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Lampiran 1. Kuesioner Penelitian 

KATA PENGANTAR KUESIONER PENELITIAN 
 
Responden yang Terhormat, 

Dalam rangka memenuhi salah satu syarat untuk memperoleh gelar sarjana di 

Fakultas Syariah dan ekonomi Islam Jurusan Ekonomi Syariah, saya meminta 

kesediaan Bapak/ Ibu/ Saudara (i) sejenak meluangkan waktu untuk mengisi kuesioner 

ini. 

Adapun tujuan penelitian ini adalah untuk mengetahui “Pengaruh Promosi, 

Duta Merek dan Kualitas Produk terhadap Keputusan Pembelian Konsumen 

Pada Produk Sasirangan di Kantan Sasirangan Banjarmasin”. Besar harapan saya 

bahwa Bapak/ Ibu/ Saudara (i) bersedia   untuk memberikan tanggapan pernyataan 

dalam kuesioner dengan sebenar-benarnya. Data yang terkumpul nantinya akan 

dianalisis dan disajikan dalam bentuk keseluruhan (bukan individual). Jawaban yang 

diberikan tidak akan dinilai benar salahnya, melainkan sebagai informasi yang sangat 

bermanfaat untuk menentukan hasil penelitian yang saya lakukan. Sesuai dengan etika 

penelitian bahwa jawaban yang anda berikan akan dijamin kerahasiaannya dan 

tidak akan dipublikasikan. 

Akhir kata saya ucapkan terima kasih yang sebesar-besarnya atas kesediaan 

Bapak/ Ibu/ Saudara (i) mengisi kuesioner ini. 

Hormat Saya, 
 
 

Bella Syahillah 
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A. Identitas Responden 

Berilah tanda () di kolom yang tersedia pada pertanyaan tentang karakteristik 

responden di bawah ini. 

1. Nama :  ..............................................  (Boleh tidak diisi) 

2. Umur :  Tahun 

3. Jenis Kelamin  

4. Pendidikan Terakhir 

 SD  Diploma 
    
 SMP  S1 
    
 SMA  S2 
    
   S3 

5. Pekerjaan : 

 PNS 
 Karyawan Swasta 
 Karyawan BUMN/BUMD 
 TNI /  Polri 
 Mahasiswa / Pelajar 
 Lain-Lain: ................................. 

 
  

B. Petunjuk Pengisian Kuesioner 

1. Berilah tanda check list/centang pada jawaban yang anda pilih pada 

pernyataan berikut ini dan seterusnya berdasarkan pendapat anda, dengan 

pedoman : 

SS : Sangat Setuju 

S : Setuju  

CS : Cukup Setuju   

TS : Tidak Setuju    

STS : Sangat Tidak Setuju   

2. Jika Anda ingin mengganti jawab, berilah tanda (X) pada kolom yang ingin 

ganti, kemudian berilah tanda check list () kembali pada jawaban yang Anda 

rasa lebih tepat. 

 

 Laki-Laki  Perempuan 
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KUESIONER PENELITIAN 

Promosi (X1) 
No. Pernyataan Alternatif Jawaban 

SS S R TS STS 
 Periklanan      
1. Iklan melalui media cetak      
2. Iklan melalui media online      
 Promosi penjualan       
3. Tertarik membeli karena ada potongan 

harga 
     

4. Kekurangan produk diungkapkan secara 
jujur 

     

5. Tertarik membeli karena free gift       
 Promosi      
6. Tertarik membeli setelah melihat berita di 

Media Online 
     

7. Tertarik membeli setelah melihat berita di 
media cetak 

     

8. Tertarik membeli setelah melihat contoh 
produk di pameran 

     

 

Duta Merek (X2) 

No. Item Pernyataan 
Tanggapan 

SS S CS TS STS 
 Citra      
1. Selebriti memiliki daya Tarik sebagai Duta 

Merek 
     

2. Selebriti yang digunakan memiliki 
kelebihan sebagai Duta Merek 

     

3. Selebriti memiliki charisma pada iklan 
Kantan Sasirangan 

     

 Kredibilitas      
4. Selebriti dapat diandalkan sebagai Duta 

Merek 
     

5. Tampilan foto selebriti sangat menarik dan 
bagus 

     

6. Popularitas seleb yang menjadi Duta Merek      
 

Kualitas Produk (X3) 

No. Item Pernyataan 
Tanggapan 

SS S CS TS STS 
 Kinerja      
1. Kualitas produk sesuai dengan harapan      
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2. Konsumen bisa memilih produk sesuai 
dengan fungsi yang diharapkan 

     

3. Pola kain bisa dibentuk menjadi beragam 
jenis busana  

     

 Figur Produk      
4. Desain produk yang istimewa      
5. kualitas bahan dasar yang baik      
6. Desain yang memberikan kenyamanan      
 Keandalan      
7. Produk tidak panas      
8. kenyamanan saat dipakai      
9. kelembutan bahan      
 Penampilan      
10. Terdapat produk dengan beragam fungsi      
11. Produk memiliki variasi ukuran      
12. terdapat produk dengan beragam pola      
 Daya Tahan      
13. Produk sasirangan tidak mudah luntur      
14. Produk tidak mudah rusak      
15. Produk tahan lama      
 Estetika      
16. Pola Sasirangan yang unik      
17. Kombinasi warna yang harmonis      
18. Produknya cocok dipakai diberbagai acara      
 Persepsi Kualitas      
19. Jaminan keaslian produk      
20. Jaminan kehalalan produk      
21. Jaminan ketahanan produk      

 

Keputusan Pembelian (Y) 
No. Pernyataan Alternatif Jawaban 

SS S R TS STS 
 Pengenalan Masalah      
1. Saya tertarik membeli produk sasirangan di 

Kantan Sasirangan karena terjamin 
keasliannya 

     

2. Saya memilih Produk Kantan Sasirangan 
karena sesuai dengan kebutuhan saya 

     

 Pencarian Informasi      
3. Saya memutuskan membeli produk Kantan 

Sasirangan setelah melihat iklan di Media 
Sosial 

     

4. Saya mendapatkan informasi mengenai 
Kantan Sasirangan dari teman yang sudah 
pernah membeli produk Kantan Sasirangan 

     

 Evaluasi Alternatif      
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No. Pernyataan Alternatif Jawaban 

SS S R TS STS 
5. Membeli produk sasirangan di Kantan 

Sasirangan karena menyukai motifnya 
     

6. Berlangganan dengan Kantan Sasirangan 
karena sesuai kemampuan 

     

 Keputusan Pembelian      
7. Saya  membeli produk Kantan Sasirangan 

karena sesuai dengan keinginan saya 
     

8. Saya membeli produk Kantan Sasirangan 
karena corak sasirangannya yang unik 

     

 Perilaku Pasca Pembelian      
9. Saya merekomendasikan kepada teman saya 

untuk membeli produk Kantan Sasirangan 
     

10. Saya selalu mengutamakan Kantan 
Sasirangan apabila ingin membeli produk 
sasirangan 
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Lampiran 2. Hasil Output SPSS 

Distribusi Frekuensi Variabel Penelitian 

Distribusi Frekunesi Variabel Promosi (X1) 

Frequency Table 
 

x2.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 19 23.8 23.8 23.8 

4.00 34 42.5 42.5 66.3 
5.00 27 33.8 33.8 100.0 
Total 80 100.0 100.0  

 
x2.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 13 16.3 16.3 16.3 

4.00 43 53.8 53.8 70.0 
5.00 24 30.0 30.0 100.0 
Total 80 100.0 100.0  

 
x2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 14 17.5 17.5 17.5 

4.00 40 50.0 50.0 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x2.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 20 25.0 25.0 26.3 
4.00 34 42.5 42.5 68.8 
5.00 25 31.3 31.3 100.0 
Total 80 100.0 100.0  

 
x2.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 19 23.8 23.8 23.8 

4.00 34 42.5 42.5 66.3 
5.00 27 33.8 33.8 100.0 
Total 80 100.0 100.0  
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x2.6 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 9 11.3 11.3 11.3 

4.00 38 47.5 47.5 58.8 
5.00 33 41.3 41.3 100.0 
Total 80 100.0 100.0  

 

 
 
Frequency Table Variabel Duta Merek (X2) 
 

x2.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 19 23.8 23.8 23.8 

4.00 34 42.5 42.5 66.3 
5.00 27 33.8 33.8 100.0 
Total 80 100.0 100.0  

 
x2.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 13 16.3 16.3 16.3 

4.00 43 53.8 53.8 70.0 
5.00 24 30.0 30.0 100.0 
Total 80 100.0 100.0  

 
x2.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 14 17.5 17.5 17.5 

4.00 40 50.0 50.0 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x2.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 20 25.0 25.0 26.3 
4.00 34 42.5 42.5 68.8 
5.00 25 31.3 31.3 100.0 
Total 80 100.0 100.0  

 
x2.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 19 23.8 23.8 23.8 

4.00 34 42.5 42.5 66.3 
5.00 27 33.8 33.8 100.0 
Total 80 100.0 100.0  
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x2.6 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 9 11.3 11.3 11.3 

4.00 38 47.5 47.5 58.8 
5.00 33 41.3 41.3 100.0 
Total 80 100.0 100.0  

 
Frequency Table Variabel Kualitas Produk (X3) 
 

x3.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 6 7.5 7.5 7.5 

4.00 48 60.0 60.0 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x3.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 9 11.3 11.3 12.5 
4.00 46 57.5 57.5 70.0 
5.00 24 30.0 30.0 100.0 
Total 80 100.0 100.0  

 
x3.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 5 6.3 6.3 7.5 
4.00 51 63.8 63.8 71.3 
5.00 23 28.8 28.8 100.0 
Total 80 100.0 100.0  

 
x3.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 10 12.5 12.5 12.5 

4.00 34 42.5 42.5 55.0 
5.00 36 45.0 45.0 100.0 
Total 80 100.0 100.0  

 
x3.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 4 5.0 5.0 5.0 

4.00 50 62.5 62.5 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  
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x3.6 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 7 8.8 8.8 8.8 

4.00 47 58.8 58.8 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x3.7 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 5 6.3 6.3 7.5 
4.00 51 63.8 63.8 71.3 
5.00 23 28.8 28.8 100.0 
Total 80 100.0 100.0  

 
x3.8 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 10 12.5 12.5 12.5 

4.00 34 42.5 42.5 55.0 
5.00 36 45.0 45.0 100.0 
Total 80 100.0 100.0  

 
x3.9 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 4 5.0 5.0 5.0 

4.00 50 62.5 62.5 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x3.10 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 7 8.8 8.8 8.8 

4.00 47 58.8 58.8 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x3.11 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 6 7.5 7.5 7.5 

4.00 39 48.8 48.8 56.3 
5.00 35 43.8 43.8 100.0 
Total 80 100.0 100.0  
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x3.12 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 16 20.0 20.0 20.0 

4.00 39 48.8 48.8 68.8 
5.00 25 31.3 31.3 100.0 
Total 80 100.0 100.0  

 
x3.13 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 13 16.3 16.3 16.3 

4.00 34 42.5 42.5 58.8 
5.00 33 41.3 41.3 100.0 
Total 80 100.0 100.0  

 
x3.14 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 6 7.5 7.5 7.5 

4.00 39 48.8 48.8 56.3 
5.00 35 43.8 43.8 100.0 
Total 80 100.0 100.0  

 
x3.15 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 7 8.8 8.8 8.8 

4.00 34 42.5 42.5 51.3 
5.00 39 48.8 48.8 100.0 
Total 80 100.0 100.0  

 
x3.16 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 9 11.3 11.3 12.5 
4.00 46 57.5 57.5 70.0 
5.00 24 30.0 30.0 100.0 
Total 80 100.0 100.0  

 
x3.17 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 5 6.3 6.3 7.5 
4.00 51 63.8 63.8 71.3 
5.00 23 28.8 28.8 100.0 
Total 80 100.0 100.0  
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x3.18 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 10 12.5 12.5 12.5 

4.00 34 42.5 42.5 55.0 
5.00 36 45.0 45.0 100.0 
Total 80 100.0 100.0  

 
x3.19 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 4 5.0 5.0 5.0 

4.00 50 62.5 62.5 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x3.20 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 7 8.8 8.8 8.8 

4.00 47 58.8 58.8 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
x3.21 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 11 13.8 13.8 13.8 

4.00 39 48.8 48.8 62.5 
5.00 30 37.5 37.5 100.0 
Total 80 100.0 100.0  

 
Frequency Table Variabel Keputusan Pembelian (Y) 
 

y.1 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 4 5.0 5.0 5.0 

4.00 48 60.0 60.0 65.0 
5.00 28 35.0 35.0 100.0 
Total 80 100.0 100.0  

 
y.2 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 14 17.5 17.5 17.5 

4.00 38 47.5 47.5 65.0 
5.00 28 35.0 35.0 100.0 
Total 80 100.0 100.0  
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y.3 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 12 15.0 15.0 15.0 

4.00 34 42.5 42.5 57.5 
5.00 34 42.5 42.5 100.0 
Total 80 100.0 100.0  

 
y.4 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 20 25.0 25.0 26.3 
4.00 34 42.5 42.5 68.8 
5.00 25 31.3 31.3 100.0 
Total 80 100.0 100.0  

 
y.5 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 19 23.8 23.8 23.8 

4.00 34 42.5 42.5 66.3 
5.00 27 33.8 33.8 100.0 
Total 80 100.0 100.0  

 
y.6 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 9 11.3 11.3 11.3 

4.00 38 47.5 47.5 58.8 
5.00 33 41.3 41.3 100.0 
Total 80 100.0 100.0  

 
y.7 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 2.00 1 1.3 1.3 1.3 

3.00 5 6.3 6.3 7.5 
4.00 51 63.8 63.8 71.3 
5.00 23 28.8 28.8 100.0 
Total 80 100.0 100.0  

 
y.8 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 10 12.5 12.5 12.5 

4.00 34 42.5 42.5 55.0 
5.00 36 45.0 45.0 100.0 
Total 80 100.0 100.0  
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y.9 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 4 5.0 5.0 5.0 

4.00 50 62.5 62.5 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  

 
y.10 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 3.00 7 8.8 8.8 8.8 

4.00 47 58.8 58.8 67.5 
5.00 26 32.5 32.5 100.0 
Total 80 100.0 100.0  
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Hasil Uji Validitas dan Reliabilitas Variabel Penelitian 

 
 
Hasil Uji Validitas dan Reliabilitas Variabel Promosi (X1) 
 
Scale: ALL VARIABLES 
 

Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excludeda 0 .0 

Total 80 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

.921 8 

 

 
Item-Total Statistics 

 
Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

x1.1 29.1500 6.028 .335 .585 

x1.2 29.2750 6.025 .412 .621 

x1.3 29.1750 6.374 .682 .652 

x1.4 29.1625 5.606 .545 .535 

x1.5 29.2750 5.493 .463 .547 

x1.6 29.7000 6.415 .498 .680 

x1.7 29.1500 5.724 .520 .544 

x1.8 29.2625 5.234 .555 .518 
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Hasil Uji Validitas dan Reliabilitas Variabel Duta Merek (X2) 
 
Scale: ALL VARIABLES 

 
Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excludeda 0 .0 

Total 80 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

.842 6 

 

 
Item-Total Statistics 

 
Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

x2.1 20.7250 6.708 .828 .772 

x2.2 20.6875 8.420 .426 .851 

x2.3 20.6750 7.969 .528 .834 

x2.4 20.7875 6.600 .818 .773 

x2.5 20.7250 6.658 .844 .769 

x2.6 20.5250 8.885 .303 .871 
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Hasil Uji Validitas dan Reliabilitas Variabel Kualitas Produk (X3) 
 
Scale: ALL VARIABLES 

 
Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excludeda 0 .0 

Total 80 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

.906 21 

 

 
Item-Total Statistics 

 
Scale Mean if Item 

Deleted 
Scale Variance if 

Item Deleted 
Corrected Item-
Total Correlation 

Cronbach's Alpha 
if Item Deleted 

x3.1 85.1625 55.480 .645 .899 
x3.2 85.2500 54.013 .715 .897 
x3.3 85.2125 55.537 .615 .900 
x3.4 85.0875 55.499 .532 .902 
x3.5 85.1375 55.791 .649 .900 
x3.6 85.1750 54.298 .766 .896 
x3.7 85.2125 55.537 .615 .900 
x3.8 85.0875 55.499 .532 .902 
x3.9 85.1375 55.791 .649 .900 
x3.10 85.1750 54.298 .766 .896 
x3.11 85.0500 58.023 .320 .907 
x3.12 85.3000 58.263 .454 .910 
x3.13 85.1625 55.581 .497 .903 
x3.14 85.0500 58.023 .320 .907 
x3.15 85.0125 61.456 .433 .916 
x3.16 85.2500 54.013 .715 .897 
x3.17 85.2125 55.537 .615 .900 
x3.18 85.0875 55.499 .532 .902 
x3.19 85.1375 55.791 .649 .900 
x3.20 85.1750 54.298 .766 .896 
x3.21 85.1750 57.463 .341 .907 

 
 

  



126 
 

 
 

 
 
Hasil Uji Validitas dan Reliabilitas Variabel Keputusan Pembelian 
(Y) 

 
Scale: ALL VARIABLES 
 

Case Processing Summary 

 N % 

Cases Valid 80 100.0 

Excludeda 0 .0 

Total 80 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

Cronbach's Alpha N of Items 

.825 10 

 
Item-Total Statistics 

 
Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

y.1 37.9250 10.678 .503 .689 

y.2 38.0500 11.061 .571 .723 

y.3 37.9500 10.732 .429 .711 

y.4 38.1875 10.078 .428 .697 

y.5 38.1250 10.161 .436 .695 

y.6 37.9250 11.564 .840 .734 

y.7 38.0250 10.961 .774 .705 

y.8 37.9000 10.547 .405 .700 

y.9 37.9500 10.959 .431 .699 

y.10 37.9875 10.392 .538 .682 
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NPar Tests (Hasil Uji Normalitas Data) 

 
One-Sample Kolmogorov-Smirnov Test 

 
Promosi 

(X1) 

Duta Merek 

(X2) 

Kualitas 

Produk (X3) 

Keputusan 

Pembelian 

(Y) 

N 80 80 80 80 

Normal Parametersa,b Mean 33.4500 24.8250 89.4125 42.2250 

Std. Deviation 2.69505 3.24437 7.83807 3.58257 

Most Extreme 

Differences 

Absolute .130 .128 .146 .090 

Positive .130 .128 .146 .063 

Negative -.108 -.111 -.082 -.090 

Test Statistic .130 .128 .146 .090 

Asymp. Sig. (2-tailed) .198c .230c .228c .170c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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Regression 

 
Variables Entered/Removeda 

Model Variables Entered 

Variables 

Removed Method 

1 Kualitas Produk 

(X3), Duta Merek 

(X2), Promosi 

(X1)b 

. Enter 

a. Dependent Variable: Keputusan Pembelian (Y) 

b. All requested variables entered. 

 
Model Summaryb 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .954a .910 .906 1.09723 

a. Predictors: (Constant), Kualitas Produk (X3), Duta Merek (X2), Promosi (X1) 

b. Dependent Variable: Keputusan Pembelian (Y) 

 

 
ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 922.452 3 307.484 255.402 .000b 

Residual 91.498 76 1.204   

Total 1013.950 79    

a. Dependent Variable: Keputusan Pembelian (Y) 

b. Predictors: (Constant), Kualitas Produk (X3), Duta Merek (X2), Promosi (X1) 

 
Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 4.363 1.884  2.316 .023   

Promosi (X1) .150 .052 .113 2.916 .005 .788 1.269 

Duta Merek (X2) .574 .038 .520 14.922 .000 .978 1.022 

Kualitas Produk (X3) .305 .018 .668 17.059 .000 .774 1.292 

a. Dependent Variable: Keputusan Pembelian (Y) 
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Collinearity Diagnosticsa 

Model Dimension Eigenvalue 

Condition 

Index 

Variance Proportions 

(Constant) 

Promosi 

(X1) 

Duta 

Merek 

(X2) 

Kualitas 

Produk (X3) 

1 1 3.980 1.000 .00 .00 .00 .00 

2 .013 17.338 .01 .05 .90 .05 

3 .004 31.774 .15 .28 .00 .95 

4 .003 36.713 .85 .67 .10 .00 

a. Dependent Variable: Keputusan Pembelian (Y) 

 

 
Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 33.7781 49.7931 42.2250 3.41711 80 

Std. Predicted Value -2.472 2.215 .000 1.000 80 

Standard Error of Predicted 

Value 

.130 .377 .236 .069 80 

Adjusted Predicted Value 33.7491 50.0048 42.2313 3.41838 80 

Residual -2.02828 2.59978 .00000 1.07620 80 

Std. Residual -1.849 2.369 .000 .981 80 

Stud. Residual -1.899 2.434 -.003 1.005 80 

Deleted Residual -2.15686 2.74281 -.00628 1.12937 80 

Stud. Deleted Residual -1.933 2.518 -.002 1.017 80 

Mahal. Distance .127 8.351 2.963 2.255 80 

Cook's Distance .000 .088 .012 .020 80 

Centered Leverage Value .002 .106 .038 .029 80 

a. Dependent Variable: Keputusan Pembelian (Y) 
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Charts 
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Lampiran 3. Dokumentasi Penelitian 

 

Dokumentasi X Banner Kantan Sasirangan 

 

 

 

 

 

 

 

 

Dokumentasi Dengan Responden 

 

 

 

 

 

 

 

 

Dokumentasi dengan owner Kantan Sasirangan 
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Dokumentasi Produk Kantan Sasirangan 
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Lampiran 4. Surat Menyurat 
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