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Lampiran 1 

KUESIONER PENELITAN 

Kepada Yth: 

Bapak/Ibu/Saudar/i, 

Assalamu’alaikum Warahmatullahi Wabarakatuh 

Perkenalkan, Saya Arabiah (210105020027), mahasiswa Program Studi 

Perbankan Syariah, Fakultas Ekonomi dan Bisnis Islam, Universitas Islam 

Antasari Banjarmasin. Dalam rangka menyelesaikan tugas akhir, saat ini saya 

sedang melakukan penelitian untuk skripsi saya yang berjudul “Pengaruh 

Customer Experience dan Servicer Recovery Terhadap Corporate Image (Studi 

Pada Nasabah Bank Syariah Indonesia Banjarmasin)”. 

Maka dari itu, saya memerlukan kesediaan Bapak/Ibu/Saudara/i untuk 

menjadi responden serta mengisi kuesioner penelitian yang telah saya buat. Hasil 

kuesioner ini akan sangat membantu hasil penelitian saya. 

Informasi yang diberikan dalam penelitian ini akan dijaga kerahasiaannya 

dan hanya digunakan untuk kepentingan penelitian akademik dan tidak akan 

disebarluaskan. 

Kriteria responden: 

1. Nasabah yang melakukan pembukaan rekening di Bank Syariah Indonesia 

Banjamasin  

2. Nasabah pengguna aplikasi Beyond BSI 

Saya sangat menghargai waktu dan perhatian Bapak/Ibu/Saudara/i dalam 

mengisi kuesioner ini.  

Atas perhatian dan partisipasinya saya ucapkan terima kasih. 
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Wassalamualaikum Warahmatullahi Wabarakatuh. 

Hormat saya 

Arabiah 

Bagian 1 

1. Nama 

2. Usia 

3. Jenis Kelamin: 

a) Laki-laki 

b) Perempuan 

4. Pendidikan Terakhir: 

a) SD/MI/Sederajat 

b) SMP/MTSN/Sederajat 

c) SMA/SMK/MAN/Sederajat 

d) S1 

5. Pekerjaan: 

a) Pelajar/Mahasiswa 

b) Pegawai Negeri Sipil 

c) Karyawan 

d) Wiraswasta 

6. Pembukaan Rekening: 

a) Banjarmasin Timur 

b) Banjarmasin Utara 

c) Banjarmasin Barat 
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d) Banjarmasin Selatan 

Keterangan: 

Sangat Setuju   = 5 

Setuju   = 4 

Netral   = 3 

Tidak Setuju  = 2 

Sangat Tidak Setuju = 1 

Bagian 2 

1. Pernyataan  

a) Variabel Customer Experience (X1) 

No Indikator Pernyataan SSS S N TS STS 

 

1. 

 

 

Feel 

1.  Pelayanan yang 

saya terima 

membuat saya 

merasa dihargai 

sebagai nasabah 

Bank Syariah 

Indonesia 

     

2. Interaksi saat 

bertransaksi dibank 

memberikan rasa 

aman dan nyaman 

bagi nasabah Bank 
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Syariah Indonesia 

 

2. 

 

 

Sense 

1. Desain kantor serta 

kebersihannya 

memberikan kesan 

menarik dan 

kenyamanan bagi 

nasabah 

     

2. Layanan pada 

tampilan aplikasi 

digital Bank 

Syariah Indonesia 

menarik dan 

mempermudah 

aktivitas keuangan 

     

 

3. 

 

 

Think 

1. Bank Syariah 

Indonesia 

memberikan 

layanan sesuai 

dengan pinsip 

Syariah 

     

2. Bank Syariah 

Indonesia secara 

aktif memberikan 
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informasi dan 

edukasi terkait 

layanan syariah 

kepada nasabah 

 

b) Variabel Service Recovery (X2) 

No Indikator Pernyataan SSS S N TS STS 

 

1. 

 

 

Kecepatan 

Respon 

1. Bank Syariah 

Indonesia 

menangani keluhan 

saya dengan cepat 

dan responsif 

     

2. Bank Syariah 

Indonesia segera 

memberikan solusi 

saat terjadi 

kendala, 

     

 

2. 

 

 

Kompensasi  

1. Bank Syariah 

Indonesia segera 

memberikan solusi 

saat terjadi kendala 

     

2. saya pernah      
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mendapatkan 

kompensasi dari 

Bank Syariah 

Indonesia atas 

keluhan saya 

 

3. 

 

 

Komunikasi 

1. nasabah mendapat 

informasi 

perkembangan 

mengenai 

penyelesaian 

masalah layanan di 

Bank Syariah 

Indonesia secara 

jelas dan terbuka 

     

2. Bank Syariah 

Indonesia 

memastikan bahwa 

keluhan nasabah 

benar-benar 

terselesaikan 

dengan baik 

     

 

c) Variabel Corporate Image (Y) 
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No Indikator Pernyataan SSS S N TS STS 

 

1. 

 

 

Value 

1. Bank Syariah 

Indonesia 

menunjukkan 

kepedulian 

terhadap 

kebutuhan 

nasabahnya 

     

2. Bank Syariah 

Indonesia 

memberikan 

pelayanan yang 

terbaik bagi 

nasabah 

     

 

2. 

 

 

Reputasi 

1. Bank Syariah 

Indonesia dikenal 

sebagai bank yang 

terpercaya dalam 

menyediakan 

layanan perbankan 

syariah 

     

2. Bank Syariah      
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Indonesia memiliki 

citra yang baik 

sebagai bank 

syariah terbesar di 

Indonesia 

 

3. 

 

 

Corporate 

Identity 

1. Tampilan fisik 

kantor dan logo 

Bank Syariah 

Indonesia 

konsisten serta 

mudah dikenali 

     

2. Bank Syariah 

Indonesia mudah 

diingat oleh 

masyarakat 
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Lampiran II 

Tabulasi Data Penelitian 

1. Variabel Customer Experience (X1) 

No. 

Customer Experience (X1) 

  

1 2 3 
TOTAL 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 

1 3 3 3 4 4 3 20 

2 5 4 2 3 3 2 19 

3 4 5 5 4 3 3 24 

4 5 3 4 5 4 5 26 

5 4 3 3 3 3 3 19 

6 4 4 3 5 4 4 24 

7 5 4 4 5 4 4 26 

8 4 4 4 4 3 4 23 

9 4 3 4 4 4 5 24 

10 4 4 4 4 3 4 23 

11 4 4 5 4 5 4 26 

12 5 4 3 5 4 4 25 

13 4 4 4 4 4 4 24 

14 4 4 4 4 4 4 24 

15 4 1 2 3 4 3 17 

16 4 3 3 4 4 4 22 

17 5 4 4 5 5 5 28 

18 4 4 4 3 4 4 23 

19 4 4 4 3 4 4 23 

20 4 4 4 3 3 4 22 

21 3 1 2 1 3 2 12 

22 4 4 4 4 4 4 24 

23 4 4 4 4 4 4 24 

24 5 5 5 5 5 5 30 

25 5 3 4 4 4 5 25 

26 4 5 4 5 4 5 27 

27 3 2 3 3 3 3 17 

28 4 3 4 4 4 3 22 

29 5 5 5 5 5 5 30 
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30 4 4 4 4 3 4 23 

31 4 4 4 3 4 4 23 

32 4 4 4 4 4 4 24 

33 3 4 4 4 3 4 22 

34 4 4 4 4 4 4 24 

35 4 3 4 3 4 4 22 

36 3 4 4 3 3 4 21 

37 4 3 4 3 4 4 22 

38 3 3 4 4 4 4 22 

39 4 3 4 3 3 4 21 

40 4 3 4 3 4 3 21 

41 4 3 3 3 4 4 21 

42 3 3 4 4 4 4 22 

43 4 3 4 3 3 3 20 

44 3 3 4 3 3 4 20 

45 4 3 4 3 4 4 22 

46 4 3 4 4 4 4 23 

47 3 3 4 4 4 4 22 

48 3 3 4 3 3 4 20 

49 3 3 4 4 2 3 19 

50 4 3 3 3 3 2 18 

51 3 2 4 3 3 4 19 

52 4 2 4 3 4 4 21 

53 2 2 4 3 4 3 18 

54 4 3 2 3 2 4 18 

55 2 3 4 3 4 4 20 

56 3 4 2 3 4 2 18 

57 2 3 4 2 4 4 19 

58 3 2 4 4 4 2 19 

59 4 3 4 3 4 4 22 

60 4 2 4 2 3 4 19 

61 4 3 4 3 2 4 20 

62 3 3 3 2 3 4 18 

63 2 3 4 2 4 3 18 

64 2 2 3 4 4 2 17 

65 2 3 4 2 4 4 19 

66 2 3 4 2 2 4 17 

67 3 4 3 3 3 2 18 

68 2 4 3 2 4 4 19 

69 4 2 4 3 3 3 19 

70 4 3 3 3 4 3 20 
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71 4 3 4 3 4 4 22 

72 4 4 3 2 2 4 19 

73 2 2 4 4 3 4 19 

74 3 2 4 4 3 4 20 

75 4 3 4 4 4 4 23 

76 3 4 4 4 4 4 23 

77 3 2 4 4 4 4 21 

78 3 2 4 4 4 4 21 

79 3 4 4 4 4 3 22 

80 3 2 3 2 3 4 17 

81 2 3 4 3 4 3 19 

82 2 2 3 4 4 2 17 

83 4 3 3 2 2 4 18 

84 2 3 4 4 4 3 20 

85 2 2 3 3 4 4 18 

86 3 2 4 4 4 4 21 

87 4 3 4 2 4 4 21 

88 4 2 4 3 4 3 20 

89 3 4 3 3 3 3 19 

90 4 3 4 3 4 4 22 

91 3 2 4 4 3 4 20 

92 2 2 4 4 4 4 20 

93 3 2 4 3 3 4 19 

94 4 3 4 3 4 4 22 

95 2 2 4 3 4 4 19 

96 4 3 2 3 4 4 20 

97 3 3 4 2 4 4 20 
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3. Variabel Service Recovery (X2) 

No. 

 

Service Recovery (X2) 

 

1 2 3 
TOTAL 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 

1 3 4 4 4 3 3 21 

2 5 4 4 5 5 4 27 

3 3 4 5 5 5 4 26 

4 4 5 5 3 3 5 25 

5 4 4 4 5 5 5 27 

6 4 5 4 4 3 4 24 

7 3 4 4 4 3 4 22 

8 3 4 3 4 4 3 21 

9 4 5 4 4 5 5 27 

10 3 4 4 4 4 4 23 

11 3 4 4 4 3 3 21 

12 4 4 5 5 5 5 28 

13 5 5 5 5 5 5 30 

14 4 3 4 4 3 3 21 

15 4 2 1 3 5 4 19 

16 4 4 4 3 4 3 22 

17 4 4 4 4 4 5 25 

18 4 4 3 4 4 3 22 

19 4 4 3 4 4 4 23 

20 4 3 4 4 4 4 23 

21 4 3 2 5 4 4 22 

22 4 4 4 4 4 4 24 

23 4 4 4 4 4 4 24 

24 5 5 5 5 5 5 30 

25 5 4 3 3 4 4 23 

26 5 5 5 5 5 5 30 

27 5 3 3 3 2 3 19 

28 4 5 4 4 4 5 26 

29 5 5 5 5 5 5 30 

30 4 4 3 4 4 4 23 

31 4 4 4 4 4 4 24 

32 4 3 4 4 4 4 23 
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33 3 4 4 4 4 4 23 

34 3 4 4 4 4 3 22 

35 4 4 4 4 4 4 24 

36 4 4 4 4 4 4 24 

37 4 4 4 4 3 4 23 

38 4 4 4 4 4 4 24 

39 4 4 4 4 3 4 23 

40 4 4 4 4 4 4 24 

41 4 4 4 4 3 4 23 

42 3 3 3 4 3 3 19 

43 4 4 4 3 4 4 23 

44 4 3 4 4 4 4 23 

45 4 3 4 4 4 4 23 

46 4 3 4 4 4 4 23 

47 4 4 4 4 3 4 23 

48 4 3 4 4 4 4 23 

49 4 3 4 4 4 4 23 

50 3 4 4 4 4 4 23 

51 4 3 4 4 4 4 23 

52 3 4 4 3 4 4 22 

53 3 3 4 4 4 2 20 

54 4 3 4 3 4 4 22 

55 3 4 4 4 4 4 23 

56 3 3 4 4 4 4 22 

57 4 3 4 4 4 4 23 

58 4 4 4 4 4 4 24 

59 3 3 4 4 4 3 21 

60 3 3 4 4 3 4 21 

61 3 4 4 4 3 4 22 

62 3 4 3 4 3 4 21 

63 3 2 4 4 4 4 21 

64 4 2 3 4 4 4 21 

65 2 4 4 3 4 4 21 

66 2 3 4 4 4 4 21 

67 3 3 3 4 4 4 21 

68 2 3 4 4 3 4 20 

69 4 4 4 4 3 4 23 

70 3 4 4 4 4 4 23 

71 3 4 3 4 3 4 21 

72 4 2 3 4 4 4 21 

73 3 4 3 4 4 4 22 
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74 3 2 4 3 4 4 20 

75 2 3 4 4 4 4 21 

76 4 3 4 4 4 4 23 

77 2 4 4 4 4 4 22 

78 2 4 4 3 4 4 21 

79 3 4 3 4 4 4 22 

80 4 4 3 4 4 4 23 

81 4 3 3 4 4 4 22 

82 4 3 4 2 4 4 21 

83 4 4 2 4 4 4 22 

84 4 3 4 4 4 4 23 

85 4 3 4 4 4 4 23 

86 3 4 4 4 4 4 23 

87 3 4 2 4 4 3 20 

88 2 3 3 4 4 4 20 

89 4 4 3 4 4 4 23 

90 4 4 3 4 4 4 23 

91 2 3 4 4 4 4 21 

92 4 4 4 3 4 4 23 

93 4 4 4 3 4 4 23 

94 3 4 4 4 3 3 21 

95 2 4 3 4 4 4 21 

96 3 4 4 3 4 4 22 

97 4 4 3 2 4 4 21 
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4. Variabel Corporate Image (Y) 

 

No. 

 

Corporate Image (Y) 

 

1 2 3 
TOTAL 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 

1 3 3 4 3 4 3 20 

2 4 4 2 2 4 4 20 

3 4 5 2 3 2 5 21 

4 4 5 4 5 5 5 28 

5 4 5 5 4 5 5 28 

6 5 4 4 5 4 4 26 

7 4 4 5 4 4 4 25 

8 3 4 4 4 4 4 23 

9 4 4 3 4 4 5 24 

10 4 4 3 4 4 4 23 

11 5 4 4 4 4 4 25 

12 4 4 5 4 5 5 27 

13 5 5 5 5 5 5 30 

14 4 4 4 4 4 4 24 

15 5 3 2 4 3 2 19 

16 3 4 4 4 4 4 23 

17 4 3 3 3 3 5 21 

18 4 4 4 4 4 3 23 

19 3 4 4 4 4 4 23 

20 3 4 4 4 4 3 22 

21 5 4 3 2 3 3 20 

22 4 4 4 4 4 4 24 

23 4 4 4 4 4 4 24 

24 5 5 5 5 5 5 30 

25 5 4 3 3 5 4 24 

26 4 5 5 5 5 5 29 

27 3 3 3 3 3 3 18 

28 3 3 3 4 3 4 20 

29 5 5 5 5 5 5 30 

30 3 4 4 4 4 3 22 

31 4 4 3 4 4 4 23 

32 3 4 4 4 4 4 23 

33 4 3 4 4 4 4 23 

34 4 3 4 4 3 4 22 
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35 3 4 3 4 4 4 22 

36 3 4 4 3 4 4 22 

37 4 3 4 3 4 4 22 

38 4 4 3 4 4 4 23 

39 3 3 4 4 4 4 22 

40 3 4 3 3 4 4 21 

41 4 3 4 4 4 4 23 

42 3 3 4 4 3 3 20 

43 3 4 4 4 4 4 23 

44 3 4 4 3 4 4 22 

45 3 3 4 4 4 4 22 

46 4 4 4 3 4 4 23 

47 4 4 4 3 4 4 23 

48 3 4 4 4 4 4 23 

49 3 4 4 4 4 4 23 

50 3 4 4 3 4 4 22 

51 3 4 4 4 4 4 23 

52 4 4 3 4 4 4 23 

53 3 4 4 2 4 4 21 

54 4 3 4 4 4 4 23 

55 4 3 4 3 4 4 22 

56 4 3 4 4 4 4 23 

57 4 3 4 3 4 4 22 

58 3 2 3 2 2 4 16 

59 3 2 4 4 3 4 20 

60 4 3 4 3 4 4 22 

61 4 3 4 3 4 4 22 

62 4 3 4 4 2 4 21 

63 4 3 4 3 4 4 22 

64 3 4 2 4 4 4 21 

65 4 2 4 4 4 4 22 

66 4 4 3 4 4 3 22 

67 4 3 4 4 4 4 23 

68 2 4 4 4 4 4 22 

69 4 4 3 4 4 4 23 

70 4 4 4 4 3 4 23 

71 4 3 2 4 4 4 21 

72 3 4 4 3 4 4 22 

73 3 4 3 4 4 4 22 

74 3 2 4 4 4 4 21 

75 4 3 4 4 3 4 22 
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76 4 4 4 4 3 4 23 

77 3 2 4 3 4 4 20 

78 4 2 4 4 4 3 21 

79 4 3 3 4 4 4 22 

80 4 4 3 4 4 4 23 

81 4 2 4 4 3 4 21 

82 4 3 3 4 4 4 22 

83 4 3 4 4 4 4 23 

84 3 4 4 2 4 4 21 

85 4 4 2 4 4 4 22 

86 4 2 3 4 4 4 21 

87 4 4 3 4 4 4 23 

88 3 4 3 4 3 4 21 

89 4 3 4 4 4 4 23 

90 4 3 4 4 4 4 23 

91 3 4 4 2 4 4 21 

92 3 3 4 4 4 4 22 

93 4 4 3 4 4 4 23 

94 3 4 3 4 4 2 20 

95 4 3 4 3 4 4 22 

96 3 4 3 4 3 4 21 

97 2 3 4 3 4 4 20 
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Lampiran IV 

HASIL PENGOLAHAN DATA 

Uji Validitas Variabel Customer Experience (X1) 

Correlations 

  X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 TOTAL 

X1.1 Pearson Correlation 1 .430
**
 .064 .333

**
 .116 .311

**
 .633

**
 

Sig. (2-tailed)   .000 .535 .001 .259 .002 .000 

N 97 97 97 97 97 97 97 

X1.2 Pearson Correlation .430
**
 1 .245

*
 .351

**
 .145 .270

**
 .676

**
 

Sig. (2-tailed) .000   .015 .000 .158 .008 .000 

N 97 97 97 97 97 97 97 

X1.3 Pearson Correlation .064 .245
*
 1 .336

**
 .275

**
 .463

**
 .584

**
 

Sig. (2-tailed) .535 .015   .001 .006 .000 .000 

N 97 97 97 97 97 97 97 

X1.4 Pearson Correlation .333
**
 .351

**
 .336

**
 1 .401

**
 .266

**
 .721

**
 

Sig. (2-tailed) .001 .000 .001   .000 .008 .000 

N 97 97 97 97 97 97 97 

X1.5 Pearson Correlation .116 .145 .275
**
 .401

**
 1 .202

*
 .530

**
 

Sig. (2-tailed) .259 .158 .006 .000   .047 .000 

N 97 97 97 97 97 97 97 

X1.6 Pearson Correlation .311
**
 .270

**
 .463

**
 .266

**
 .202

*
 1 .641

**
 

Sig. (2-tailed) .002 .008 .000 .008 .047   .000 

N 97 97 97 97 97 97 97 

TOTAL.X1 Pearson Correlation .633
**
 .676

**
 .584

**
 .721

**
 .530

**
 .641

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000   

N 97 97 97 97 97 97 97 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas Variabel Service Recovery (X2) 

Correlations 

  X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 TOTAL 

X2.1 Pearson Correlation 1 .200
*
 .092 .129 .214

*
 .300

**
 .580

**
 

Sig. (2-tailed)   .050 .371 .207 .035 .003 .000 

N 97 97 97 97 97 97 97 

X2.2 Pearson Correlation .200
*
 1 .323

**
 .189 .100 .336

**
 .622

**
 

Sig. (2-tailed) .050   .001 .064 .332 .001 .000 

N 97 97 97 97 97 97 97 

X2.3 Pearson Correlation .092 .323
**
 1 .217

*
 .126 .329

**
 .589

**
 

Sig. (2-tailed) .371 .001   .033 .219 .001 .000 

N 97 97 97 97 97 97 97 

X2.4 Pearson Correlation .129 .189 .217
*
 1 .297

**
 .237

*
 .543

**
 

Sig. (2-tailed) .207 .064 .033   .003 .019 .000 

N 97 97 97 97 97 97 97 

X2.5 Pearson Correlation .214
*
 .100 .126 .297

**
 1 .445

**
 .567

**
 

Sig. (2-tailed) .035 .332 .219 .003   .000 .000 

N 97 97 97 97 97 97 97 

X2.6 Pearson Correlation .300
**
 .336

**
 .329

**
 .237

*
 .445

**
 1 .702

**
 

Sig. (2-tailed) .003 .001 .001 .019 .000   .000 

N 97 97 97 97 97 97 97 

TOTAL.X2 Pearson Correlation .580
**
 .622

**
 .589

**
 .543

**
 .567

**
 .702

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000   

N 97 97 97 97 97 97 97 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas Variabel Corporate Image (Y) 

Correlations 

  Y1 Y2 Y3 Y4 Y5 Y6 TOTAL 

Y1 Pearson Correlation 1 .133 .009 .245
*
 .169 .182 .487

**
 

Sig. (2-tailed)   .195 .927 .015 .099 .075 .000 

N 97 97 97 97 97 97 97 

Y2 Pearson Correlation .133 1 .073 .205
*
 .385

**
 .310

**
 .614

**
 

Sig. (2-tailed) .195   .480 .044 .000 .002 .000 

N 97 97 97 97 97 97 97 

Y3 Pearson Correlation .009 .073 1 .214
*
 .392

**
 .284

**
 .558

**
 

Sig. (2-tailed) .927 .480   .035 .000 .005 .000 

N 97 97 97 97 97 97 97 

Y4 Pearson Correlation .245
*
 .205

*
 .214

*
 1 .283

**
 .180 .608

**
 

Sig. (2-tailed) .015 .044 .035   .005 .077 .000 

N 97 97 97 97 97 97 97 

Y5 Pearson Correlation .169 .385
**
 .392

**
 .283

**
 1 .292

**
 .696

**
 

Sig. (2-tailed) .099 .000 .000 .005   .004 .000 

N 97 97 97 97 97 97 97 

Y6 Pearson Correlation .182 .310
**
 .284

**
 .180 .292

**
 1 .596

**
 

Sig. (2-tailed) .075 .002 .005 .077 .004   .000 

N 97 97 97 97 97 97 97 

TOTAL.Y Pearson Correlation .487
**
 .614

**
 .558

**
 .608

**
 .696

**
 .596

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000   

N 97 97 97 97 97 97 97 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Reabilitas Variabel Customer Experience (X1) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.874 6 

 

 

Uji Reabilitas Variabel Service Recovery (X2) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.838 6 

 

 

Uji Reabilitas Variabel Corporate Image (Y) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.816 6 
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Uji Normalitas 

 

 

 

 

 

 

 

 

 

 

 

 



117 
 

 
 

Uji Heteroskidastisitas 

 

 
 

One-Sample Kolmogorov-Smirnov Test 

  Unstandardized Residual 

N 97 

Normal Parameters
a,b

 Mean .0000000 

Std. Deviation 1.37333233 

Most Extreme Differences Absolute .098 

Positive .098 

Negative -.054 

Test Statistic 098 

Asymp. Sig. (2-tailed) ,070
c
 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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Uji Multikolonieritas 

 

 

Coefficients
a
 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity Statistics 

B 
Std. 
Error Beta Tolerance VIF 

1 (Constant) 2,877 3,281   ,877 ,388     

Customer 
Experience 

,373 ,125 ,416 2,979 ,006 ,738 1,354 

Service 
Recovery ,508 ,147 ,482 3,447 ,002 ,738 1,354 

a. Dependent Variable: Corporate Image 

 

 

 

Uji Heteroskedastisitas 
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Hasil Uji Regresi Linear Berganda 

Coefficients
a
 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5,964 1,713   3,482 ,001 

Customer 
Experience 

,243 ,068 ,310 3,587 ,001 

Service 
Recovery 

,501 ,088 ,494 5,716 ,000 

a. Dependent Variable: Corporate Image Y 

 

Hasil Uji Koefisien Determinasi  (R
2
) 

Model Summary
b
 

Model R R Square 
Adjusted 
R Square 

Std. Error 
of the 

Estimate 

1 .713
a
 ,509 ,498 1,62660 

a. Predictors: (Constant), X2, X1 

 

Hasil Uji T (Uji Parsial) 

Coefficients
a
 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 12,905 1,395   9,252 ,000 

 (X1) ,456 ,066 ,581 6,963 ,000 

a. Dependent Variable: Corporate Image Y 
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Coefficients
a
 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 7,163 1,782   4,020 ,000 

 (X2) ,674 ,078 ,664 8,664 ,000 

a. Dependent Variable: Corporate Image Y 

 

Hasil Uji F (Uji Simultan) 

ANOVA
a
 

Model 
Sum of 

Squares Df 
Mean 

Square F Sig. 

1 Regression 
257,477 2 128,738 48,657 .000

b
 

Residual 248,709 94 2,646     

Total 506,186 96       

a. Dependent Variable: Corporate Image Y 

b. Predictors: (Constant), (X2),  (X1) 
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Lampiran V  

Surat Penetapan dan Perubahan Judul 
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Surat Penetapan Waktu Ujian Proposal 
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Berita Acara Ujian Proposal 

 



124 
 

 
 

Surat Izin Riset 
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Surat Telah Melaksanakan Riset dari Instansi 
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Catatan Kosultasi Dosen Pemimbing  
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Surat Keterangan Bebas Plagiasi 
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Riwayat Pendidikan  : TK Inayatullah 

  MI Inayatullah 

      Mts Nurul Hidayah 

  MA Nurul Hidayah 

Riwayat  Organisasi  : HMJ Perbankan Syariah Periode Tahun 2022-2023 

Orang Tua    

Nama Ayah   : Taufik 

Pekerjaan   : Petani 

Alamat    : Paku Alam, RT. 03,   Kec. Sungai Tabuk, Kab. Banjar 

Nama Ibu   : Nor Ahdiah 

Pekerjaan   : Ibu Rumah Tangga 

Alamat    : Paku Alam, RT. 03, Kec. Sungai Tabuk, Kab. Banjar 

Jumlah Saudara  : Anak ke-2 dari 4 Bersaudara 


