 4 4 4 18  
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3 4 3 3 3 16  

3 3 3 3 3 15  

4 4 4 4 4 20  

4 4 4 4 4 20  

3 3 2 3 3 14  

4 3 3 4 4 18  

3 3 3 3 3 15  

3 3 4 4 4 18  

3 4 4 4 4 19  

3 3 3 4 3 16  

4 3 4 4 4 19  

4 4 4 3 3 18  

4 4 3 3 4 18  

4 3 4 3 4 18  

4 4 4 4 4 20  

4 3 3 4 4 18  

4 3 3 4 3 17  

4 4 4 4 4 20  

4 4 4 3 4 19  

4 4 3 3 3 17  

4 4 4 4 4 20  

4 4 4 4 4 20  

3 3 3 3 3 15  

4 4 4 4 3 19  

4 4 4 4 4 20  

3 4 3 3 4 17  

4 4 4 4 4 20  

4 4 4 4 3 19  
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4 3 4 4 4 19  

3 4 4 4 4 19  

4 4 4 4 4 20  

3 3 3 3 3 15  

4 3 3 3 3 16  

4 4 4 4 4 20  

3 4 4 4 4 19  

4 4 4 4 4 20  

4 3 3 4 4 18  

3 3 4 4 4 18  

4 4 4 4 4 20  

3 3 3 3 4 16  

4 3 3 4 4 18  

2 3 3 3 3 14  

4 3 4 4 4 19  

3 4 3 3 3 16  

3 3 3 3 3 15  

3 4 3 4 3 17  

3 3 3 3 3 15  

4 4 3 3 3 17  

3 3 2 3 3 14  

4 4 2 3 4 17  

4 3 3 3 3 16  

4 4 4 4 4 20  

3 4 4 3 4 18  

3 4 4 4 4 19  

4 4 3 4 4 19  

3 3 4 4 4 18  
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4 4 3  4 15  

4 4 3 4 4 19  

4 4 4 4 4 20  

4 4 3 4 4 19  

4 4 4 4 4 20  

3 4 3 4 4 18  

4 3 3 4 3 17  

3 4 4 4 4 19  

4 4 4 4 4 20  

4 3 4 4 4 19  

3 3 3 3 3 15  

4 3 4 3 4 18  

3 3 4 4 4 18  

3 4 4 4 4 19  

3 3 4 4 4 18  

4 3 3 4 3 17  

 

3. Keputusan Pembelian 

Variabel Keputusan Pembelian  
  

  

Y1 Y2 Y3 Y4 Y5 Y6 Y7 JUMLAH  

4 3 4 4 3 4 3 25 

1 3 2 4 2 2 3 17 

3 2 3 3 2 3 3 19 

3 3 4 4 2 3 3 22 

3 4 2 3 3 3 3 21 

3 3 3 2 3 3 3 20 
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3 1 3 2 3 3 1 16 

3 4 1 3 3 4 3 21 

2 3 2 4 3 4 4 22 

4 4 4 4 4 4 4 28 

3 3 3 3 3 4 4 23 

4 3 4 4 3 4 3 25 

3 4 3 4 4 4 3 25 

3 3 3 3 3 4 4 23 

1 2 3 3 3 3 2 17 

3 4 3 4 3 4 3 24 

4 3 3 3 4 4 4 25 

3 3 4 3 3 3 4 23 

4 4 4 4 4 4 3 27 

4 4 4 3 4 4 4 27 

3 3 3 3 3 3 3 21 

3 3 3 4 4 3 4 24 

3 3 3 4 3 3 4 23 

3 3 3 3 3 3 3 21 

3 3 3 3 3 4 3 22 

2 3 3 3 3 3 4 21 

4 4 4 4 4 4 4 28 

3 4 3 2 4 3 3 22 

2 3 3 3 3 3 4 21 

3 3 3 3 3 3 3 21 

4 4 4 4 4 4 4 28 

4 4 4 4 4 4 4 28 

1 1 1 3 3 3 3 15 

2 3 3 3 3 3 3 20 
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2 3 3 3 3 3 3 20 

3 4 4 4 4 4 4 27 

3 3 4 4 4 4 4 26 

3 3 3 3 3 4 3 22 

3 3 3 3 3 3 2 20 

3 3 3 3 3 4 4 23 

4 3 4 3 3 3 4 24 

2 3 4 4 4 4 4 25 

3 3 4 4 4 4 4 26 

4 4 3 4 4 4 4 27 

4 4 3 4 4 4 4 27 

3 4 3 3 3 4 3 23 

4 4 4 4 3 3 4 26 

4 4 3 4 4 3 4 26 

4 4 4 4 4 4 4 28 

4 3 4 4 4 3 4 26 

3 3 3 3 3 3 3 21 

4 4 4 3 4 3 4 26 

4 4 4 4 4 4 4 28 

2 4 3 4 3 3 4 23 

2 2 3 3 4 4 4 22 

1 1 2 3 3 3 4 17 

2 2 2 2 3 3 4 18 

3 4 4 4 3 4 4 26 

2 2 2 3 3 3 3 18 

3 3 3 3 3 3 3 21 

3 3 3 3 3 3 3 21 

3 3 3 2 3 3 3 20 
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3 3 3 4 4 4 4 25 

4 3 3 3 3 3 3 22 

4 3 3 4 4 3 3 24 

4 4 4 4 4 4 4 28 

3 3 3 3 3 3 4 22 

4 3 4 4 3 4 4 26 

4 3 3 4 4 4 4 26 

3 3 2 3 3 3 3 20 

4 3 4 3 4 4 4 26 

2 3 3 4 3 4 3 22 

2 3 3 3 3 3 2 19 

4 3 3 3 3 3 4 23 

3 3 3 4 4 4 4 25 

2 3 3 3 4 3 3 21 

4 3 3 3 3 3 4 23 

4 4 3 3 4 4 4 26 

3 3 3 3 3 3 3 21 

3 4 4 4 4 4 4 27 

4 4 4  3 3   18 

4 3 4 3 4 4 4 26 

4 4 4 4 4 3 4 27 

4 2 4 4 4 4 4 26 

4 4 3 3 4 4 4 26 

4 3 3 4 4 3 4 25 

4 3 4 4 4 4 4 27 

4 4 4 4 4 4 4 28 

4 4 4 4 4 4 4 28 

4 3 3 3 3 4 4 24 
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3 3  3 3 4 4 20 

4 4 4 3 4 4 4 27 

3 4 4 4 4 4 4 27 

4 4 4 4 4 4 4 28 

4 3 4 4 4 4 4 27 

4 3 3 4 4 4 4 26 

4 4 3 4 4 4 4 27 

4 4 4 3 4 3 4 26 

4 4 3 3 4 4 3 25 

4 4 4 3 4 4 4 27 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN II 
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DATA SPSS 

HASIL UJI VALIDITAS DAN RELIABILITAS 

 

Design Produk. 

 

 

 

 

No. butir 

instrumen 

Person 

correlation R 

hitung 

R tebel keterangan 

1 0,586 0,361 Valid  

2 0,726 0,361 Valid  

3 0,587 0,361 Valid  
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4 0,558 0,361 Valid  

5 0,571 0,361 Valid  

6 0,646 0,361 Valid  

    

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,658 6 

 

 

Brand image. 

 

 

Correlations 

 S.7 S.8 S.9 S.10 S.11 

TOT

AL 

S.7 Pearson 

Correlation 

1 ,185 ,384* ,384* ,240 ,647** 

Sig. (2-tailed)  ,328 ,036 ,036 ,201 ,000 

N 30 30 30 30 30 30 

S.8 Pearson 

Correlation 

,185 1 ,470** ,031 ,329 ,577** 

Sig. (2-tailed) ,328  ,009 ,869 ,076 ,001 

N 30 30 30 30 30 30 

S.9 Pearson 

Correlation 

,384* ,470** 1 ,283 ,528** ,797** 
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Sig. (2-tailed) ,036 ,009  ,130 ,003 ,000 

N 30 30 30 30 30 30 

S.10 Pearson 

Correlation 

,384* ,031 ,283 1 ,247 ,607** 

Sig. (2-tailed) ,036 ,869 ,130  ,188 ,000 

N 30 30 30 30 30 30 

S.11 Pearson 

Correlation 

,240 ,329 ,528** ,247 1 ,711** 

Sig. (2-tailed) ,201 ,076 ,003 ,188  ,000 

N 30 30 30 30 30 30 

TOTAL Pearson 

Correlation 

,647** ,577** ,797** ,607** ,711** 1 

Sig. (2-tailed) ,000 ,001 ,000 ,000 ,000  

N 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 
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**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

No. butir 

instrumen 

Person correlation 

R hitung 

R tabel keterangan 

1 0,647 0,361 Valid 

2 0,577 0,361 Valid 

3 0,797 0,361 Valid 

4 0,607 0,361 Valid 

5 0,711 0,361 Valid 

 

 

 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,690 5 
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Keputusan pembelian. 

 

Correlations 

 S.12 S.13 S.14 S.15 S.16 S.17 S.18 TOTAL 

S.12 Pearson 

Correlati

on 

1 ,376* ,553** ,132 ,536*

* 

,616*

* 

,187 ,767** 

Sig. (2-tailed)  ,041 ,002 ,485 ,002 ,000 ,322 ,000 

N 30 30 30 30 30 30 30 30 

S.13 Pearson 

Correlation 

,376* 1 ,035 ,398* ,547*

* 

,420* ,457* ,712** 

Sig. (2-tailed) ,041  ,856 ,029 ,002 ,021 ,011 ,000 

N 30 30 30 30 30 30 30 30 

S.14 Pearson 

Correlation 

,553** ,035 1 ,147 ,305 ,230 ,145 ,554** 

Sig. (2-tailed) ,002 ,856  ,440 ,101 ,221 ,445 ,001 

N 30 30 30 30 30 30 30 30 

S.15 Pearson 

Correlation 

,132 ,398* ,147 1 -,030 ,245 ,297 ,489** 

Sig. (2-tailed) ,485 ,029 ,440  ,873 ,192 ,111 ,006 

N 30 30 30 30 30 30 30 30 

S.16 Pearson 

Correlation 

,536** ,547** ,305 -,030 1 ,559*

* 

,241 ,681** 

Sig. (2-tailed) ,002 ,002 ,101 ,873  ,001 ,200 ,000 

N 30 30 30 30 30 30 30 30 

S.17 Pearson 

Correlation 

,616** ,420* ,230 ,245 ,559*

* 

1 ,268 ,721** 

Sig. (2-tailed) ,000 ,021 ,221 ,192 ,001  ,152 ,000 

N 30 30 30 30 30 30 30 30 
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No. butir 

instrumen 

Person 

correlation R 

hitung 

R tabel keterangan 

1 0,767 0,361 Valid 

2 0,712 0,361 Valid 

3 0,554 0,361 Valid 

4 0,489 0,361  Valid 

5 0,681 0,361 Valid 

6 0,721 0,361 Valid 

7 0,581 0,361 Valid 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

,759 7 

 

 

 

 

 

S.18 Pearson 

Correlation 

,187 ,457* ,145 ,297 ,241 ,268 1 ,581** 

Sig. (2-tailed) ,322 ,011 ,445 ,111 ,200 ,152  ,001 

N 30 30 30 30 30 30 30 30 

TOT

AL 

Pearson 

Correlation 

,767** ,712** ,554** ,489** ,681*

* 

,721*

* 

,581** 1 

Sig. (2-tailed) ,000 ,000 ,001 ,006 ,000 ,000 ,001  

N 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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DISTRIBUSI NILAI R TABEL 
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DESKRIPSI SETIAP VARIABEL  
  

X1  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  

S  

ST  

Total  

45  45.0  

45.0  

55.0  

100.0  

45.0  

55  55.0  100.0  

100  100.0    

  

  

X2  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  S  47  47.0  47.0  47.0  

ST  53  53.0  53.0  100.0  

Total  100  100.0  100.0    

  

  

X3  

  

 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  1  1.0  1.0  1.0  

S  32  32.0  32.0  33.0  

ST  67  67.0  67.0  100.0  

Total  100  100.0  100.0    

  

  

X4  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  S  37  37.0  37.0  37.0  
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ST  63  63.0  63.0  100.0  

Total  100  100.0  100.0    

  

  

X5  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  1  1.0  1.0  1.0  

S  53  53.0  53.0  54.0  

ST  46  46.0  46.0  100.0  

Total  100  100.0  100.0    

  

 

  

X6  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  1  1.0  1.0  1.0  

S  39  39.0  39.0  40.0  

ST  60  60.0  60.0  100.0  

Total  100  100.0  100.0    

  

  

X7  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  2  2.0  2.0  2.0  

S  42  42.0  42.0  44.0  

ST  56  56.0  56.0  100.0  

Total  100  100.0  100.0    
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X8  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  1  1.0  1.0  1.0  

S  49  49.0  49.0  50.0  

ST  50  50.0  50.0  100.0  

Total  100  100.0  100.0    

 

 

X9  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  

TS  

S  

ST  

Total  

2  2.0  

2.0  

49.0  

49.0  

100.0  

2.0  

49  49.0  51.0  

49  49.0  100.0  

100  100.0    

  

  

 

X10  

  
 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  2  2.0  2.0  2.0  

S  36  36.0  36.0  38.0  

ST  62  62.0  62.0  100.0  

Total  100  100.0  100.0    

  

  

X11  
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Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  S  43  43.0  43.0  43.0  

ST  57  57.0  57.0  100.0  

Total  100  100.0  100.0    

  

  

Y1  

  

 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  2  2.0  2.0  2.0  

S  44  44.0  44.0  46.0  

ST  54  54.0  54.0  100.0  

Total  100  100.0  100.0    

  

 

 

  

Y2  

  

 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  

TS  

S  

ST  

Total  

1  1.0  

1.0  

55.0  

44.0  

100.0  

1.0  

55  55.0  56.0  

44  44.0  100.0  

100  100.0    

  

  

Y3  
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Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  1  1.0  1.0  1.0  

S  54  54.0  54.0  55.0  

ST  45  45.0  45.0  100.0  

Total  100  100.0  100.0    

   

  

Y4  

  

 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  
TS  1  1.0  1.0  1.0  

S  49  49.0  49.0  50.0  

ST  50  50.0  50.0  100.0  

Total  100  100.0  100.0    

  

Y5 

  

 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  2  2.0  2.0  2.0  

S  45  45.0  45.0  47.0  

ST  53  53.0  53.0  100.0  

Total  100  100.0  100.0    

  

  

Y6  
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Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  

S  

ST  

Total  

43  43.0  

43.0  

57.0  

100.0  

43.0  

57  57.0  100.0  

100  100.0    

  

  

Y7  

  

 

Frequency  Percent  Valid Percent  

Cumulative  

Percent  

Valid  TS  2  2.0  2.0  2.0  

S  32  32.0  32.0  34.0  

ST  66  66.0  66.0  100.0  

Total  100  100.0  100.0    

  

 

 

A. UJI ASUMSI KLASIK   

1. UJI NORMALITAS   

One-Sample Kolmogorov-Smirnov 

Test  

  
 Unstandardized  

Residual  

N   100  

Normal Parametersa,b  Mean  .0000000  

Most Extreme Differences  

Std. Deviation  2.20509700  

Absolute  .081  

 Positive  .050  

Test Statistic  Negative  -.081 .081  
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Asymp. Sig. (2-tailed)   .107c  

a. Test distribution is Normal.  

b. Calculated from data.  

c. Lilliefors Significance Correction.  

  

2. UJI MULTIKOLONIARITAS   

 

 

  
Coefficientsa  

            

Model  

Unstandardized  

Coefficients  

Standardize d  

Coefficients  

t  Sig.  

Collinearity  

Statistics  

B  Std. Error  Beta  
Toleranc 

e  VIF  

1  (Constant 

)  7.743  2.823  
  

2.742  .007  
    

TOTAL_X 

1  .387  .124  .290  3.121  .002  .867  1.153  

TOTAL_X 

2  .485  .131  .344  3.706  .000  .867  1.153  

a. Dependent Variable: TOTAL_Y  

 

3. Uji HETEROKETISITAS 

 

Coefficientsa  

Model  

Unstandardized  

Coefficients  

Standardized  

Coefficients  

t  Sig.  

Collinearity 

Statistics  

B  Std. Error  Beta  Tolerance  VIF  

1  (Constant)  2.113  1.516    1.393  .167      

Design Product  .034  .067  .055  .509  .612  .867  1.153  
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Brand image  -.056  .070  -.087  -.797  .427  .867  1.153  

a. Dependent Variable: RES2  

  

  

 

 

 

 

 

B. UJI HIPOTESIS  

1. Uji T  
Coefficientsa  
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Model  

Unstandardized  

Coefficients  

Standardize d  

Coefficients  t  Sig.  

Collinearity  

Statistics  

  
B  Std. Error  Beta  

  Toleranc 

e  VIF  

1  (Constant 

)  

Design  

Product  

(X1)  

7.743  2.823  
  

.290  

2.742  .007  
  

.867  

  

.387  .124  3.121  .002  1.153  

Brand 

image  

(X2)  .485  .131  .344  3.706  .000  .867  1.153  

a. Dependent Variable: TOTAL_Y  
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T TABEL 



103 
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2. UJI F   

ANOVAa  

Model   Sum of Squares  df   Mean Square  F  Sig.  

1  Regression  182.617   2  91.309  18.399  .000b  

Residual  481.383   97  4.963      

Total  664.000   99        

a. Dependent Variable: TOTAL_Y  

b. Predictors: (Constant), TOTAL_X2, TOTAL_X1  
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TABEL F 
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 3. Uji determinasi   

  
Model Summaryb  

Model  R  R Square  

Adjusted R  

Square  

Std. Error of the  

Estimate  

1  .524a  .275  .260  2.228  

a. Predictors: (Constant), TOTAL_X2, TOTAL_X1  

b. Dependent Variable: TOTAL_Y  

4. Analisis Regresi Berganda  

    

Model  

Unstandardized Coefficients  

B  

(Constant)  7.743  

Design Product  .387  

Brand Image   .485  
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LAMPIRAN III 

DATA DIRI 

DAFTAR RIWAYAT HIDUP 

 

Nama    : Desy Faridha Ery Yanti 

Tempat Tanggal Lahir  : Telang, 02 Desember 1999 

Agama    : Islam 

Kebangsaan   : Indonesia  

Status Perkawinan  : Kawin 

Alamat : Desa Telang RT 04 RW.02 Kecamatan Batang 

Alai Utara, Kabupaten Hulu Sungai Tengah, 

Provinsi Kalimantan Selatan, kode pos 71391 

Pendidikan   : a. TK Idhata IV Telang 

b. MIN Telang 

    c. MTsN 1 Tabalong 

    d. MAN 1 Balangan 

    e. UIN Antasari Banjarmasin (sekarang) 

Orang Tua 

a. Nama Ayah  : Munzirin (Alm) 

Perkerjaan  : - 

Alamat   : - 

b. Nama Ibu  : Sri Yuliani 

Pekerjaan  : Ibu Rumah Tangga 

Alamat   : Desa Telang RT 04 RW.02 

Kecamatan Batang Alai Utara, Kabupaten Hulu 

Sungai Tengah, Provinsi Kalimantan Selatan, kode 

pos 71391 

Jumlah saudara kandung : anak ke 2 dari 2 bersaudara 
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LAMPIRAN IV 

SURAT-SURAT 
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