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KUESIONER PENELITIAN 

Pengaruh Persepsi Konsumen dan Visual Complexity pada Food Photography 

terhadap Keputusan Pembelian Kuliner Makanan di Kota Banjarmasin  

A. Petunjuk Pengisian  

Berikan tanda pada setiap jawaban yang anda pilih  

 1= Sangat Tidak Setuju (STS) 

 2 = Tidak Setuju (TS) 

 3 = Cukup Setuju (CS) 

 4 = Setuju (S) 

 5 = Sangat Setuju (SS)  

1. Nama  : 

2. Jenis Kelamin : 

3. Pekerjaan : 
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a. Persepsi Konsumen (X1) 

 

NO. 

 

PERNYATAAN 

TANGGAPAN 

SS S KS TS STS 

5 4 3 2 1 

1. Saya bisa mengetahui produk makanan melalui 

berbagai iklan yang saya lihat. 

     

2. Saya mulai mengetahui produk makanan melalui 

rekomendasi teman. 

     

3.  Saya mengetahui produk makanan melalui media 

promosi online. 

     

4.  Saya menyadari kelebihan produk makanan 

berdasarkan foto yang dilihat. 

     

5. Saya percaya bahwa foto makanan dapat memberikan 

manfaat dalam menilai suatu produk makana.  

     

6.  Saya memahami bahwa makanan itu berkualitas dapat 

dilihat dari foto makanan yang ditampilkan. 

     

7.  Saya membeli makanan sesuai dengan kebutuhan dan 

keinginan. 

     

8.  Saya tertarik membeli ulang makanan berdasarkan 

foto yang ditampilkan. 

     

9.  Foto makanan yang ditampilkan sangat memberikan 

manfaat bagi konsumen. 

     

10. Foto makanan yang menarik dan sesuai dengan yang 

dihidangkan membuat konsumen ingin membeli 

ulang. 
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b. Visual Complexity (X2) 

 

NO. 

 

PERNYATAAN 

TANGGAPAN 

SS S KS TS STS 

5 4 3 2 1 

1. Foto yang baik adalah foto memperlihatkan banyak 

komponen dalam makanan utama. 

     

2.  Foto yang ditampilkan selain makanan utama atau 

menampilkan objek lain dapat menambah daya tarik. 

     

3. Foto makanan yang menampilkan lebih dari satu 

makanan dengan bentuk yang bervariasi akan 

menambah ketertarikan. 

     

4. Foto makanan memiliki warna yang berbeda-beda/ 

beragam lebih menambah daya tarik. 

     

5. Selain foto makanan utama, foto yang menampilkan 

makanan lain yang berbeda akan lebih terlihat 

menggiurkan. 

     

6. Foto makanan yang memperlihatkan tekstur makanan 

secara detail dapat memberikan informasi yang sangat 

bermanfaat. 

     

7. Makanan dan peralatan dalam foto makanan yang 

tertata secara seimbang/selaras dapat menambah 

ketertarikan. 

     

8. Makanan dan peralatan dalam foto yang tertata dengan 

teratur dapat menambah keinginan dalam 

membelinya. 
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c. Keputusan Pembelian (Y) 

 

NO. 

 

PERNYATAAN 

TANGGAPAN 

SS S KS TS STS 

5 4 3 2 1 

1. Saya mengetahui makanan yang dijual di tempat 

makan setelah melihat foto makanannya. 

     

2.  Saya membutuhkan informasi seperti foto untuk 

membantu saya mengetahui makanan yang dipesan 

     

3.  Saya selalu melihat foto-foto makanan yang ada 

dibuku menu / catalog menu sebelum memesannya 

     

4.  Foto makanan memberikan banyak informasi sebelum 

memesan sebuah makanan 

     

5.  Foto makanan yang saya pesan lebih menarik daripada 

foto makanan yang lain 

     

6.  Foto makanan memberikan saya banyak referensi 

dalam memesan sebuah makanan 

     

7. Saya membeli makanan berdasarkan foto makanan 

yang ditampilkan 

     

8. Saya memesan makanan dikarenakan foto 

makanannya menggiurkan 

     

9. Saya puas dengan kecocokan gambar dengan makanan 

yang dihidangkan 

     

10. Saya akan memsan makanan berdasarkan foto 

makanannya lagi 
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Hasil Kuesioner Variabel Persepsi Konsumen (X1) 

No. Responden X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 Total X 

1 4 4 3 4 5 5 3 4 4 5 41 

2 2 3 2 3 3 4 2 3 3 2 27 

3 5 4 5 5 5 5 5 4 5 5 48 

4 5 4 5 5 5 5 5 3 5 5 47 

5 5 5 5 5 5 5 5 5 5 5 50 

6 4 4 5 4 4 5 4 5 5 5 45 

7 5 4 4 5 3 1 4 1 4 2 33 

8 5 4 5 3 4 4 5 2 4 3 39 

9 5 4 4 5 4 4 4 3 5 4 42 

10 5 4 5 4 5 3 4 3 3 4 40 

11 4 5 4 4 4 4 5 4 4 4 42 

12 4 3 4 5 5 5 5 5 5 5 46 

13 4 4 4 3 3 4 5 4 4 5 40 

14 4 4 4 3 2 2 5 2 3 4 33 

15 4 3 5 5 4 5 3 5 5 5 44 

16 4 3 4 4 5 4 4 3 4 4 39 

17 5 4 5 4 4 4 4 5 4 5 44 

18 4 4 5 4 4 3 5 3 4 4 40 

19 5 4 5 3 4 5 5 4 4 5 44 

20 4 4 4 4 4 3 4 4 4 4 39 

21 4 4 4 4 4 4 4 4 4 4 40 

22 3 2 2 2 3 3 4 3 3 5 30 

23 4 5 4 5 4 4 5 2 4 4 41 

24 4 1 5 3 3 2 3 3 3 4 31 

25 5 3 5 5 5 5 5 5 5 5 48 

26 5 5 5 5 5 5 5 3 3 4 45 

27 5 2 5 4 4 3 5 5 5 3 41 

28 4 4 4 4 3 2 4 2 3 4 34 

29 5 5 5 3 4 5 4 3 5 5 44 

30 4 3 3 3 4 3 5 3 3 5 36 

31 5 3 5 5 5 5 5 5 5 5 48 

32 3 4 4 2 2 2 4 2 4 4 31 

33 5 5 5 5 3 4 5 4 5 5 46 

34 4 4 3 4 5 2 5 4 3 5 39 

35 4 4 4 3 4 3 4 4 3 4 37 

36 5 3 4 4 5 4 5 2 4 5 41 

37 3 5 4 2 4 2 5 2 5 5 37 

38 5 5 5 4 4 3 5 5 5 5 46 

39 5 4 4 4 4 4 4 4 5 5 43 

40 5 3 5 5 5 3 5 3 5 5 44 

41 4 4 4 5 5 4 4 3 5 4 42 
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42 4 4 5 4 4 4 4 4 4 4 41 

43 5 5 5 5 5 5 5 5 5 5 50 

44 5 5 5 5 5 5 5 5 5 5 50 

45 4 4 4 3 3 3 3 3 3 3 33 

46 3 4 3 3 4 3 5 3 4 4 36 

47 5 4 4 4 4 5 4 3 4 3 40 

48 5 4 5 3 4 4 5 2 2 5 39 

49 4 3 5 4 3 3 4 2 3 4 35 

50 3 4 5 4 3 4 4 5 5 3 40 

51 4 4 4 4 4 4 4 2 3 3 36 

52 5 5 5 5 5 5 5 5 5 5 50 

53 5 5 5 5 5 5 5 5 5 5 50 

54 4 5 4 4 3 4 5 3 4 4 40 

55 5 2 2 4 4 4 4 1 4 5 35 

56 5 5 5 5 5 5 5 5 5 5 50 

57 4 5 4 3 4 2 4 4 4 4 38 

58 4 2 3 4 5 4 3 2 4 5 36 

59 4 3 4 3 4 2 4 4 4 4 36 

60 3 2 3 4 3 3 3 3 4 3 31 

61 4 4 4 4 4 4 4 4 4 4 40 

62 3 4 3 3 2 3 2 3 3 4 30 

63 3 4 4 4 3 4 4 5 4 5 40 

64 3 3 3 3 3 3 3 3 3 3 30 

65 4 4 5 5 5 4 5 4 5 4 45 

66 4 4 3 4 4 3 4 3 4 3 36 

67 3 3 3 3 3 3 3 3 3 3 30 

68 4 4 4 4 4 4 5 5 4 4 42 

69 4 5 4 4 4 3 5 5 5 4 43 

70 4 5 5 5 5 5 5 5 5 5 49 

71 4 4 3 3 3 3 3 4 3 3 33 

72 3 3 3 2 3 3 3 3 3 3 29 

73 4 4 3 3 4 4 4 4 4 4 38 

74 3 3 3 3 3 4 3 3 3 4 32 

75 4 4 4 4 4 4 3 3 4 4 38 

76 4 4 3 4 4 4 4 4 4 4 39 

77 3 2 3 2 3 3 3 2 3 2 26 

78 4 4 3 4 3 4 3 4 3 4 36 

79 5 5 5 5 5 5 5 5 5 5 50 

80 4 4 4 4 4 4 4 3 3 4 38 

81 4 4 4 4 4 4 4 4 4 4 40 

82 4 4 4 4 4 4 4 4 4 4 40 

83 3 3 4 4 4 4 4 4 4 4 38 

84 4 4 4 4 4 3 4 4 4 4 39 

85 4 4 4 4 4 4 4 4 4 4 40 
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86 4 4 4 4 4 4 4 4 4 4 40 

87 4 3 3 3 3 4 3 3 3 3 32 

88 4 4 4 4 4 4 4 4 4 4 40 

89 3 3 4 4 4 4 4 3 3 3 35 

90 4 4 4 4 4 4 4 4 4 4 40 

91 4 4 5 4 5 4 5 5 5 4 45 

92 5 4 5 4 5 5 5 4 5 5 47 

93 5 4 4 5 4 4 5 5 4 4 44 

94 2 4 5 4 5 4 5 5 4 5 43 

95 4 4 5 4 5 5 5 4 4 5 45 

96 4 5 5 4 5 4 5 5 5 4 46 

97 4 4 5 5 5 4 4 4 5 4 44 

98 4 5 5 5 4 5 4 5 5 4 46 

99 5 5 4 4 4 5 4 4 5 4 44 

100 4 4 5 4 5 4 5 4 5 5 45 

 

 

Hasil Kuesinoer Variabel Visual Complexity (X2) 

 

No.Responden X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 Total X2 

1 5 3 4 4 4 5 4 5 34 

2 3 3 3 4 4 3 3 3 26 

3 3 4 3 3 3 3 3 4 26 

4 3 4 3 3 3 3 3 4 26 

5 4 4 5 5 4 4 4 5 35 

6 4 4 4 4 4 4 4 4 32 

7 5 4 4 4 4 4 4 4 33 

8 3 4 3 3 3 4 4 4 28 

9 3 3 3 3 3 3 3 3 24 

10 4 5 4 4 4 4 4 4 33 

11 4 2 4 4 4 3 4 4 29 

12 5 4 5 5 5 5 5 5 39 

13 3 3 3 3 3 3 3 3 24 

14 4 4 4 4 4 4 4 3 31 

15 4 4 4 4 4 4 4 4 32 

16 3 3 3 3 3 3 4 3 25 

17 4 4 4 4 4 4 4 4 32 

18 5 4 4 4 4 5 4 4 34 

19 4 3 3 2 3 3 3 3 24 

20 5 4 4 4 4 5 4 4 34 

21 5 5 5 5 5 5 5 5 40 
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22 4 4 4 4 4 4 4 4 32 

23 4 4 4 4 4 4 4 4 32 

24 4 4 4 4 4 4 4 4 32 

25 4 4 4 4 4 4 4 4 32 

26 3 4 4 4 4 4 4 4 31 

27 4 3 4 4 4 4 4 4 31 

28 4 4 4 4 4 4 4 4 32 

29 4 3 4 3 4 3 4 3 28 

30 4 4 4 4 4 4 4 4 32 

31 4 4 4 4 4 4 4 4 32 

32 4 4 4 4 3 3 4 4 30 

33 4 3 4 4 4 4 3 4 30 

34 4 4 4 3 4 4 4 4 31 

35 4 4 4 4 4 4 4 4 32 

36 4 4 4 3 3 4 4 4 30 

37 3 4 4 4 4 4 4 3 30 

38 3 5 5 5 5 5 5 4 37 

39 5 4 5 4 4 5 5 4 36 

40 4 4 3 3 3 4 4 4 29 

41 4 4 4 3 4 3 4 4 30 

42 3 3 3 4 3 3 4 3 26 

43 5 5 5 5 5 5 5 5 40 

44 5 4 5 5 5 5 5 5 39 

45 3 4 4 4 4 3 3 3 28 

46 3 4 4 5 4 4 3 4 31 

47 3 4 4 4 4 5 4 4 32 

48 5 5 5 4 3 3 4 5 34 

49 3 4 4 4 4 5 5 4 33 

50 3 3 3 4 4 3 4 3 27 

51 4 4 3 3 3 3 3 3 26 

52 5 5 5 5 5 5 5 5 40 

53 5 5 5 5 5 5 5 5 40 

54 3 4 3 3 3 4 5 4 29 

55 4 2 3 3 3 4 3 3 25 

56 5 5 5 5 5 5 5 5 40 

57 5 5 5 5 5 5 5 5 40 

58 3 4 4 4 4 5 5 5 34 

59 4 5 4 4 5 4 4 4 34 

60 3 4 4 4 4 4 4 4 31 

61 4 4 4 4 4 4 4 4 32 

62 3 5 5 5 5 5 3 5 36 

63 5 5 5 5 5 5 5 5 40 

64 4 5 5 5 5 5 5 5 39 

65 3 4 4 5 4 4 4 4 32 
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66 4 5 5 5 4 3 3 4 33 

67 3 5 5 5 4 5 4 4 35 

68 3 3 4 4 3 5 4 4 30 

69 5 5 5 5 5 5 5 5 40 

70 4 4 4 4 4 4 4 5 33 

71 5 5 5 5 5 5 5 5 40 

72 3 4 4 4 4 4 5 4 32 

73 2 3 3 3 3 3 4 4 25 

74 5 5 5 5 5 5 5 5 40 

75 4 3 3 4 3 4 4 3 28 

76 4 4 4 4 4 4 4 4 32 

77 5 5 5 5 5 5 3 3 36 

78 5 5 4 5 5 5 4 5 38 

79 5 5 5 5 4 4 5 5 38 

80 5 5 5 5 4 5 4 4 37 

81 5 5 5 5 5 4 4 4 37 

82 5 5 5 4 4 4 4 5 36 

83 5 5 5 5 5 5 5 4 39 

84 5 5 5 5 5 4 4 5 38 

85 5 5 5 5 5 5 5 5 40 

86 5 5 5 5 5 5 5 5 40 

87 5 5 5 5 5 5 5 5 40 

88 5 5 4 5 5 5 5 4 38 

89 5 5 5 5 5 5 5 5 40 

90 5 5 5 5 5 5 5 4 39 

91 5 4 5 4 4 4 5 4 35 

92 4 4 4 5 5 5 5 5 37 

93 5 4 4 5 5 4 4 4 35 

94 4 4 4 4 4 5 4 5 34 

95 5 5 4 4 5 5 5 4 37 

96 5 5 4 5 4 4 4 5 36 

97 5 5 4 4 5 5 5 5 38 

98 5 5 4 5 4 4 5 5 37 

99 5 4 4 5 5 4 5 4 36 

100 4 5 4 5 4 4 5 5 36 

 

 

Hasil Kuesinoer Variabel Keputusan Pembelian (Y) 

 

No.Responden Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Total Y 

1 5 5 4 4 3 5 3 4 5 4 42 
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2 4 4 4 3 5 3 2 3 3 4 35 

3 3 3 4 3 3 5 5 5 5 5 41 

4 3 3 3 4 4 5 5 5 5 5 42 

5 4 3 4 4 3 5 5 5 5 5 43 

6 4 4 3 5 3 4 5 5 4 5 42 

7 3 4 4 4 4 4 3 4 3 3 36 

8 3 4 4 4 4 5 3 4 5 2 38 

9 3 4 4 4 4 4 4 5 5 3 40 

10 3 3 3 3 3 4 3 4 3 3 32 

11 3 3 3 3 3 3 5 5 4 4 36 

12 5 5 4 4 4 5 5 5 5 5 47 

13 4 4 4 4 4 4 4 5 5 4 42 

14 4 4 4 4 4 3 2 2 3 2 32 

15 3 3 3 4 4 5 5 5 5 5 42 

16 3 3 3 3 3 3 4 3 4 3 32 

17 4 4 4 4 4 5 5 5 5 5 45 

18 4 4 4 3 4 4 4 4 4 4 39 

19 5 5 5 5 5 5 5 4 3 3 45 

20 3 3 3 3 3 4 4 4 4 4 35 

21 4 4 4 4 4 3 3 4 4 4 38 

22 4 4 4 4 4 4 4 4 4 4 40 

23 3 3 3 3 4 3 5 3 4 4 35 

24 4 4 4 4 4 3 3 4 3 4 37 

25 4 4 4 5 4 5 5 5 5 5 46 

26 3 2 3 3 3 3 2 4 5 2 30 

27 4 4 4 4 4 5 5 5 5 5 45 

28 4 4 4 4 4 4 4 4 4 4 40 

29 2 4 4 3 4 4 3 5 4 3 36 

30 4 4 4 4 3 4 4 4 5 4 40 

31 3 4 4 4 4 5 5 5 5 5 44 

32 3 4 3 4 3 4 3 4 5 3 36 

33 4 4 4 4 4 5 3 4 3 4 39 

34 4 4 4 4 4 4 4 5 5 4 42 

35 4 4 3 4 4 4 3 3 2 3 34 

36 3 4 4 4 3 4 5 4 5 3 39 

37 4 4 4 4 4 4 2 5 3 2 36 

38 4 4 4 4 4 5 5 4 4 4 42 

39 4 4 4 4 4 5 5 5 4 4 43 

40 5 5 5 5 3 5 5 3 5 3 44 

41 4 5 4 4 3 5 3 4 2 3 37 

42 5 4 4 4 5 5 5 4 5 4 45 

43 5 5 5 5 5 5 5 5 5 5 50 

44 5 5 5 5 5 5 5 5 5 5 50 

45 3 4 3 3 3 3 3 5 3 3 33 
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46 4 4 5 4 4 4 4 4 4 3 40 

47 4 5 4 4 4 5 3 4 5 3 41 

48 5 5 5 5 5 5 4 5 5 5 49 

49 3 4 4 4 4 4 3 4 3 3 36 

50 4 3 5 4 3 4 3 3 5 3 37 

51 3 3 4 4 3 4 4 3 4 3 35 

52 5 5 5 5 5 5 5 5 5 5 50 

53 5 5 5 5 5 5 5 5 5 5 50 

54 4 4 5 4 4 4 4 5 4 3 41 

55 4 5 5 5 5 5 5 5 4 2 45 

56 5 5 5 5 5 5 5 5 5 5 50 

57 5 5 5 5 5 5 5 5 5 5 50 

58 4 4 4 5 4 4 2 2 2 2 33 

59 5 5 5 5 4 5 3 3 5 3 43 

60 4 4 4 4 3 4 2 4 4 2 35 

61 4 4 4 4 4 4 4 4 4 4 40 

62 5 5 5 5 2 5 5 5 3 1 41 

63 5 5 5 5 5 5 5 5 5 5 50 

64 5 5 5 5 5 5 5 5 4 5 49 

65 4 4 4 4 3 4 3 4 5 4 39 

66 3 5 3 4 4 5 5 5 4 4 42 

67 4 5 5 5 5 5 5 5 5 5 49 

68 3 4 5 4 4 5 3 5 4 3 40 

69 5 5 5 5 5 5 5 5 5 1 46 

70 5 5 5 4 4 4 3 3 4 4 41 

71 5 5 5 5 3 5 3 5 3 3 42 

72 4 5 5 5 4 4 2 3 4 5 41 

73 4 4 4 3 3 3 4 3 4 3 35 

74 3 4 4 4 4 5 5 5 3 5 42 

75 4 5 5 5 3 4 3 3 4 3 39 

76 4 4 4 4 4 4 4 4 4 4 40 

77 5 5 5 4 4 4 3 3 4 2 39 

78 5 4 5 5 4 5 5 5 5 4 47 

79 4 4 4 5 5 5 5 4 5 5 46 

80 4 4 4 5 4 4 4 5 5 5 44 

81 5 5 5 5 5 5 5 5 5 5 50 

82 4 5 5 5 5 5 5 5 4 5 48 

83 4 4 5 5 5 5 5 4 5 5 47 

84 5 5 4 5 5 5 5 4 5 5 48 

85 5 5 4 5 4 5 5 4 5 5 47 

86 5 4 5 4 4 5 5 5 5 5 47 

87 5 5 5 4 4 5 5 5 5 5 48 

88 4 4 4 4 5 4 4 4 4 5 42 

89 5 5 5 5 5 5 5 5 5 4 49 
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90 4 4 5 5 4 5 4 5 5 4 45 

91 5 5 4 5 4 4 4 4 5 4 44 

92 5 5 5 5 4 5 4 5 5 4 47 

93 5 4 5 4 5 4 5 5 5 4 46 

94 5 5 5 5 4 5 5 5 5 4 48 

95 4 5 5 4 4 5 4 5 5 5 46 

96 4 4 5 5 5 5 4 4 5 5 46 

97 4 4 5 4 5 4 5 5 5 4 45 

98 4 5 5 4 4 5 5 4 4 5 45 

99 5 5 5 4 4 5 5 4 4 5 46 

100 5 4 4 5 4 4 4 5 5 5 45 
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HASIL PEGUJIAN DATA 

Hasil Uji Validitas  

Variabel Persepsi Konsumen (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1

0 

Total_X

1 

X1.1 Pearson 

Correlatio

n 

1 .303*

* 

.510*

* 

.523*

* 

.463*

* 

.362*

* 

.486*

* 

.145 .406*

* 

.391*

* 

.639** 

Sig. (2-

tailed) 
 

.002 .000 .000 .000 .000 .000 .149 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.2 Pearson 

Correlatio

n 

.303*

* 

1 .405*

* 

.327*

* 

.246* .285*

* 

.443*

* 

.344*

* 

.379*

* 

.246* .575** 

Sig. (2-

tailed) 

.002 
 

.000 .001 .014 .004 .000 .000 .000 .014 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.3 Pearson 

Correlatio

n 

.510*

* 

.405*

* 

1 .512*

* 

.471*

* 

.368*

* 

.579*

* 

.423*

* 

.544*

* 

.386*

* 

.743** 

Sig. (2-

tailed) 

.000 .000 
 

.000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.4 Pearson 

Correlatio

n 

.523*

* 

.327*

* 

.512*

* 

1 .610*

* 

.525*

* 

.405*

* 

.416*

* 

.591*

* 

.319*

* 

.749** 

Sig. (2-

tailed) 

.000 .001 .000 
 

.000 .000 .000 .000 .000 .001 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.5 Pearson 

Correlatio

n 

.463*

* 

.246* .471*

* 

.610*

* 

1 .543*

* 

.543*

* 

.400*

* 

.543*

* 

.512*

* 

.761** 

Sig. (2-

tailed) 

.000 .014 .000 .000 
 

.000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 
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X1.6 Pearson 

Correlatio

n 

.362*

* 

.285*

* 

.368*

* 

.525*

* 

.543*

* 

1 .239* .476*

* 

.464*

* 

.420*

* 

.687** 

Sig. (2-

tailed) 

.000 .004 .000 .000 .000 
 

.017 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.7 Pearson 

Correlatio

n 

.486*

* 

.443*

* 

.579*

* 

.405*

* 

.543*

* 

.239* 1 .294*

* 

.482*

* 

.519*

* 

.703** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .017 
 

.003 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.8 Pearson 

Correlatio

n 

.145 .344*

* 

.423*

* 

.416*

* 

.400*

* 

.476*

* 

.294*

* 

1 .548*

* 

.367*

* 

.664** 

Sig. (2-

tailed) 

.149 .000 .000 .000 .000 .000 .003 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.9 Pearson 

Correlatio

n 

.406*

* 

.379*

* 

.544*

* 

.591*

* 

.543*

* 

.464*

* 

.482*

* 

.548*

* 

1 .439*

* 

.776** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.10 Pearson 

Correlatio

n 

.391*

* 

.246* .386*

* 

.319*

* 

.512*

* 

.420*

* 

.519*

* 

.367*

* 

.439*

* 

1 .654** 

Sig. (2-

tailed) 

.000 .014 .000 .001 .000 .000 .000 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 

Total_X

1 

Pearson 

Correlatio

n 

.639*

* 

.575*

* 

.743*

* 

.749*

* 

.761*

* 

.687*

* 

.703*

* 

.664*

* 

.776*

* 

.654*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Variabel Visual Complexity (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 Total_X2 

X2.1 Pearson 

Correlation 

1 .524** .616** .512** .592** .487** .474** .512** .741** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.2 Pearson 

Correlation 

.524** 1 .708** .660** .646** .544** .490** .614** .806** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.3 Pearson 

Correlation 

.616** .708** 1 .773** .736** .625** .524** .637** .871** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.4 Pearson 

Correlation 

.512** .660** .773** 1 .790** .620** .509** .595** .846** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.5 Pearson 

Correlation 

.592** .646** .736** .790** 1 .684** .570** .549** .863** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.6 Pearson 

Correlation 

.487** .544** .625** .620** .684** 1 .627** .589** .801** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.7 Pearson 

Correlation 

.474** .490** .524** .509** .570** .627** 1 .595** .736** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 

X2.8 Pearson 

Correlation 

.512** .614** .637** .595** .549** .589** .595** 1 .785** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

Total_X2 Pearson 

Correlation 

.741** .806** .871** .846** .863** .801** .736** .785** 1 
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Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Variabel Keputusan Pembelian (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 

Total_

Y 

Y1 Pearson 

Correlatio

n 

1 .688*

* 

.647*

* 

.638*

* 

.388*

* 

.408*

* 

.269*

* 

.097 .253* .213* .668** 

Sig. (2-

tailed) 
 

.000 .000 .000 .000 .000 .007 .335 .011 .034 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y2 Pearson 

Correlatio

n 

.688*

* 

1 .646*

* 

.643*

* 

.405*

* 

.503*

* 

.183 .146 .081 .126 .624** 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .068 .147 .425 .212 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y3 Pearson 

Correlatio

n 

.647*

* 

.646*

* 

1 .608*

* 

.448*

* 

.478*

* 

.209* .166 .243* .102 .645** 

Sig. (2-

tailed) 

.000 .000 
 

.000 .000 .000 .037 .098 .015 .313 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y4 Pearson 

Correlatio

n 

.638*

* 

.643*

* 

.608*

* 

1 .444*

* 

.572*

* 

.301*

* 

.212* .272*

* 

.219* .707** 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .002 .034 .006 .028 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y5 Pearson 

Correlatio

n 

.388*

* 

.405*

* 

.448*

* 

.444*

* 

1 .347*

* 

.342*

* 

.247* .235* .403*

* 

.638** 
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Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.000 .000 .013 .019 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y6 Pearson 

Correlatio

n 

.408*

* 

.503*

* 

.478*

* 

.572*

* 

.347*

* 

1 .538*

* 

.473*

* 

.368*

* 

.365*

* 

.754** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 
 

.000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y7 Pearson 

Correlatio

n 

.269*

* 

.183 .209* .301*

* 

.342*

* 

.538*

* 

1 .545*

* 

.480*

* 

.546*

* 

.714** 

Sig. (2-

tailed) 

.007 .068 .037 .002 .000 .000 
 

.000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y8 Pearson 

Correlatio

n 

.097 .146 .166 .212* .247* .473*

* 

.545*

* 

1 .392*

* 

.390*

* 

.580** 

Sig. (2-

tailed) 

.335 .147 .098 .034 .013 .000 .000 
 

.000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y9 Pearson 

Correlatio

n 

.253* .081 .243* .272*

* 

.235* .368*

* 

.480*

* 

.392*

* 

1 .443*

* 

.600** 

Sig. (2-

tailed) 

.011 .425 .015 .006 .019 .000 .000 .000 
 

.000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y10 Pearson 

Correlatio

n 

.213* .126 .102 .219* .403*

* 

.365*

* 

.546*

* 

.390*

* 

.443*

* 

1 .635** 

Sig. (2-

tailed) 

.034 .212 .313 .028 .000 .000 .000 .000 .000 
 

.000 

N 100 100 100 100 100 100 100 100 100 100 100 

Total_

Y 

Pearson 

Correlatio

n 

.668*

* 

.624*

* 

.645*

* 

.707*

* 

.638*

* 

.754*

* 

.714*

* 

.580*

* 

.600*

* 

.635*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
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N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Hasil Uji Reliabilitas 

 

Variabel Persepsi Konsumen (X1) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.878 10 

 

Variabel Visual Complexity (X2) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.922 8 

 

Variabel Keputusan Pembelian (Y) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.845 10 
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Hasil Uji Asumsi Klasik 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 3.83153096 

Most Extreme Differences Absolute .080 

Positive .069 

Negative -.080 

Test Statistic .080 

Asymp. Sig. (2-tailed) .111c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

Uji Multikoloniaritas 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 11.007 3.717  2.961 .004   

Total_X1 .246 .068 .278 3.630 .000 .987 1.013 

Total_X2 .632 .085 .571 7.461 .000 .987 1.013 

a. Dependent Variable: Total_Y 

 

 

Uji Autokorelasi 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .663a .439 .428 3.871 2.288 

a. Predictors: (Constant), Total_X2, Total_X1 

b. Dependent Variable: Total_Y 
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Runs Test 

 

Unstandardized 

Residual 

Test Valuea -.04641 

Cases < Test Value 50 

Cases >= Test Value 50 

Total Cases 100 

Number of Runs 50 

Z -.201 

Asymp. Sig. (2-tailed) .841 

a. Median 

 

Uji Heteokedastisitas 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7.929 2.398  3.306 .001 

Total_X1 -.055 .044 -.126 -1.264 .209 

Total_X2 -.085 .055 -.156 -1.557 .123 

a. Dependent Variable: Abs_RES 

 

 

Hasil Uji Regresi Linier Berganda 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 11.007 3.717  2.961 .004 

Total_X1 .246 .068 .278 3.630 .000 

Total_X2 .632 .085 .571 7.461 .000 

a. Dependent Variable: Total_Y 

 

 

 



112 

 

 
 

Uji T 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 11.007 3.717  2.961 .004 

Total_X1 .246 .068 .278 3.630 .000 

Total_X2 .632 .085 .571 7.461 .000 

a. Dependent Variable: Total_Y 

 

Uji F 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1139.528 2 569.764 38.027 .000b 

Residual 1453.382 97 14.983   

Total 2592.910 99    

a. Dependent Variable: Total_Y 

b. Predictors: (Constant), Total_X2, Total_X1 

 

Uji Keofiesien Determinasi (R2) 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .663a .439 .428 3.871 

a. Predictors: (Constant), Total_X2, Total_X1 

b. Dependent Variable: Total_Y 
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LAMPIRAN-LAMPIRAN 

Lampiran I (Surat Penetapan Judul dan Perubahan Judul) 
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Lampiran II (Surat Penetapan Waktu Ujian Proposal Skripsi) 
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Lampiran III (Surat Keterangan Telah Melaksanakan Ujian Proposal) 
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Lampiran IV (Surat Izin Riset) 
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Lampiran V (Surat Keterangan Telah Melaksanakan Riset) 
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Lampiran VI (Catatan Konsultasi Bimbingan) 
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Lampiran VII (Surat Penetapan Bebas Plagiasi) 
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