DAFTAR PUSTAKA

Abd Rahman, A., Asrarhaghighi, E., & Ab Rahman, S. (2015). Consumers And Halal
Cosmetic Products: Knowledge, Religiosity, Attitude And Intention. Journal
Of Islamic Marketing, 6(1), 148-163. Https://Doi.Org/10.1108/Jima-09-2013-
0068

Amrin, Supriyanto, A. (2022). Analisis Literasi Halal Dalam Membentuk Gaya Hidup
Islami Di Perguruan Tinggi Islam. Fikrah: Journal Of Islamic Education,
6(11), 1-16.

Asiyah, S., & Hariri, H. (2021). Perilaku Konsumen Berdasarkan Religiusitas. Perisai :
Islamic Banking And Finance Journal, 5(2), 158-166.
Https://Doi.0rg/10.21070/Perisai.VV5i2.1533

Delener, N. (1990). The Effects Of Religious Factors On Perceived Risk In Durable
Goods Purchase Decisions. Journal Of Consumer Marketing, 7(3), 27-38.
Https://Doi.Org/10.1108/Eum0000000002580

Dinh, H. P., Nguyen, P. V., Trinh, T. V. A., & Nguyen, M. H. (2022). Roles Of
Religiosity In Enhancing Life Satisfaction, Ethical Judgements And Consumer
Loyalty. Cogent Business & Management, 9(1), 2010482—-2010482.

Dr. H. Abd. Rozak, Ma & Drs. H. Ja’far, Ma. (2019). Studi Islam Di Tengah
Masyarakat Majemuk (Islam Rahmatan Lil’alamin). Yayasan Asy Syariah
Modern Indoensia.

Farraila Saniati & Biyan Yesi Wilujeng. (2020). Analisis Produk Kosmetik Make Up

74



75

Salah Satu Merek Global Terhadap Keputusan Pembelian. E-Jurnal Edisi
Yudisium 2, 9(2).

Hashim, A.J. B. C. M., & Musa, R. (2014). Factors Influencing Attitude Towards Halal
Cosmetic Among Young Adult Urban Muslim Women: A Focus Group
Analysis. Procedia - Social And Behavioral Sciences, 130, 129-134.
Https://D0i.0rg/10.1016/J.Shspro.2014.04.016

Khasanah, A. (2023). Program Studi Hukum Ekonomi Syariah Jurusan Hukum
Ekonomi Syariah Dan Filantropi Islam Fakultas Syariah Universitas Islam
Negeri Raden Mas Said Surakarta 2023.

Kotler, P., & Keller, K. L. (2007). Manajemen Pemasaran. Pt. Indeks.

Lila Pangestu Hadinigrum. (2021). Metode Penelitian (Sebuah Pengantar Disiplin
Keilmuan). Ahlimedia Press.

Maharani, N. K., & Silvia, A. (2019a). Analisis Pengaruh Pengetahuan Dan
Religiusitas Terhadap Niat Pembelian Produk Kosmetik Halal. 3(1).

Maharani, N. K., & Silvia, A. (2019b). Analisis Pengaruh Pengetahuan Dan
Religiusitas Terhadap Niat Pembelian Produk Kosmetik Halal. Al-Urban:
Jurnal Ekonomi Syariah Dan Filantropi Islam, 3(1).

Maisarah Ahmad, Suhaila Abdul Kadir, N. A. S. (2013). Perceptions And Behavior’s
Of Muslims And Non-Muslims Towards Halal Products. Journal Of Social And
Development Sciences, 4(6).

Marzuqo, K., Almunawwar, R., & Nadhira, R. (2024). Pengaruh Literasi Halal

Terhadap Konsumsi Makanan Halal Pada Siswa Man 1 Pekanbaru. 158-166.



76

Mohamad Hidayat. (2010). Introduction To The Sharia Economic: Pengantar Ekonomi
Syariah.  Zikrul ~ Hakim.  Https://Inlislite.Uin-Suska.Ac.ld/Opac/Detail-
Opac?1d=10421

Mokhlis, S. (2008). Consumer Religiosity And The Importance Of Store Attributes.
The Journal Of Human Resource And Adult Learning, 4(2).

Muhammad Nasrullah. (2015). Islamic Branding, Religiusitas, Dan Keputusan
Pembelian Produk. Jurnal Hukum Islam, 3(79).

Nur Rianto & Euis Amelia. (2010). Teori Mikro Ekonomi. Prenadamedia Group.

Nura Mayasari. (2007). Mom'’s Guide Memilih Makanan Halal. Qultummedia.

Nurhayati, T., & Hendar, H. (2020). Personal Intrinsic Religiosity And Product
Knowledge On Halal Product Purchase Intention: Role Of Halal Product
Awareness.  Journal ~ Of Islamic  Marketing, 11(3), 603-620.
Https://D0i.0Org/10.1108/Jima-11-2018-0220

Pratama, D. B., & Hartati, N. (2021). Pengaruh Literasi Halal Dan Religiositas
Terhadap Konsumsi Produk Halal Pada Mahasiswa Mks Uin Sunan Gunung
Djati Bandung. Finansha: Journal Of Sharia Financial Management, 1(2), 1-
12. Https://Doi.0rg/10.15575/Fsfm.V1i2.11024

Prof. Dr. Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, Dan R&D.
Alfabeta.

Putri, I., Bayuni, E. M., & Srisusilawati, P. (2021). Pengaruh Literasi Dan Religiusitas
Terhadap Keputusan Pembelian Makanan Kaki Lima Di Universitas Islam

Bandung. Hukum Ekonomi Syariah, 6(2).



77

Rachmat Trijono. (2015). Metode Penelitian Kuantitatif. Papas Sinar Sinarti.

Rahmat, Okspendri, C., & Sanjaya, V. F. (2022a). Pengaruh Literasi Halal Dan
Religiusitas Terhadap Minat Pembelian Produk Berlabel Halal Studi Pada
Mahasiswa Uin Raden Intan Lampung. 4(01).

Rahmat, Okspendri, C., & Sanjaya, V. F. (2022b). Pengaruh Literasi Halal Dan
Religiusitas Terhadap Minat Pembelian Produk Berlabel Halal Studi Pada
Mahasiswa Uin Raden Intan Lampung. Jurnal Ekonomi Syariah, 4(01), 58-75.

Salehudin, 1. (2010). Halal Literacy: A Concept Exploration And Measurement
Validation (Ssrn Scholarly Paper 2004762).
Https://D0i.0rg/10.2139/Ssrn.2004762

Setyowati, A., & Anwar, M. K. (2022). Pengaruh Literasi Halal Dan Religiusitas
Terhadap Minat Konsumsi Produk Halal Masyarakat Kabupaten Madiun. Lisan
Al-Hal: Jurnal Pengembangan Pemikiran Dan Kebudayaan, 16(1), 108-124.

Suherman Rosyidi. (2009). Pengantar Teori Ekonomi. Raja Gofindo.

Sukoso, Adam Wiryawan, Joni Kusnadi, & Sucipto. (2020). Ekosistem Industri Halal.
Departemen Ekonomi Dan Keuangan Syariah Bank Indonesia.

Thobieb Al-Asyhar. (2003). Bahaya Makanan Haram Bagi Kesehatan Jasmani Dan
Kesucian Rohani. Pt. Almawardi Prima.

Wang, L., Weng Wong, P. P.,, & Elangkovan, N. A. (2020). The Influence Of
Religiosity On Consumer’s Green Purchase Intention Towards Green Hotel
Selection In China. Journal Of China Tourism Research, 16(3), 319-345.

Https://Doi.Org/10.1080/19388160.2019.1637318



78

Widiastuti, K., & Sunarti, S. (2017). Pengaruh Persepsi Resiko, Kualitas, Harga, Dan
Nilai Konsumen Wanita Muslim Terhadap Citra Merek Kosmetik Berlabel
Halal (Survei Pada Konsumen Kosmetik Wardah Di Kota Malang) (Nomor 1)
[Journal:Earticle, Brawijaya University].
Https://Www.Neliti.Com/Publications/189738/

Yeo, B. L., Mohamed, R. Hj. N., & Muda, M. (2016). A Study Of Malaysian Customers
Purchase Motivation Of Halal Cosmetics Retail Products: Examining Theory
Of Consumption Value And Customer Satisfaction. Procedia Economics And
Finance, 37, 176-182. Https://Doi.0rg/10.1016/S2212-5671(16)30110-1

Yusuf Al Qardhawi. (1997). Norma Dan Etika Ekonomi Islam. Gema Insani Press.

Zakiah Daradjat. (2007). limu Jiwa Agama. Bulan Bintang.

Zamani-Farahani, H., & Musa, G. (2012). The Relationship Between Islamic
Religiosity And Residents’ Perceptions Of Socio-Cultural Impacts Of Tourism
In Iran: Case Studies Of Sare’in And Masooleh. Tourism Management, 33(4),

802-814. Https://Doi.Org/10.1016/J. Tourman.2011.09.003



