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LAMPIRAN-LAMPIRAN 

Lampiran I 

KUESIONER PENELITIAN 

Fear of Missing Out (X1) 

No Pernyataan STS TS S SS 

Eksistensi Sosial 

1 

Saya merasa diri saya tertinggal jika tidak 

melakukan pembelian produk kepiting 

goyang lidah Banjarmasin yang sedang 

tren dibandingkan teman saya yang sudah 

membelinya     

Pengaruh Visual Media Sosial 

2 

Saya terpengaruh oleh tampilan/gaya 

produk kepiting goyang lidah 

Banjarmasin yang ada di media sosial     

Impulsif dalam Keputusan 

3 
Saya pernah mengunjungi tempat ini 

tanpa banyak pertimbangan     

 

Personal Branding (X2) 

No Pernyataan STS TS S SS 

Distinctive (Kekhasan)  

1 
Kepiting goyang lidah Banjarmasin 

memiliki ciri khas dalam produknya     

Relevant (Relevan)  

2 

arga yang ditawarkan Kepiting Goyang 

Lidah sebanding dengan kualitas dan porsi 

yang diterima (Value for Money).    

 

 

 

  

Consistence (Konsistensi) 

3 

Kepiting goyang lidah Banjarmasin secara 

konsisten meningkatkan kepercayaan 

konsumen     
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Perilaku Konsumen (Y) 

No Pernyataan STS TS S SS 

Keputusan Berkunjung 

1 

Saya berkunjung ke tempat kepiting 

goyang lidah Banjarmasin karena kualitas 

produk yang sangat baik     

Frekuensi Kunjungan 

2 

Saya sering mengajak teman atau keluarga 

untuk mengunjungi tempat ini bersama-

sama     

Loyalitas 

3 

Saya lebih sering mengunjungi tempat ini 

dibandingkan dengan tempat yang lain 

      

Rekomendasi ke Orang Lain 

4 
Saya pernah merekomendasikan teman 

saya untuk datang ke tempat ini     

Kepuasan Pengalaman 

5 
Saya merasa puas dengan pengalaman 

saya pernah berkunjung ke tempat ini.     
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TABULASI DATA PENELITIAN 

Variabel Fear of Missing Out dan Personal Branding 

X1.1 X1.2 X1.3 
Total 
X1 X2.1 X2.2 X2.3 

Total 
X2 

4 2 2 8 1 2 1 4 

2 2 1 5 2 2 2 6 

1 1 1 3 1 1 1 3 

3 2 2 7 2 2 2 6 

3 1 2 6 1 2 1 4 

2 2 2 6 1 1 1 3 

2 1 1 4 2 2 1 5 

1 1 1 3 1 1 1 3 

3 1 2 6 1 1 1 3 

1 2 2 5 1 1 1 3 

4 2 2 8 1 2 2 5 

2 1 1 4 2 2 1 5 

2 2 1 5 1 1 1 3 

3 2 1 6 1 2 1 4 

1 1 1 3 1 1 1 3 

3 1 1 5 1 1 1 3 

3 2 1 6 1 1 1 3 

3 1 2 6 1 1 1 3 

1 1 1 3 1 1 1 3 

2 2 1 5 1 1 1 3 

1 2 1 4 1 1 1 3 

3 2 3 8 1 1 1 3 

1 1 1 3 1 1 1 3 

3 3 1 7 1 1 1 3 

3 1 3 7 1 2 2 5 

2 1 2 5 1 1 1 3 

2 1 1 4 2 1 2 5 

3 2 2 7 1 1 1 3 

2 1 2 5 1 2 2 5 

1 1 1 3 1 1 1 3 

2 1 2 5 1 1 2 4 

3 2 2 7 1 1 1 3 
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3 2 1 6 1 2 2 5 

1 1 1 3 1 1 1 3 

1 1 1 3 2 1 1 4 

3 3 2 8 1 1 1 3 

3 2 2 7 2 2 1 5 

2 1 1 4 1 1 1 3 

1 2 1 4 1 2 1 4 

1 1 1 3 1 1 1 3 

3 3 3 9 2 1 1 4 

2 2 3 7 1 1 1 3 

3 2 2 7 2 2 2 6 

1 1 1 3 1 1 1 3 

2 1 1 4 1 1 1 3 

2 2 3 7 2 2 1 5 

2 1 2 5 1 1 1 3 

1 1 2 4 1 1 1 3 

2 2 1 5 1 1 1 3 

2 1 1 4 1 2 1 4 

4 1 2 7 1 2 2 5 

1 1 1 3 1 1 1 3 

2 1 1 4 1 1 1 3 

2 1 1 4 1 1 1 3 

1 1 1 3 1 1 1 3 

3 1 2 6 2 1 1 4 

4 2 1 7 1 2 2 5 

2 2 1 5 1 1 2 4 

2 1 1 4 1 1 1 3 

2 1 2 5 1 2 1 4 

1 1 2 4 2 2 2 6 

2 1 2 5 1 2 1 4 

2 1 1 4 1 1 2 4 

2 1 2 5 2 2 2 6 

1 2 1 4 2 2 1 5 

2 2 2 6 2 2 2 6 

1 2 2 5 2 1 2 5 

2 2 2 6 1 2 2 5 

3 2 2 7 2 2 2 6 

2 2 2 6 1 2 1 4 
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2 3 2 7 2 2 1 5 

2 2 2 6 2 2 2 6 

3 2 2 7 2 2 2 6 

2 1 2 5 2 2 2 6 

3 2 2 7 2 1 1 4 

3 2 1 6 1 2 1 4 

2 2 2 6 2 2 2 6 

2 1 1 4 2 2 2 6 

2 2 2 6 2 2 2 6 

3 2 2 7 2 2 2 6 

2 2 2 6 2 2 2 6 

3 3 2 8 2 2 2 6 

3 2 2 7 2 2 2 6 

2 2 1 5 1 1 2 4 

2 2 2 6 2 2 2 6 

2 1 2 5 2 2 2 6 

2 1 2 5 2 2 2 6 

1 2 1 4 1 1 1 3 

2 1 2 5 1 2 2 5 

2 1 2 5 1 2 1 4 

2 2 1 5 1 2 2 5 

1 1 1 3 1 1 1 3 

2 2 2 6 2 2 2 6 

2 1 1 4 2 2 2 6 

3 3 2 8 2 2 2 6 

2 3 2 7 3 2 3 8 

 

Variabel Perilaku Konsumen 

Y1 Y2 Y3 Y4 Y5 Total Y 

2 4 3 2 2 13 

1 1 1 1 1 5 

1 1 1 1 1 5 

2 2 2 2 2 10 

1 2 3 2 1 9 

2 2 2 2 2 10 

2 2 1 2 1 8 
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1 1 1 1 1 5 

1 1 2 1 1 6 

1 2 2 1 1 7 

2 2 2 2 2 10 

2 2 2 2 2 10 

1 1 1 1 1 5 

1 1 1 1 1 5 

1 1 2 1 1 6 

1 2 1 1 1 6 

1 1 1 1 1 5 

1 2 2 2 1 8 

1 1 2 1 1 6 

1 1 2 1 2 7 

1 1 1 1 1 5 

2 3 3 2 2 12 

1 1 1 1 1 5 

1 1 1 2 1 6 

2 3 3 2 2 12 

2 1 1 1 1 6 

2 1 2 1 1 7 

1 2 2 1 1 7 

1 1 2 1 1 6 

1 1 1 1 1 5 

1 1 2 1 1 6 

1 1 1 1 1 5 

1 2 3 2 3 11 

1 1 1 1 1 5 

1 1 2 2 1 7 

1 2 1 1 1 6 

1 1 2 1 2 7 

1 1 1 1 1 5 

1 1 1 1 1 5 

1 1 1 1 1 5 

2 2 2 2 1 9 

2 3 4 2 1 12 

2 2 3 2 2 11 

1 1 1 1 1 5 

1 1 1 1 1 5 
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2 3 3 2 2 12 

1 1 1 1 1 5 

1 1 2 1 1 6 

1 2 2 1 1 7 

1 2 2 1 1 7 

1 2 3 2 2 10 

1 1 2 1 1 6 

1 1 1 1 1 5 

1 1 2 1 1 6 

1 1 1 1 1 5 

2 2 2 1 1 8 

1 2 2 1 1 7 

1 1 1 1 2 6 

1 1 1 1 1 5 

2 2 2 1 1 8 

2 2 3 2 2 11 

2 3 4 2 1 12 

1 1 1 1 1 5 

2 2 2 2 1 9 

2 3 2 3 2 12 

2 2 2 2 2 10 

2 1 2 2 2 9 

1 2 2 2 1 8 

2 2 3 2 2 11 

2 2 2 2 2 10 

1 1 1 1 1 5 

2 2 2 2 2 10 

2 3 4 2 2 13 

2 3 3 2 2 12 

2 2 3 1 2 10 

1 2 2 2 1 8 

2 3 3 2 2 12 

2 2 3 2 2 11 

2 2 3 2 2 11 

2 3 3 2 2 12 

2 2 3 2 2 11 

2 3 3 3 2 13 

2 2 3 2 2 11 
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2 2 3 2 2 11 

2 2 2 2 2 10 

2 2 2 2 2 10 

1 2 3 3 2 11 

1 1 1 1 1 5 

2 2 2 2 1 9 

1 2 2 1 1 7 

2 1 2 1 2 8 

1 1 1 1 1 5 

2 2 2 2 2 10 

1 2 3 2 1 9 

3 3 4 2 2 14 

3 2 3 3 2 13 
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Lampiran II 

HASIL PENGOLAHAN DATA 

Uji Validitas 

Variabel Fear of Missing Out (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1 

X1.1 Pearson Correlation 1 .362** .382** .825** 

Sig. (2-tailed)  .000 .000 .000 

N 96 96 96 96 

X1.2 Pearson Correlation .362** 1 .273** .709** 

Sig. (2-tailed) .000  .007 .000 

N 96 96 96 96 

X1.3 Pearson Correlation .382** .273** 1 .702** 

Sig. (2-tailed) .000 .007  .000 

N 96 96 96 96 

X1 Pearson Correlation .825** .709** .702** 1 

Sig. (2-tailed) .000 .000 .000  

N 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Variabel Personal Branding (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2 

X2.1 Pearson Correlation 1 .497** .543** .821** 

Sig. (2-tailed)  .000 .000 .000 

N 96 96 96 96 

X2.2 Pearson Correlation .497** 1 .551** .821** 

Sig. (2-tailed) .000  .000 .000 

N 96 96 96 96 

X2.3 Pearson Correlation .543** .551** 1 .844** 



83 
 

 
 

Sig. (2-tailed) .000 .000  .000 

N 96 96 96 96 

X2 Pearson Correlation .821** .821** .844** 1 

Sig. (2-tailed) .000 .000 .000  

N 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Variabel Perilaku Konsumen (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y 

Y1 Pearson Correlation 1 .637** .605** .640** .611** .812** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 96 96 96 96 96 96 

Y2 Pearson Correlation .637** 1 .758** .689** .516** .876** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 96 96 96 96 96 96 

Y3 Pearson Correlation .605** .758** 1 .649** .588** .887** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 96 96 96 96 96 96 

Y4 Pearson Correlation .640** .689** .649** 1 .624** .847** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 96 96 96 96 96 96 

Y5 Pearson Correlation .611** .516** .588** .624** 1 .767** 

Sig. (2-tailed) .000 .000 .000 .000  .000 

N 96 96 96 96 96 96 

Y Pearson Correlation .812** .876** .887** .847** .767** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 96 96 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Reliabilitas 

Variabel Fear of Missing Out (X1) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.602 3 

 

Variabel Personal Branding (X2) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.772 3 

 

Variabel Perilaku Konsumen (Y) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.887 5 
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Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 96 

Normal Parametersa,b Mean .0000000 

Std. Deviation 1.73104416 

Most Extreme Differences Absolute .101 

Positive .092 

Negative -.101 

Test Statistic .101 

Asymp. Sig. (2-tailed) .018c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

Uji Multikolinieritas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardize

d 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta 

Toleranc

e VIF 

1 (Constant

) 

-.434 .769 
 

-.564 .574 
  

X1 .635 .128 .355 4.977 .000 .858 1.166 

X2 1.204 .153 .562 7.877 .000 .858 1.166 

a. Dependent Variable: Y 
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Uji Heteroskedastisitas 

Correlations 

 X1 X2 

Unstandardiz

ed Residual 

Spearman's 

rho 

X1 Correlation 

Coefficient 

1.000 .392** -.033 

Sig. (2-tailed) . .000 .747 

N 96 96 96 

X2 Correlation 

Coefficient 

.392** 1.000 .077 

Sig. (2-tailed) .000 . .458 

N 96 96 96 

Unstandardized 

Residual 

Correlation 

Coefficient 

-.033 .077 1.000 

Sig. (2-tailed) .747 .458 . 

N 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Regresi Linier Berganda 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -.434 .769 
 

-.564 .574 

X1 .635 .128 .355 4.977 .000 

X2 1.204 .153 .562 7.877 .000 
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Uji Simultan  

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 415.290 2 207.645 67.837 .000b 

Residual 284.669 93 3.061   

Total 699.958 95    

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

 

Uji Parsial 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -.434 .769 
 

-.564 .574 

X1 .635 .128 .355 4.977 .000 

X2 1.204 .153 .562 7.877 .000 
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Tabel F 
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Tabel T 

 

 



90 
 

 
 

 

 



91 
 

 
 

Lampiran III 

RIWAYAT HIDUP 

 

Nama Lengkap  : Muhammad Farid Rafliy 

Tempat, Tanggal Lahir : Gambut, 27 Februari 2005 

Agama    : Islam 

Kebangsaan   : Indonesia 

Alamat    : Jl. Pematang Panjang KM 3.200 

Pendidikan   : S1 Ekonomi Syariah 

Orang Tua    

a. Ayah 

Nama    : Sakerani 

Pekerjaan   : Wiraswasta 

Alamat    : Jl. Pematang Panjang KM 3.200 

b. Ibu 

Nama    : Hj. Risa Lismayani 

Pekerjaan   : Pegawai Negeri Sipil (PNS) 

Alamat    : Jl. Pematang Panjang KM 3.200 

 

Jumlah Saudara  : 2 ( Anak Pertama dari 2 bersaudara) 
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Lampiran IV 

SURAT – SURAT 

Surat Penetapan Judul dan Pembimbing Skripsi 
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Surat Penetapan Waktu Seminar Proposal 

 

 



94 
 

 
 

Berita Acara Seminar Proposal 
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Surat Izin Riset Kecamatan Banjarmasin Utara 
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Surat Keterangan Perizinan Penelitian Kecamatan Banjarmasin Utara 
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Surat Keterangan Selesai Riset Kecamatan Banjarmasin Utara 
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Catatan Konsultasi Bimbingan I 
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Catatan Konsultasi Bimbingan II 
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Catatan Konsultasi Bimbingan III 

 

 



101 
 

 
 

Catatan Konsultasi Bimbingan IV 
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Catatan Konsultasi Bimbingan V 
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Catatan Konsultasi Bimbingan VI 
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Surat Perubahan Judul Skripsi 

 



105 
 

 
 

 

Surat Perubahan Pembimbing Skripsi 
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Surat Bukti Bebas Plagiasi 


