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Lampiran-lampiran 
 

 

Kuesioner Penelitian 

Assalamu'alaikumWarahmatullahi Wabarakatuh 

 

Dengan Hormat, Perkenalkan nama saya Masliyani Program studi Ekonomi 

Syariah Fakultas Ekonomi dan Bisnis Islam UIN Antasari Banjarmasin. Pada saat 

ini saya sedang melaksanakan penelitian dengan judul "Pengaruh Rating Toko, 

Ulasan Konsumen, dan Kualitas Produk Terhadap Minat Beli Pakaian pada 

Aplikasi Tiktok". 

 

Adapun kriteria responden antara lain: 

1. Responden berdomisili di Banjarmasin Timur 

2. Responden pernah membeli produk pakaian pada aplikasi Tiktok 

 

Saya memohon kesediaan Saudara/i untuk mengisi kuesioner ini Semua identitas 

dan jawaban saudara/i akan dijamin kerahasiaannya dan jawaban kuesioner hanya 

akan digunakan untuk kepentingan penelitian. 

 

Atas bantuan yang diberikan, saya ucapkan Terima Kasih. 

 

Hormat Saya, 

Masliyani 

A. Identitas Responden 
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Nama   : 

Jenis Kelamin  : 

o Laki-laki 

o Perempuan 

Usia 

o 18 – 20 tahun 

o 21 – 25 tahun 

o 26 – 30 tahun 

o >30 tahun 

B. Petunjuk 

1. Bacalah pernyataa-pernyataan dibawah ini dengan teliti 

2. Mohon kuesioner ini diisi dengan lengkap dan jujur dari pernyataan 

yang ada  

3. Beri tanda pada kolom yang tersedia 

4. Setiap pernyataan hanya membutuhkan 1 jawaban saja 

5. Terdapat alternatif pengisian jawaban yaitu: 

SS (SANGAT SETUJU)   = 5 

S (SETUJU)    = 4 

N (NETRAL)    = 3 

TS (TIDAK SETUJU)   = 2 

STS (SANGAT TIDAK SETUJU) = 1 

C. Daftar Pernyataan 

 

1. Variabel Rating Toko 

 

No Pernyataan SS 

(5) 

S 

(4) 

N 

(3) 

TS 

(2) 

STS 

(1) 

 1 Saya percaya rating toko yang 

diberikan konsumen lain pada Tiktok 

Shop 

     

2 Saya lebih percaya pada produk yang 

dijual oleh toko yang memiliki rating 

toko yang tinggi 

     

3 Rating yang diberikan konsumen yang 

pernah membeli produk pakaian di 

aplikasi tiktok memberikan saya 

informasi mengenai kelebihan dan 

kekurangan produk 

     



79 

 

 

4 Saya merasa tertarik terhadap produk 

pakaian yang dijual pada Tiktok shop 

dengan adanya rating yang diberikan 

konsumen 

     

5 Saya merasa senang mendapat infomasi 

rating dari konsumen yang pernah 

membeli pakaian pada Tiktok shop 

     

 

 

2. Variabel Ulasan Konsumen 

No Pernyataan SS 

(5) 

S 

(4) 

N 

(3) 

TS 

(2) 

STS 

(1) 

1 Ulasan konsumen memberikan 

informasi mengenai produk pakaian 

yang dijual pada Tiktok shop 

     

2 Ulasan konsumen menjadi bahan 

pertimbangan saya dalam membeli 

produk pakaian pada Tiktok shop 

     

3 Saya membeli produk pakaian di 

Tiktok shop setelah saya melihat 

ulasan konsumen sebelumnya 

     

4 Saya percaya bahwa ulasan konsumen 

yang diberikan pada Tiktok shop jujur 

     

5 Saya percaya ulasan mengenai produk 

pakaian di Tiktok shop berdasarkan 

pengalaman berbelanja dari konsumen 

     

6 Saya merasa ulasan konsumen yang 

diberikan mengenai produk pakaian di 

Tiktok shop membantu saya dalam 

mendapatkan produk yang berkualitas 

     

7 Banyaknya ulasan positif membuat 

saya membeli produk pakaian di 

Tiktok shop 

     

8 Banyak nya jumlah ulasan positif 

mengenai produk pakaian di Tiktok 

shop membuat saya yakin produk itu 

bagus 

     

9 Ulasan produk pakaian di Tiktok shop 

sudah banyak yang positif 

     

10 Saya selalu mempertimbangkan ulasan 

yang diberikan konsumen lain terkait 

produk pakaian yang dijual di Tiktok 

shop  
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3. Variabel Kualitas Produk 

No Pernyataan SS 

(5) 

S 

(4) 

N 

(3) 

TS 

(2) 

STS 

(1) 

1 Produk pakaian pada Tiktok shop 

memiliki ciri khas tersendiri 

     

2 Produk pakaian yang tersedia di Tiktok 

shop tidak ada di pasar atau toko lain 

     

3 Produk pakaian yang tersedia pada 

Tiktok shop dapat diandalkan 

kualitasnya 

     

4 Produk pakaian yang tersedia pada 

Tiktok shop sesuai dengan kebutuhan 

     

5 Produk yang dijual pada Tiktok shop 

tidak mudah rusak 

     

6 Produk pakaian pada Tiktok shop 

dapat digunakan dalam waktu lama 

     

7 Produk pakaian yang dijual pada 

Tiktok shop memiliki desain yang 

menarik 

     

8 Poduk pakaian yang dijual pada Tiktok 

shop memiliki warna-warna yang 

menarik 

     

 

4. Variabel Minat Beli (Y) 

No Pernyataan SS 

(5) 

S 

(4) 

N 

(3) 

TS 

(2) 

STS 

(1) 

1 Saya tertarik untuk membeli produk 

pada pada Tiktok shop karena tersedia 

banyak jenis produk pakaian 

     

2 Saya akan membeli produk pakaian 

yang dijual pada Tiktok shop 

     

3 Saya akan merekomendasikan produk 

pakaian di tiktok shop kepada orang 

lain 

     

4 Saya akan memberitahu keunggulan 

produk pakaian yang dijual pada 

Tiktok shop 

     

5 Saya memilih membeli pakaian pada 

Tiktok shop untuk memenuhi 

kebutuhan saya 

     

6 Produk pakaian pada Tiktok shop 

menarik perhatian saya 

     

7 Saya menanyakan produk pakaian 

yang dijual pada Tiktok shop kepada 

orang yang pernah membeli 

     

8 Saya tertarik untuk membeli produk 

pakaian di Tiktok shop setelah 
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mendapat informasi dari orang lain 

 

 

Lampiran II 

TABULASI DATA VARIABEL PENELITIAN 

 

1. Tabulasi data variabel Rating Toko (X1) 

 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 TOTAL_X1 

5 5 5 5 5 5 30 

4 5 5 5 5 5 29 

4 5 4 4 5 5 27 

4 5 5 5 5 5 29 

4 5 4 5 5 5 28 

5 4 5 5 5 5 29 

2 5 5 5 5 5 27 

4 4 4 5 4 5 26 

4 5 4 4 4 4 25 

5 4 4 5 3 5 26 

4 5 5 5 3 5 27 

4 3 5 5 5 5 27 

2 5 4 5 5 5 26 

4 5 4 4 5 5 27 

4 5 5 5 4 5 28 

4 5 5 5 5 4 28 

4 5 5 5 5 5 29 

2 5 4 5 5 5 26 

4 4 5 3 4 5 25 

3 4 4 4 4 5 24 

4 5 4 4 4 4 25 

4 5 5 5 5 5 29 

4 4 4 4 4 4 24 

4 4 5 4 3 4 24 

5 4 5 4 5 4 27 

3 5 4 4 4 5 25 

4 5 5 5 5 4 28 

5 5 4 5 4 4 27 

4 5 4 5 4 4 26 

4 5 5 5 5 5 29 

4 5 5 5 5 5 29 

3 5 2 5 5 5 25 

5 5 5 4 5 5 29 

5 5 4 4 3 4 25 

4 3 4 4 4 4 23 
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5 5 3 5 4 5 27 

4 5 4 5 5 4 27 

5 4 5 5 4 4 27 

4 4 4 4 4 4 24 

4 5 4 5 5 5 28 

5 5 5 5 5 5 30 

4 5 4 5 4 5 27 

4 4 4 5 5 5 27 

5 5 5 5 5 5 30 

4 5 4 4 4 4 25 

3 4 4 4 5 4 24 

5 5 5 5 5 5 30 

4 4 4 4 5 5 26 

5 4 5 5 5 4 28 

4 5 5 4 5 5 28 

4 4 4 4 5 5 26 

5 5 5 5 5 5 30 

4 4 4 4 4 4 24 

4 5 4 4 4 4 25 

5 5 5 5 5 4 29 

3 4 4 4 5 4 24 

4 5 5 5 5 5 29 

3 5 5 5 5 5 28 

3 3 5 3 5 5 24 

2 5 3 4 5 4 23 

4 4 4 4 4 4 24 

4 4 5 5 5 5 28 

3 4 5 5 2 5 24 

3 4 4 5 4 5 25 

4 5 4 5 4 5 27 

5 4 5 4 5 5 28 

4 5 5 5 5 5 29 

4 4 5 4 3 5 25 

5 5 4 5 5 4 28 

4 5 4 4 4 4 25 

5 5 5 5 5 5 30 

5 5 4 4 4 5 27 

4 5 5 5 5 5 29 

4 5 5 5 5 5 29 

4 4 5 5 4 4 26 

5 4 5 5 4 4 27 

4 5 5 4 4 4 26 

3 4 4 4 4 4 23 
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5 5 5 4 4 4 27 

4 5 5 5 5 5 29 

4 3 5 5 5 3 25 

4 5 5 5 5 4 28 

3 5 5 5 5 4 27 

4 5 5 4 4 3 25 

5 5 3 5 5 5 28 

5 5 3 5 5 5 28 

5 3 5 5 5 5 28 

4 3 4 5 4 4 24 

4 4 4 4 5 5 26 

2 5 5 4 5 4 25 

5 4 5 5 5 4 28 

5 3 5 5 5 5 28 

4 5 5 4 5 4 27 

4 5 5 5 5 5 29 

4 5 3 4 5 5 26 

5 5 5 5 3 5 28 

 

 

 

 

2. Tabulasi data variabel Ulasan Konsumen 

 

X2.

1 

X2.

2 

X2.

3 

X2.

4 

X2.

5 

X2.

6 

X2.

7 

X2.

8 

X2.

9 

X2.1

0 

TOTAL_X

2 
4 5 4 3 4 5 4 5 5 5 39 
5 5 4 5 3 4 5 4 5 3 40 
4 4 5 2 4 5 5 5 4 4 38 
4 4 4 5 4 4 5 4 3 4 37 
4 4 4 3 4 4 4 4 4 4 39 
4 4 4 4 4 4 4 4 4 4 40 
4 4 5 1 4 5 5 5 4 4 41 
4 5 3 3 4 5 3 4 3 3 37 
4 4 4 4 4 4 4 4 3 4 39 
4 4 4 4 4 4 4 4 4 4 40 
1 5 4 2 4 5 5 5 3 5 39 
4 5 5 4 5 4 3 4 3 4 41 
5 5 4 3 4 4 5 5 4 4 43 
4 5 5 4 4 4 5 4 5 5 45 
4 4 4 3 3 4 4 4 4 4 38 
5 5 5 1 4 4 5 5 5 5 44 
4 5 3 3 4 5 4 4 4 4 40 
4 5 5 4 4 4 5 4 3 5 43 
5 5 4 4 4 5 4 5 4 5 45 



84 

 

 

5 5 5 3 3 3 5 5 3 3 40 
4 4 4 4 3 4 5 5 4 5 42 
4 4 5 3 3 4 4 5 4 5 41 
4 4 4 4 4 4 4 4 4 5 41 
3 4 4 4 3 5 4 4 3 3 37 
5 4 5 4 5 4 5 4 5 5 46 
4 4 4 4 5 4 4 4 4 4 41 
5 5 5 4 4 4 5 4 4 4 44 
5 5 4 5 4 4 5 4 4 4 44 
4 5 5 3 3 5 5 4 3 4 41 
4 4 4 4 4 5 4 4 5 5 43 
4 4 4 4 4 4 4 4 4 4 40 
4 4 4 3 3 4 4 4 3 3 36 
4 5 5 4 5 5 4 5 4 5 46 
4 5 4 3 4 4 4 5 2 4 39 
4 4 4 3 3 4 4 3 4 4 37 
5 5 4 3 4 3 4 4 3 3 38 
5 4 4 5 4 4 5 4 5 5 45 
4 5 4 5 5 4 4 5 4 5 45 
4 4 4 4 4 4 4 4 4 4 40 
4 5 5 4 4 4 5 5 5 5 46 
4 4 4 3 4 4 4 4 4 4 39 
4 5 4 5 4 5 4 5 4 5 45 
4 5 4 4 4 5 4 5 4 5 44 
5 5 5 4 5 5 5 5 5 5 49 
4 4 4 4 4 4 4 4 4 4 40 
4 5 5 3 3 4 4 4 4 3 39 
5 5 5 5 5 5 5 5 4 5 49 
4 4 4 5 4 4 4 4 5 5 43 
4 4 5 5 4 4 5 5 3 3 42 
4 3 4 5 3 4 5 3 4 5 40 
5 5 4 5 4 5 5 4 5 5 47 
5 5 5 5 5 5 5 5 5 5 50 
4 4 4 3 3 4 4 4 3 4 37 
4 4 4 5 4 4 3 4 3 4 39 
5 5 5 5 4 5 3 5 3 5 45 
4 4 4 3 3 5 3 3 5 3 37 
5 5 3 3 5 4 5 4 4 5 43 
5 5 5 3 5 4 5 5 5 3 45 
4 3 3 3 3 3 4 3 3 4 33 
5 5 4 2 3 4 4 4 5 5 41 
4 4 4 4 4 4 4 4 4 4 40 
5 5 5 5 5 4 5 5 4 5 48 
4 4 4 4 5 4 4 4 4 4 41 
4 5 3 2 4 3 4 5 4 5 39 
4 5 5 3 4 4 4 5 4 5 43 
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4 5 4 5 5 4 4 5 4 5 45 
5 5 5 4 5 5 5 5 4 4 47 
4 4 4 4 4 4 5 4 5 5 43 
4 5 5 4 4 4 5 5 4 5 45 
4 5 5 5 4 4 4 4 3 5 43 
4 4 4 5 4 4 4 4 4 4 41 
4 5 5 4 4 4 4 4 4 5 43 
5 5 5 4 5 5 5 5 5 5 49 
5 4 5 4 5 5 4 4 4 4 44 
4 5 4 4 5 4 4 4 4 4 42 
5 4 5 4 4 4 5 5 5 4 45 
4 4 4 4 4 4 4 4 4 4 40 
4 4 4 3 4 4 3 4 3 4 37 
5 5 4 4 5 4 4 5 5 5 46 
4 4 4 4 4 4 4 4 4 4 40 
5 5 5 4 4 4 4 5 3 4 43 
4 5 4 3 4 4 4 3 4 5 40 
5 5 4 4 4 4 4 5 3 4 42 
5 4 4 5 5 4 5 4 5 5 46 
4 4 4 4 4 4 4 4 4 4 40 
5 5 4 5 5 5 5 5 5 5 49 
5 5 5 4 5 5 5 5 4 5 48 
3 4 4 5 4 4 4 4 4 4 40 
4 4 4 4 4 4 4 4 3 4 39 
5 5 5 4 5 5 5 5 4 4 47 
5 5 5 4 5 5 4 4 5 5 47 
5 5 5 4 5 4 5 5 4 5 47 
4 5 5 3 4 4 4 3 3 4 39 
4 4 4 4 4 4 4 5 5 4 42 
4 5 3 4 5 4 4 3 5 3 40 
4 5 5 3 3 4 5 4 4 5 42 

 

3. Tabulasi data variabel Kualitas Produk 

 

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 TOTAL_X3 

5 4 5 5 3 3 5 5 35 

4 5 4 4 5 4 5 4 35 

4 5 3 5 3 3 5 3 31 

3 3 4 4 4 4 4 4 30 

4 3 5 3 4 3 5 3 30 

4 4 4 3 4 4 3 4 30 

4 4 4 4 4 4 4 4 32 

5 4 5 4 4 3 3 4 32 

5 4 4 4 4 4 4 4 33 

4 4 4 4 3 3 5 4 31 

3 2 4 4 4 4 5 4 30 
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4 4 4 3 3 4 5 4 31 

4 3 4 4 4 4 4 4 31 

4 4 4 4 4 4 5 5 34 

3 4 4 4 3 4 4 4 30 

4 4 5 5 4 4 3 5 34 

4 4 4 4 4 4 4 4 32 

4 3 3 5 4 4 4 4 31 

5 3 4 5 3 5 4 5 34 

5 3 4 4 4 3 4 4 31 

3 3 4 4 5 3 4 4 30 

5 4 3 4 2 3 4 4 29 

4 4 4 4 2 3 4 4 29 

4 2 4 3 4 5 4 3 29 

4 4 5 4 4 5 4 4 34 

5 5 4 4 3 4 4 5 34 

4 3 3 4 3 4 4 4 29 

4 4 4 5 3 4 4 5 33 

3 4 3 4 3 3 5 5 30 

4 3 4 5 5 5 4 4 34 

4 4 4 4 3 3 3 4 29 

3 3 3 4 3 3 3 4 26 

5 3 4 5 4 4 5 4 34 

4 2 4 4 4 4 4 4 30 

2 2 3 4 3 4 3 2 23 

3 2 3 3 3 4 4 4 26 

5 4 4 4 4 5 4 4 34 

4 3 5 5 4 4 4 5 34 

3 4 3 4 3 3 3 4 27 

3 2 4 5 4 4 5 4 31 

3 3 3 3 4 3 3 4 26 

4 3 4 5 3 5 4 5 33 

4 4 3 3 3 3 4 4 28 

4 3 4 4 4 4 4 4 31 

3 3 3 4 3 3 4 3 26 

4 3 4 3 3 3 4 4 28 

4 2 5 5 4 5 4 4 33 

3 3 4 5 4 4 5 5 33 

3 3 3 4 3 4 4 4 28 

3 4 5 3 4 5 3 4 31 

5 5 4 5 4 5 4 5 37 

4 4 4 5 4 4 5 5 35 

4 3 3 4 3 3 4 4 28 

3 3 4 4 4 4 4 4 30 
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3 5 5 5 3 3 5 5 34 

3 3 3 3 3 3 3 3 24 

5 3 3 4 4 5 5 5 34 

3 5 5 4 3 3 4 3 30 

5 3 3 3 3 4 5 4 30 

5 3 2 5 2 3 5 5 30 

3 3 4 4 3 3 4 4 28 

5 4 4 4 3 4 5 4 33 

5 5 4 4 3 4 4 5 34 

4 5 3 3 4 3 5 4 31 

3 5 2 5 3 3 5 5 31 

4 5 5 4 4 4 4 5 35 

4 4 4 4 3 5 5 3 32 

2 4 4 4 4 4 5 5 32 

4 4 4 4 4 5 5 5 35 

3 5 3 4 3 5 4 4 31 

4 4 4 4 4 4 5 4 33 

4 4 4 4 4 4 4 4 32 

4 4 5 5 4 5 5 5 37 

2 3 4 4 3 3 3 3 25 

4 5 5 4 4 5 4 5 36 

5 5 4 4 4 5 3 5 35 

3 3 3 4 4 4 4 4 29 

3 3 4 4 4 4 4 4 30 

4 5 5 5 4 5 5 5 38 

4 4 4 4 4 4 4 4 32 

3 4 3 4 3 4 4 5 30 

4 2 4 4 3 3 4 4 28 

5 2 5 5 3 2 4 4 30 

4 5 4 4 5 4 5 4 35 

5 3 3 4 4 4 5 4 32 

5 3 4 4 4 4 5 5 34 

4 4 4 5 3 4 3 3 30 

4 4 4 4 4 4 3 4 31 

3 4 3 4 3 3 4 4 28 

4 4 4 4 3 3 3 2 27 

3 3 4 4 4 4 4 4 30 

4 4 5 5 4 3 4 5 34 

4 4 3 3 3 4 4 5 30 

5 3 3 5 4 4 4 5 33 

4 5 3 4 5 3 5 4 33 

4 2 4 4 4 4 4 4 30 
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4. Tabulasi data Variabel Minat Beli 

 

Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 TOTAL_Y 

4 3 3 3 4 4 4 5 30 

5 4 5 4 3 4 5 4 34 

4 3 5 3 3 4 4 3 29 

4 3 4 4 4 4 3 4 30 

3 3 4 3 3 3 4 4 27 

4 4 4 4 4 4 4 4 32 

4 4 4 3 3 3 3 3 27 

3 2 3 4 4 4 3 4 27 

4 4 5 4 4 4 4 4 33 

4 3 4 3 3 3 4 4 28 

4 4 4 3 3 4 3 3 28 

4 5 3 3 4 4 2 3 28 

4 4 4 4 4 4 4 4 32 

5 5 5 4 4 4 4 4 35 

4 4 4 4 5 3 3 3 30 

5 5 4 3 5 3 4 5 34 

4 4 4 4 4 4 3 4 31 

4 4 4 4 3 4 5 4 32 

5 4 4 4 3 4 4 5 33 

5 4 3 3 3 3 3 4 28 

4 4 4 4 3 4 4 4 31 

4 4 5 4 4 5 3 5 34 

4 4 4 4 4 4 4 4 32 

4 4 5 4 5 4 4 3 33 

5 5 5 4 5 4 5 4 37 

4 4 4 4 4 5 4 5 34 

4 4 4 4 4 4 4 4 32 

4 5 4 4 4 5 4 5 35 

5 4 3 3 3 3 4 4 29 

4 5 5 4 4 4 2 4 32 

4 4 4 4 3 4 4 3 30 

4 3 4 4 4 4 4 4 31 

5 4 4 4 3 4 4 5 33 

4 4 4 4 2 3 4 4 29 

4 2 3 2 3 4 2 4 24 

4 4 3 3 4 4 3 3 28 

4 4 3 5 4 4 4 4 32 

4 5 4 4 5 5 4 5 36 

3 3 3 4 3 4 4 4 28 
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5 5 3 3 4 4 4 5 33 

5 3 4 3 5 3 4 4 31 

4 5 4 5 4 5 4 5 36 

4 5 5 4 4 5 4 4 35 

5 4 4 4 4 4 4 4 33 

3 3 3 3 4 4 4 4 28 

4 4 4 4 3 5 5 4 33 

5 5 5 5 4 4 4 5 37 

5 5 5 5 4 4 3 5 36 

4 5 4 5 4 4 3 4 33 

5 4 5 4 5 4 5 4 36 

4 5 4 4 4 5 4 5 35 

5 5 4 4 5 5 5 5 38 

4 3 4 4 4 3 4 4 30 

4 3 4 4 4 4 3 4 30 

5 4 5 4 5 5 4 3 35 

3 3 3 4 3 3 4 2 25 

4 3 3 3 5 5 5 5 33 

4 4 3 4 4 3 4 4 30 

4 4 3 3 3 3 3 3 26 

4 5 5 4 4 3 5 3 33 

4 5 3 5 3 4 3 3 30 

4 4 5 5 4 5 5 5 37 

4 4 4 4 4 5 4 5 34 

5 4 5 5 4 4 5 4 36 

5 4 5 5 5 5 5 5 39 

4 5 4 5 5 4 4 5 36 

5 3 3 4 3 4 5 3 30 

4 4 5 5 4 4 5 5 36 

4 4 4 4 5 4 5 4 34 

4 4 4 4 4 4 3 3 30 

5 5 5 4 4 4 4 4 35 

4 4 4 4 4 4 4 4 32 

5 4 5 5 5 5 2 4 35 

4 4 4 4 3 3 3 5 30 

5 5 4 5 5 5 5 5 39 

4 5 5 5 4 5 4 4 36 

4 4 3 3 3 4 4 4 29 

3 3 3 3 4 4 4 5 29 

5 5 5 4 4 4 5 4 36 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 4 4 33 

4 5 4 4 5 5 5 4 36 
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5 5 5 5 5 5 5 5 40 

4 5 5 4 4 5 4 5 36 

4 5 3 3 5 4 4 5 33 

5 5 4 5 4 4 5 5 37 

4 3 3 4 4 4 5 5 32 

4 5 3 3 4 4 4 5 32 

4 4 2 2 3 4 4 4 27 

3 3 3 3 3 3 3 3 24 

5 5 5 5 4 4 5 4 37 

4 3 4 5 3 5 4 5 33 

4 3 4 3 3 5 4 3 29 

4 5 5 5 4 5 3 4 35 

3 5 4 3 5 3 5 3 31 

4 4 4 4 4 4 5 5 34 

 

 

 

 

LAMPIRAN III 

DATA HASIL OUTPUT SPSS 26 

 

A. UJI INSTRUMEN PENELITIAN 

1. UJI VALIDITAS 

a. Variabel Rating Toko (X1) 

 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 TOTAL_X1 

X1.1 Pearson Correlation 1 .242 .248 .240 .154 .160 .481** 

Sig. (2-tailed)  .197 .187 .201 .418 .398 .007 

N 30 30 30 30 30 30 30 

X1.2 Pearson Correlation .242 1 .508** .406* .291 .324 .644** 

Sig. (2-tailed) .197  .004 .026 .118 .081 .000 

N 30 30 30 30 30 30 30 

X1.3 Pearson Correlation .248 .508** 1 .397* .519** .268 .703** 

Sig. (2-tailed) .187 .004  .030 .003 .152 .000 

N 30 30 30 30 30 30 30 

X1.4 Pearson Correlation .240 .406* .397* 1 .596** .819** .823** 

Sig. (2-tailed) .201 .026 .030  .001 .000 .000 

N 30 30 30 30 30 30 30 

X1.5 Pearson Correlation .154 .291 .519** .596** 1 .620** .778** 

Sig. (2-tailed) .418 .118 .003 .001  .000 .000 
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N 30 30 30 30 30 30 30 

X1.6 Pearson Correlation .160 .324 .268 .819** .620** 1 .761** 

Sig. (2-tailed) .398 .081 .152 .000 .000  .000 

N 30 30 30 30 30 30 30 

TOTAL_X1 Pearson Correlation .481** .644** .703** .823** .778** .761** 1 

Sig. (2-tailed) .007 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

b. Uji Validitas Varuabel Ulasan Konsumen 

 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 

TOTAL_

X2 

X2.1 Pearson 

Correlation 
1 

.742*

* 

.635*

* 
.349 

.561*

* 

.569*

* 
.141 .118 .445* .517** .721** 

Sig. (2-tailed)  .000 .000 .059 .001 .001 .457 .535 .014 .003 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.2 Pearson 

Correlation 

.742*

* 
1 

.503*

* 
.309 

.486*

* 

.551*

* 
.159 .410* .318 .514** .706** 

Sig. (2-tailed) .000  .005 .096 .006 .002 .402 .024 .087 .004 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.3 Pearson 

Correlation 

.635*

* 

.503*

* 
1 .406* 

.733*

* 

.682*

* 
.206 .392* 

.577*

* 
.472** .802** 

Sig. (2-tailed) .000 .005  .026 .000 .000 .276 .032 .001 .009 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.4 Pearson 

Correlation 
.349 .309 .406* 1 

.604*

* 
.442* .000 .239 .288 .523** .593** 

Sig. (2-tailed) .059 .096 .026  .000 .014 1.000 .204 .123 .003 .001 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.5 Pearson 

Correlation 

.561*

* 

.486*

* 

.733*

* 

.604*

* 
1 

.654*

* 
.158 .338 

.516*

* 
.607** .815** 

Sig. (2-tailed) .001 .006 .000 .000  .000 .405 .068 .004 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.6 Pearson 

Correlation 

.569*

* 

.551*

* 

.682*

* 
.442* 

.654*

* 
1 .446* .420* 

.644*

* 
.721** .880** 
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Sig. (2-tailed) .001 .002 .000 .014 .000  .014 .021 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.7 Pearson 

Correlation 
.141 .159 .206 .000 .158 .446* 1 

.506*

* 
.262 .394* .475** 

Sig. (2-tailed) .457 .402 .276 1.000 .405 .014  .004 .163 .031 .008 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.8 Pearson 

Correlation 
.118 .410* .392* .239 .338 .420* 

.506*

* 
1 .122 .359 .553** 

Sig. (2-tailed) .535 .024 .032 .204 .068 .021 .004  .520 .051 .002 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.9 Pearson 

Correlation 
.445* .318 

.577*

* 
.288 

.516*

* 

.644*

* 
.262 .122 1 .367* .653** 

Sig. (2-tailed) .014 .087 .001 .123 .004 .000 .163 .520  .046 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2.10 Pearson 

Correlation 

.517*

* 

.514*

* 

.472*

* 

.523*

* 

.607*

* 

.721*

* 
.394* .359 .367* 1 .786** 

Sig. (2-tailed) .003 .004 .009 .003 .000 .000 .031 .051 .046  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

TOTAL_X2 Pearson 

Correlation 

.721*

* 

.706*

* 

.802*

* 

.593*

* 

.815*

* 

.880*

* 

.475*

* 

.553*

* 

.653*

* 
.786** 1 

Sig. (2-tailed) .000 .000 .000 .001 .000 .000 .008 .002 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

3. Uji Validitas Kualitas Produk 

 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 TOTAL_X3 

X3.1 Pearson 

Correlation 
1 .466** .454* .453* .459* .330 .296 .440* .677** 

Sig. (2-tailed)  .009 .012 .012 .011 .075 .112 .015 .000 

N 30 30 30 30 30 30 30 30 30 

X3.2 Pearson 

Correlation 
.466** 1 .493** .215 .413* .307 .166 .358 .628** 

Sig. (2-tailed) .009  .006 .253 .023 .099 .382 .052 .000 

N 30 30 30 30 30 30 30 30 30 

X3.3 Pearson 

Correlation 
.454* .493** 1 .476** .683** .505** .427* .494** .770** 
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Sig. (2-tailed) .012 .006  .008 .000 .004 .019 .006 .000 

N 30 30 30 30 30 30 30 30 30 

X3.4 Pearson 

Correlation 
.453* .215 .476** 1 .491** .259 .414* .366* .583** 

Sig. (2-tailed) .012 .253 .008  .006 .167 .023 .047 .001 

N 30 30 30 30 30 30 30 30 30 

X3.5 Pearson 

Correlation 
.459* .413* .683** .491** 1 .838** .771** .695** .899** 

Sig. (2-tailed) .011 .023 .000 .006  .000 .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.6 Pearson 

Correlation 
.330 .307 .505** .259 .838** 1 .730** .726** .786** 

Sig. (2-tailed) .075 .099 .004 .167 .000  .000 .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.7 Pearson 

Correlation 
.296 .166 .427* .414* .771** .730** 1 .801** .749** 

Sig. (2-tailed) .112 .382 .019 .023 .000 .000  .000 .000 

N 30 30 30 30 30 30 30 30 30 

X3.8 Pearson 

Correlation 
.440* .358 .494** .366* .695** .726** .801** 1 .811** 

Sig. (2-tailed) .015 .052 .006 .047 .000 .000 .000  .000 

N 30 30 30 30 30 30 30 30 30 

TOTAL_X3 Pearson 

Correlation 
.677** .628** .770** .583** .899** .786** .749** .811** 1 

Sig. (2-tailed) .000 .000 .000 .001 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 

4. Uji Validitas Variabel Minat Beli 

 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 

TOTA

L_Y 

Y1 Pearson 

Correlatio

n 

1 .687** .490** .581** .450* 
.520*

* 
.328 .488** .730** 
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Sig. (2-

tailed) 
 .000 .006 .001 .013 .003 .077 .006 .000 

N 30 30 30 30 30 30 30 30 30 

Y2 Pearson 

Correlatio

n 

.687** 1 .455* .249 .435* 
.472*

* 
.207 .322 .614** 

Sig. (2-

tailed) 
.000  .011 .185 .016 .009 .272 .083 .000 

N 30 30 30 30 30 30 30 30 30 

Y3 Pearson 

Correlatio

n 

.490** .455* 1 .793** .674** .445* .523** .478** .834** 

Sig. (2-

tailed) 
.006 .011  .000 .000 .014 .003 .008 .000 

N 30 30 30 30 30 30 30 30 30 

Y4 Pearson 

Correlatio

n 

.581** .249 .793** 1 .602** .451* .573** .480** .807** 

Sig. (2-

tailed) 
.001 .185 .000  .000 .012 .001 .007 .000 

N 30 30 30 30 30 30 30 30 30 

Y5 Pearson 

Correlatio

n 

.450* .435* .674** .602** 1 
.489*

* 
.443* .409* .754** 

Sig. (2-

tailed) 
.013 .016 .000 .000  .006 .014 .025 .000 

N 30 30 30 30 30 30 30 30 30 

Y6 Pearson 

Correlatio

n 

.520** .472** .445* .451* .489** 1 .347 .586** .700** 

Sig. (2-

tailed) 
.003 .009 .014 .012 .006  .060 .001 .000 

N 30 30 30 30 30 30 30 30 30 

Y7 Pearson 

Correlatio

n 

.328 .207 .523** .573** .443* .347 1 .560** .726** 

Sig. (2-

tailed) 
.077 .272 .003 .001 .014 .060  .001 .000 

N 30 30 30 30 30 30 30 30 30 
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Y8 Pearson 

Correlatio

n 

.488** .322 .478** .480** .409* 
.586*

* 
.560** 1 .736** 

Sig. (2-

tailed) 
.006 .083 .008 .007 .025 .001 .001  .000 

N 30 30 30 30 30 30 30 30 30 

TOTAL_Y Pearson 

Correlatio

n 

.730** .614** .834** .807** .754** 
.700*

* 
.726** .736** 1 

Sig. (2-

tailed) 
.000 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

2. Uji Reliabilitas 

 

a. Uji Reliabilitas Variabel Rating Toko   

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.776 7 

 

b. Uji Reabilitas Variabel Ulasan Konsumen 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.769 11 

 

c. Uji Reliabilitas Kualitas Produk 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.777 9 
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d. Uji Reliabilitas Minat Beli 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.777 9 

 

 

 

B. UJI ASUMSI KLASIK 

1. Uji Normalitas 
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One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 96 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.61393479 

Most Extreme Differences Absolute .062 

Positive .062 

Negative -.050 

Test Statistic .062 

Asymp. Sig. (2-tailed) .200c,d 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

 

 

2. Uji Multikolinearitas 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 1.474 4.399  .335 .738   
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Rating toko .104 .160 .057 .650 .517 .809 1.237 

Ulasan Konsumen .322 .096 .327 3.361 .001 .657 1.522 

Kualitas produk .463 .110 .392 4.217 .000 .720 1.389 

a. Dependent Variable: Minat beli 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. Uji Heteroskedastisitas 
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Uji Heteroskedastisitas dengan Uji Glejser 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.789 2.687  1.782 .078 

Rating toko -.036 .097 -.042 -.368 .714 

Ulasan Konsumen .024 .059 .052 .408 .684 

Kualitas produk -.089 .067 -.162 -1.332 .186 

a. Dependent Variable: ABS_RES 

 

 

 

 

 

 

 

 

 

 

C. PERSAMAAN REGRESI LINEAR BERGANDA (R2) 

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.474 4.399  .335 .738 

Rating toko .104 .160 .057 .650 .517 

Ulasan Konsumen .322 .096 .327 3.361 .001 

Kualitas produk .463 .110 .392 4.217 .000 

a. Dependent Variable: Minat beli 

  

 

 

D. UJI KOEFISIEN DETERMINASI 

 

Model Summaryb 
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Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .654a .427 .408 2.656 

a. Predictors: (Constant), Kualitas produk, Rating toko, Ulasan Konsumen 

b. Dependent Variable: Minat beli 

 

 

E. UJI HIPOTESIS 

 

 

1. Uji F (Simultan) 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 483.856 3 161.285 22.860 .000b 

Residual 649.102 92 7.055   

Total 1132.958 95    

a. Dependent Variable: Minat beli 

b. Predictors: (Constant), Kualitas produk, Rating toko, Ulasan Konsumen 

 

 

 

 

 

2. Uji T (Parsial) 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 1.474 4.399  .335 .738   

Rating toko .104 .160 .057 .650 .517 .809 1.237 

Ulasan Konsumen .322 .096 .327 3.361 .001 .657 1.522 

Kualitas produk .463 .110 .392 4.217 .000 .720 1.389 

a. Dependent Variable: Minat beli 
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SURAT PENETAPAN JUDUL DAN PEMBIMBING SKRIPSI 
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SURAT PENETAPAN WAKTU SEMINAR PROPOSAL 
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BERITA ACARA SEMINAR PROPOSAL 

 

 
 

 

 



108 

 

 

 

 

SURAT IZIN RISET 
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SURAT PERSETUJUAN RISET  
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SURAT TELAH MELAKSANAKAN RISET 
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CATATAN KONSULTASI BIMBINGAN SKRIPSI 
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