104

DAFTAR PUSTAKA

Avel, 1. (2024). Factors Influencing the Boycott Intentions of Turkish Consumers
amid the Israel-Palestine Conflict. Review of Business Management, 26(4),
1-18. https://doi.org/10.7819/rbgn.v26i4.4282

Brama Kumbara, V. (2021). Determinasi Nilai Pelanggan dan Keputusan
Pembelian: Analisi Kualitas Produk, Desain Produk dan Endorse. Jurnal
lImu Manajemen Terapan, 2(5), 604-630.
https://doi.org/10.31933/jimt.v2i5.568

Ciswati, S., & Septayuda, I. (2023). Analisis Faktor-faktor yang Mempengaruhi
Perilaku Konsumen Terhadap Keputusan Pembelian Laptop. Jurnal Menara
Ekonomi: Penelitian dan Kajian Ilmiah Bidang Ekonomi, 9(2).
https://doi.org/10.31869/me.v9i2.4215

Elshaer, I. A., Azazz, A. M. S., Fayyad, S., Kooli, C., Fouad, A. M., Hamdy, A., &
Fathy, E. A. (2025). Consumer Boycotts and Fast-Food Chains: Economic
Consequences and Reputational Damage. Societies, 15(5), 114.
https://doi.org/10.3390/s0¢15050114

Fadllan, F. & Lailatul Maufiroh. (2024). Perilaku Konsumen: Utility Versus
Maslahah sebagai Rasionalitas dalam Ekonomi Islam. El-Qist: Journal of
Islamic ~ Economics and  Business  (JIEB), 14(1), 33-47.
https://doi.org/10.15642/elqist.2024.14.1.33-47

Jaelani, A., & Nursyifa, Y. (2024). Perilaku Konsumen Terhadap Boikot Produk
Israel. Karimah Tauhid, 3(2).

Jaya, A. D., Romadhoni, B., & Muchran, M. (2025). Boycott Calls, Brand Image
on Loyalty and Purchasing Decisions of Israel-Affiliated Products.
International Journal of Education, Management, and Technology, 3(1),
153-165. https://doi.org/10.58578/ijemt.v3i1.4663

Jedicke, E. M., Arnold, C., & Lindenmeier, J. (2025). The dynamics of consumer
boycott intention: Examining the roles of moral reasoning, cognitive
dissonance, and self-congruence. Journal of Business Research, 189,
115127. https://doi.org/10.1016/j.jbusres.2024.115127

Josiassen, A., Lang, E., Narfelt, A., Kock, F., & Assaf, A. G. (2024). Investigating
place solidarity and consumer boycotting in threatening times: A study on
the Ukraine-Russia conflict. Journal of Business Research, 182, 114796.
https://doi.org/10.1016/j.jbusres.2024.114796

Kim, C., Yan, X,, Kim, J., Terasaki, S., & Furukawa, H. (2022). Effect of consumer
animosity on boycott campaigns in a cross-cultural context: Does consumer
affinity matter? Journal of Retailing and Consumer Services, 69, 103123.
https://doi.org/10.1016/j.jretconser.2022.103123

Kurniawan, R. S., & Holanda, S. (2024). Efektivitas Seruan Aksi Boikot Produk Pro
Israel Terhadap Keputusan Pembelian dan Dampaknya Bagi Produk Lokal.
4(10).

Mokobombang, M. A. R. (2023). Perilaku Boikot Dalam Perspektif Islam Serta
Implementasinya di Era Kontemporer. 3(1).



105

Nasution, M. L. I., & Dharma, B. (2024). Analisi Faktor Perilaku Konsumsi
Terhadap Keputusan Boikot Produk Israel: Studi Kasus Pada Generasi Z
UNIMED. 13(03).

Nurkholidah, S., & Diono, M. (2024). Tinjauan Magqasid Al-Shari’ah terhadap
Pemboikotan Produk Israel. Maliyah: Jurnal Hukum Bisnis Islam, 14(1), 1-
21. https://doi.org/10.15642/maliyah.2024.14.1.1-21

Rahmasari, A., & Nisa, F. L. (n.d.). Analisis Pasar Mengenai Kehalalan dan Isu
Boikot Produk Kosmetik Terhadap Keputusan Pembelian.

Septiazi, M. R. F., & Yuliana, N. (2023). Analisis Pengaruh Media Sosial Terhadap
Gerakan Boikot Produk Israel di Indonesia. Open Access, 2(4).

Trisnawati, R. (n.d.). Boikot dan Aktivisme: Perilaku Konsumen Dalam Isu Konflik
Israel — Palestina.

Ulya, H., & Ayu, K. R. (n.d.). Gerakan Sosial Digital; Boikot-Divestasi-Sanksi
(BDS) Terhadap Isu Israel-Palestina di Media Sosial.

Wafa, F. E. (2022). Implikasi Teori Magasid Al-Syari'ah Al-Syatibi Terhadap
Perilaku Konsumen. Jurnal Hadratul Madaniyah, 9(1), 38-47.
https://doi.org/10.33084/jhm.v9i1.3717

Wahida, N., Parakkasi, I., & Sudirman, S. (2024). Perilaku Konsumen dalam
Ekonomi Islam. Adilla: Jurnal Ilmiah Ekonomi Syari’ah, 7(2), 151-1609.
https://doi.org/10.52166/adilla.v7i2.6556

Wibowo, P., Hapsari, R. D., & Ascha, M. C. (2024). Respom Publik Terhadap
Fatwa Boikot Produk Israel Okeh Majelis Ulama Indonesia. Journal
Publicuho, 7(1), 382—-395. https://doi.org/10.35817/publicuho.v7il.371



