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LAMPIRAN-LAMPIRAN 

Lampiran I 

Kuesioner Penelitian 

E-Wallet 

No Pernyataan STS TS N S SS 

Ketersediaan dan Kepopuleran 

1 Ketersediaan pembayaran menggunakan e-

wallet di berbagai toko membuat saya lebih 

sering berbelanja 

     

Fitur dan Fungsi 

2 Fitur pembayaran yang praktis pada e-

wallet membuat saya lebih sering 

melakukan pembelian, termasuk yang tidak 

direncanakan. 

     

3 Kelengkapan fitur E-Wallet seperti (top up 

saldo, transfer dan pembayaran QRIS) 

cenderung meningkatkan frekuensi belanja 

     

Keamanan 

4 Rasa aman menggunakan E-Wallet 

membuat saya tidak ragu untuk berbelanja 

secara berulang 

     

Kompatibilitas dan integrasi 

5 Keterhubungan e-wallet dengan aplikasi 

belanja membuat saya lebih sering 

membeli produk secara spontan 

     

6 Kemudahan penggunaan  e-wallet di 

berbagai aplikasi belanja mendorong saya 

lebih sering berbelanja. 

     

Biaya dan Tarif 

7 admin yang murah mendorong saya lebih 

sering bertransaksi menggunakan e-wallet 

     

8 Adanya manfaat seperti cashback dan 

diskon dalam menggunakan e-wallet 

mendorong saya untuk melakukan 

pembelian lebih sering 

     

Dukungan Pelanggan dan Layanan 
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9 Kemudahan penanganan saat terjadi 

kendala membuat saya tidak ragu 

melakukan transaksi berulang. 

     

Reputasi dan Kepercayaan 

10 Kepercayaan terhadap e-wallet membuat 

saya lebih sering melakukan pembelian 

tanpa banyak pertimbangan 

     

 

Shopee Paylater (X2) 

No Pernyataan STS TS N S SS 

Perceived Ease of Use (Persepsi Kemudahan) 

1 Kemudahan penggunaan Shopee 

Paylater membuat saya lebih sering 

berbelanja. 

     

2 Proses pembayaran yang praktis 

membuat saya cenderung membeli 

barang secara spontan. 

     

Perceived Usefulness (Persepsi Kemanfaatan) 

3 Shopee Paylater membantu saya tetap 

dapat berbelanja meskipun belum 

memiliki uang saat itu 

     

4 Promo cicilan (misalnya bunga 0%) 

membuat saya berbelanja tanpa 

mempertimbangkan kebutuhan secara 

matang 

     

Perceived Credibility (Persepsi Kepercayaan) 

5 Rasa aman menggunakan Shopee 

Paylater membuat saya tidak ragu 

untuk berbelanja lebih sering 

     

6 Kepercayaan terhadap keamanan 

Shopee PayLalter membuat saya berani 

menggunakan limit untuk 

meningkatkan pembelian 
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Social Influence (Pengaruh Sosial) 

7 Pengaruh teman atau promosi shopee 

Paylater di media sosial mendorong 

saya menggunakan Shopee Paylater 

untuk berbelanja 

     

8 Melihat orang lain menggunakan 

Shopee Paylater membuat saya ikut 

berbelanja menggunakan fitur tersebut 

     

Behavioral Intentions (Niat Perilaku) 

9 Saya berniat untuk terus menggunakan 

Shopee Paylater dalam berbelanja 

online. 

     

10 Niat menggunakan Shopee Paylater 

membuat saya cenderung meningkatkan 

frekuensi pembelian 

     

 

Promosi Digital (X3) 

No Pernyataan STS TS N S SS 

Accessibility (Aksesibilitas) 

1 Promosi digital yang mudah ditemukan 

membuat saya lebih sering berbelanja 

     

2 Iklan yang sering muncul di media sosial 

membuat saya untuk langsung melakukan 

pembelian tanpa banyak pertimbangan 

     

Interactivity (Interaktivitas) 

3 Fitur interaktif dalam promosi membuat saya 

lebih sering berbelanja. 

     

4 Interaksi melalui live streaming promosi 

(seperti TikTok Live/Shopee Live) seringkali 

membuat saya terbujuk untuk membeli 

barang saat itu juga. 
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Entertainment (Hiburan) 

5 Konten atau video pendek dalam promosi 

yang menarik membuat saya membeli barang 

yang tidak terlalu dibutuhkan. 

     

6 Konten promosi yang menghibur tanpa 

sengaja membuat saya membeli tanpa 

direncanakan sebelumnya 

     

Credibility (Kepercayaan) 

7 Kepercayaan terhadap promosi digital 

membuat saya langsung membeli produk 

tanpa mempertimbangkan kebutuhan 

     

8 Rekomendasi dari influencer yang saya 

percayai membuat saya membeli produk 

meskipun sebelumnya tidak berencana 

membeli. 

     

 

Perilaku Konsumtif (Y) 

No Pernyataan STS TS N S SS 

Membeli karena Iming-iming Hadiah 

1 Saya tertarik membeli produk karena 

adanya bonus atau hadiah dari penjual 

     

2 Saya sering menambah belanjaan agar 

mendapatkan promo atau hadiah tambahan 

     

Membeli karena Kemasan Menarik 

3 Saya membeli produk karena tampilan atau 

desainnya menarik, meskipun tidak terlalu 

dibutuhkan 

     

4 Tampilan produk yang estetik membuat 

saya cepat memutuskan membeli tanpa 

banyak pertimbangan. 

     

Membeli demi Menjaga Penampilan dan Gengsi 
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5 Saya membeli barang yang sedang viral 

atau tren di media social meskipun tidak 

terlalu diperlukan 

     

6 Saya merasa lebih percaya diri 

menggunakan produk bermerek terkenal 

     

Membeli atas Pertimbangan Harga 

7 Saya cenderung membeli barang mahal 

karena menganggap harga mencerminkan 

kualitas, meskipun tidak terlalu dibutuhkan 

     

8 Saya cenderung membeli barang dengan 

harga tinggi meskipun manfaatnya tidak 

menjadi pertimbangan utama bagi saya 

     

Membeli untuk Menjaga Simbol Status 

9 Saya cenderung memilih produk yang dapat 

mencerminkan citra diri saya di lingkungan 

sosial. 

     

10 Saya cenderung membeli barang yang 

bermerek hanya untuk menjaga status sosial 

saya 
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TABULASI DATA PENELITIAN 

Variabel E-Wallet dan Shopee Paylater 

X1.

1 

X1.

2 

X1.

3 

X1.

4 

X1.

5 

X1.

6 

X1.

7 

X1.

8 

X1.

9 

X1.1

0 

Total 

X1 

X2.

1 

X2.

2 

X2.

3 

X2.

4 

X2.

5 

X2.

6 

X2.

7 

X2.

8 

X2.

9 

X2.1

0 

Tota

l X2 

4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 3 4 4 2 4 3 4 36 4 4 4 3 2 4 4 4 4 4 37 

5 3 4 3 3 4 5 3 4 3 37 3 4 3 4 5 3 4 5 3 4 38 

4 4 4 4 4 4 4 4 4 5 41 2 2 2 2 2 1 1 1 1 1 15 

5 5 4 5 5 5 3 5 3 4 44 3 3 3 3 3 3 3 3 3 3 30 

5 4 5 5 4 4 5 4 4 5 45 4 5 5 5 4 5 5 5 4 4 46 

5 4 4 5 5 4 5 5 4 4 45 4 5 5 5 4 5 4 5 4 5 46 

4 4 4 4 4 4 3 5 4 4 40 5 5 5 5 4 4 2 2 3 3 38 

3 3 3 5 3 2 4 4 4 5 36 3 3 4 2 3 2 3 2 1 2 25 

3 5 4 5 4 5 3 3 3 4 39 2 2 3 4 4 5 3 3 5 3 34 

1 1 1 2 1 1 3 2 2 2 16 1 1 1 1 1 1 1 1 1 1 10 

4 5 5 4 4 4 5 5 4 4 44 4 4 5 4 4 4 5 5 4 4 43 

4 4 4 4 4 4 4 4 4 4 40 3 3 3 3 3 3 3 3 3 3 30 
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5 4 4 5 4 4 4 5 3 3 41 3 4 3 3 3 4 3 3 3 3 32 

4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 3 4 5 4 4 3 39 3 3 4 4 4 4 4 3 3 4 36 

4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

3 4 2 5 3 3 4 4 4 3 35 1 1 1 1 1 1 1 1 1 1 10 

4 5 5 4 4 4 4 3 4 4 41 4 4 3 4 4 3 4 5 4 4 39 

4 4 5 4 2 3 4 4 5 2 37 1 3 2 3 2 3 1 2 1 2 20 

4 3 3 3 4 3 3 3 3 3 32 2 2 2 2 2 2 2 2 2 2 20 

3 1 3 3 1 1 3 3 2 2 22 2 2 4 3 2 2 2 3 2 2 24 

5 4 5 4 3 4 5 4 4 5 43 4 3 5 4 4 5 2 4 4 3 38 

3 3 3 3 4 4 3 4 3 3 33 3 4 3 3 4 5 5 3 3 3 36 

5 4 4 4 4 4 4 4 4 4 41 2 2 2 2 2 2 2 2 3 2 21 

3 3 3 3 3 3 3 3 3 3 30 3 3 3 3 3 3 3 3 3 3 30 

4 4 4 4 4 4 3 4 4 3 38 2 2 2 2 2 2 2 2 2 2 20 
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3 3 3 4 4 4 4 4 4 4 37 3 3 3 3 3 3 3 3 3 3 30 

3 3 4 3 2 3 4 4 3 4 33 3 3 4 2 2 3 2 2 4 3 28 

4 4 3 3 4 4 5 3 4 3 37 4 4 3 4 5 3 4 4 3 4 38 

4 3 3 3 4 3 3 3 3 3 32 2 2 2 2 2 2 2 2 2 2 20 

4 3 4 3 3 4 4 3 3 4 35 4 3 2 5 4 3 4 4 4 4 37 

5 5 5 5 5 5 4 5 5 4 48 4 4 2 3 3 3 3 3 1 3 29 

4 4 4 3 4 4 3 5 3 4 38 3 4 3 3 4 4 4 3 3 3 34 

2 3 3 3 3 2 3 3 3 2 27 2 2 1 1 1 1 1 1 1 1 12 

5 4 5 5 5 3 5 3 3 5 43 3 3 3 3 3 3 3 3 3 3 30 

4 4 3 4 3 3 4 4 3 3 35 3 4 3 4 3 2 2 2 2 2 27 

4 4 4 4 4 5 4 4 4 5 42 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 3 3 3 3 3 3 3 3 3 3 30 

3 3 3 3 3 3 4 5 4 3 34 3 3 3 4 4 5 5 3 4 5 39 

5 5 5 5 5 5 5 5 5 5 50 3 3 3 4 3 4 3 2 3 2 30 

5 4 5 5 4 5 5 4 5 4 46 4 5 4 5 4 4 5 4 5 4 44 

4 4 5 4 2 3 4 4 5 2 37 1 3 2 3 2 3 1 2 1 2 20 

4 4 4 4 4 5 4 5 4 4 42 4 4 4 4 4 4 4 4 4 4 40 
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4 4 3 3 4 3 4 3 3 3 34 3 3 3 3 3 3 3 3 3 3 30 

5 4 5 5 5 3 5 3 3 4 42 4 4 5 3 4 3 3 4 3 4 37 

4 4 5 4 5 5 4 5 5 5 46 4 5 4 5 5 4 4 5 4 4 44 

5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 3 4 47 

4 3 4 3 3 4 4 5 4 4 38 3 4 3 3 2 2 4 3 3 3 30 

5 5 5 5 5 4 5 5 5 5 49 4 4 4 4 4 4 4 4 4 4 40 

4 4 1 1 4 2 1 4 1 1 23 2 2 2 2 1 1 1 4 4 1 20 

4 3 4 4 4 4 4 3 4 4 38 3 3 3 3 3 3 3 3 2 1 27 

5 4 4 5 5 4 4 4 4 4 43 5 4 5 4 3 3 4 5 4 4 41 

3 5 4 5 3 4 5 5 4 4 42 4 4 3 5 3 4 3 2 3 4 35 

5 4 5 4 3 3 3 5 5 4 41 3 5 4 5 5 5 4 5 3 3 42 

3 3 3 3 3 3 4 4 3 3 32 5 5 5 5 5 5 5 4 3 5 47 

3 3 4 3 3 3 3 3 3 3 31 3 3 3 3 3 3 3 2 2 3 28 

5 5 4 5 4 4 4 4 4 4 43 4 4 4 4 4 4 4 4 4 4 40 

3 3 3 4 3 3 4 4 2 3 32 2 3 2 2 3 2 3 2 3 2 24 

4 4 4 4 4 3 3 3 3 4 36 2 3 1 2 1 1 1 1 1 1 14 

4 4 4 4 3 3 4 4 4 4 38 4 3 4 4 4 3 4 4 4 3 37 
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5 5 5 5 5 5 5 5 5 5 50 1 1 1 1 1 1 1 1 1 1 10 

5 5 5 5 5 3 3 4 3 2 40 2 3 2 2 3 3 2 1 3 1 22 

3 4 4 3 4 3 4 3 4 4 36 3 3 3 4 3 3 2 1 1 1 24 

4 3 4 3 3 3 3 3 3 3 32 3 3 3 3 3 3 3 3 2 1 27 

4 4 3 4 5 5 5 4 5 5 44 4 4 5 5 4 5 4 5 5 5 46 

5 5 4 4 5 4 3 5 3 4 42 5 4 3 4 4 4 4 3 3 3 37 

4 5 4 4 4 4 3 3 2 3 36 5 5 5 5 4 3 2 2 3 4 38 

4 4 4 4 4 4 3 4 4 3 38 3 4 3 3 3 3 3 3 3 3 31 

4 5 4 3 3 4 5 4 3 4 39 2 3 5 3 3 4 3 3 4 4 34 

4 5 5 4 4 4 5 5 4 4 44 4 4 5 4 4 4 5 5 4 4 43 

4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

5 4 5 5 4 5 5 4 5 5 47 4 5 3 4 5 4 3 3 3 4 38 

4 4 4 4 3 4 4 4 5 4 40 5 4 5 4 4 3 4 4 4 4 41 

5 5 5 5 4 5 5 5 5 5 49 4 4 5 4 5 5 4 4 4 4 43 

4 3 3 4 3 3 3 5 3 3 34 3 4 3 5 3 4 4 3 3 2 34 

4 5 3 4 2 3 4 4 5 1 35 3 1 3 3 3 4 3 3 3 2 28 

5 5 4 4 4 4 5 5 3 3 42 4 4 3 4 3 4 3 4 3 4 36 
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3 3 4 5 3 3 3 4 3 3 34 3 3 3 3 3 3 3 3 3 3 30 

4 3 3 3 3 4 5 3 3 3 34 3 5 3 3 3 3 3 3 3 3 32 

5 5 5 5 5 5 5 5 5 5 50 1 1 1 1 1 1 1 1 1 1 10 

4 3 4 4 3 3 4 3 3 3 34 3 3 4 3 3 4 4 4 3 3 34 

2 1 4 4 2 2 4 4 2 2 27 2 2 2 4 2 1 3 2 2 2 22 

5 4 4 5 4 4 4 4 5 4 43 3 4 3 4 4 4 3 3 3 4 35 

4 4 4 3 4 4 4 3 3 3 36 2 2 2 2 2 2 2 2 2 2 20 

4 4 4 3 4 4 5 5 3 4 40 4 4 3 3 4 4 4 4 4 4 38 

5 3 4 3 3 4 5 3 4 3 37 3 4 3 4 5 3 4 5 3 4 38 

4 4 4 3 4 4 2 4 3 4 36 4 4 4 3 2 4 4 4 4 4 37 

4 4 4 4 4 4 4 4 4 5 41 2 2 2 2 2 1 1 1 1 1 15 

5 4 5 5 4 4 5 4 4 5 45 4 5 5 5 4 5 5 5 4 4 46 

4 4 4 4 4 4 3 5 4 4 40 5 5 5 5 4 4 2 2 3 3 38 

4 4 4 4 4 4 3 5 4 4 40 5 5 5 5 4 4 2 2 3 3 38 

3 5 4 5 4 5 3 3 3 4 39 2 2 3 4 4 5 3 3 5 3 34 
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Variabel Promosi Digital dan Perilaku Konsumtif 

X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 Total X3 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Total Y 

5 5 5 5 5 5 5 5 40 4 4 3 4 4 4 4 4 4 4 39 

4 4 3 4 4 4 3 4 30 4 4 4 4 3 4 4 3 3 4 37 

4 4 5 3 4 5 3 4 32 4 5 4 4 5 3 4 5 4 5 43 

5 5 5 5 5 5 5 5 40 5 5 5 4 4 4 4 5 5 5 46 

3 3 3 4 3 3 3 4 26 3 4 4 4 4 4 4 3 3 3 36 

5 5 4 5 4 4 5 4 36 5 5 4 4 4 4 4 5 5 5 45 

4 5 5 4 5 5 5 5 38 4 5 5 5 4 5 5 5 4 4 46 

3 3 3 4 4 3 2 3 25 3 3 3 3 2 3 3 2 4 4 30 

2 1 2 2 3 1 1 3 15 3 2 1 1 1 5 1 1 5 5 25 

4 5 3 4 5 3 2 2 28 2 4 3 5 2 5 4 2 4 3 34 

1 1 1 3 3 4 1 3 17 3 4 1 4 1 3 2 2 4 4 28 

4 4 5 5 4 4 4 5 35 5 5 4 4 4 5 5 5 4 4 45 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 3 3 3 3 3 35 

4 3 3 3 3 3 3 3 25 3 4 4 3 3 4 4 4 3 4 36 
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4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 3 31 4 4 4 4 3 4 4 4 4 5 40 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 50 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

3 3 3 2 2 2 2 1 18 4 4 1 1 1 3 2 1 4 3 24 

5 5 4 5 5 4 4 4 36 4 5 4 4 5 3 2 2 3 2 34 

4 2 4 2 2 1 2 1 18 4 5 2 2 1 4 3 2 3 4 30 

3 3 3 3 3 3 3 3 24 3 4 3 4 3 2 2 2 2 2 27 

3 3 3 3 3 3 3 3 24 3 3 3 3 3 3 3 3 3 3 30 

4 3 5 3 4 3 5 4 31 4 5 5 4 3 4 5 3 5 5 43 

3 3 3 3 4 4 4 4 28 3 4 3 4 3 3 4 3 3 3 33 

4 3 3 4 3 3 3 3 26 5 5 3 2 3 3 4 3 3 3 34 

3 3 3 3 3 3 3 3 24 3 3 3 3 3 3 3 3 3 3 30 

5 4 3 3 4 4 2 4 29 4 4 2 3 3 2 2 2 3 3 28 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 
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3 2 3 2 3 3 2 3 21 4 3 2 2 2 3 3 2 3 2 26 

3 3 4 4 4 5 3 3 29 2 3 4 3 4 4 2 2 4 4 32 

3 3 3 3 3 3 3 3 24 3 4 3 4 3 2 2 2 2 2 27 

4 5 3 5 5 4 3 4 33 2 4 2 4 2 2 4 4 5 3 32 

3 3 3 4 3 4 3 5 28 3 3 3 3 4 3 3 3 4 3 32 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

2 3 3 3 3 3 1 2 20 3 2 2 2 1 1 1 1 1 3 17 

5 3 3 4 4 3 4 4 30 3 3 3 3 3 3 3 3 3 3 30 

4 4 4 5 5 4 3 5 34 4 5 4 4 4 5 4 3 3 5 41 

4 4 3 5 4 4 4 4 32 4 4 4 4 5 4 4 3 4 4 40 

4 4 4 4 4 4 4 4 32 3 4 4 3 4 3 3 3 3 3 33 

4 4 3 5 1 3 1 1 22 3 4 2 3 2 3 3 3 3 3 29 

5 5 5 5 4 3 4 5 36 5 5 5 5 5 5 5 5 5 5 50 

4 5 5 5 5 5 4 5 38 4 5 4 4 4 4 5 5 4 5 44 

4 2 4 2 2 1 2 1 18 4 5 2 2 1 4 3 2 3 4 30 

4 4 4 4 4 4 4 4 32 5 5 4 4 4 4 4 4 4 4 42 

5 2 3 5 3 2 4 3 27 5 4 2 3 2 2 2 2 2 4 28 



121 

 

 

 

5 3 4 5 4 3 3 4 31 5 3 3 5 4 4 3 3 4 3 37 

5 4 5 4 4 5 4 4 35 5 5 4 4 4 5 5 5 4 5 46 

5 4 5 5 5 4 5 5 38 5 5 5 5 5 5 5 4 4 4 47 

5 4 3 5 4 3 3 3 30 5 3 3 3 3 5 3 3 5 5 38 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 50 

1 1 1 4 1 1 1 1 11 4 2 2 2 2 4 2 1 4 4 27 

4 3 4 5 3 3 4 4 30 3 4 4 4 4 4 4 4 4 4 39 

4 3 5 5 3 4 4 3 31 4 4 4 5 5 4 4 5 4 5 44 

4 4 4 5 3 4 3 1 28 3 5 4 4 4 4 4 4 5 5 42 

5 3 5 5 5 5 3 5 36 5 5 3 3 4 5 4 3 5 5 42 

3 4 3 5 3 3 4 3 28 4 5 4 3 4 3 3 4 4 4 38 

3 4 3 4 3 3 3 3 26 5 2 3 3 3 3 3 3 3 3 31 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

4 5 4 3 5 3 4 5 33 3 3 4 4 3 3 5 4 5 3 37 

4 3 3 4 3 2 2 2 23 4 2 3 3 2 3 3 3 3 3 29 

3 3 3 4 3 3 3 3 25 4 4 4 4 3 3 3 3 3 3 34 

5 5 5 5 5 5 5 3 38 5 5 5 5 4 5 5 5 3 3 45 
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5 4 3 4 5 3 4 4 32 3 4 5 4 5 4 4 4 4 4 41 

2 2 2 1 1 1 2 1 12 2 1 1 1 1 3 3 1 3 4 20 

3 1 1 1 1 1 1 1 10 3 5 3 1 1 1 1 1 1 1 18 

4 5 5 5 4 5 5 4 37 4 4 4 5 5 5 4 5 5 5 46 

4 3 3 4 4 3 3 4 28 4 4 4 4 3 3 3 3 3 3 34 

3 2 3 1 2 3 2 4 20 3 4 3 3 2 4 4 3 4 4 34 

4 3 3 3 3 3 3 3 25 4 4 3 3 3 3 3 3 3 3 32 

4 3 4 4 4 4 5 3 31 4 3 3 4 3 4 3 4 3 5 36 

4 4 5 5 4 4 4 5 35 5 5 4 4 4 5 5 5 4 4 45 

4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 4 4 4 4 40 

5 4 5 5 4 5 5 5 38 5 5 4 4 4 5 4 4 4 4 43 

4 3 4 4 4 4 4 4 31 4 3 4 3 4 4 4 4 3 3 36 

5 4 5 5 4 5 4 5 37 4 5 4 4 3 4 3 3 4 4 38 

4 3 3 4 5 3 3 4 29 4 4 3 3 3 4 4 3 3 4 35 

2 1 2 3 2 3 2 4 19 3 4 2 3 2 5 2 2 3 1 27 

5 5 4 5 5 5 4 4 37 5 5 4 3 3 4 4 3 4 4 39 

5 5 4 3 5 4 4 5 35 5 5 4 4 3 3 4 3 3 4 38 
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5 3 3 3 3 3 3 3 26 3 3 3 3 3 3 3 3 4 5 33 

5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 5 5 5 5 50 

4 3 3 4 3 3 3 2 25 3 3 2 2 2 3 2 2 3 3 25 

4 4 5 4 2 2 3 4 28 5 3 1 3 1 5 3 2 5 5 33 

4 4 4 4 3 3 4 4 30 4 4 4 3 3 5 4 4 4 4 39 

4 4 3 4 4 3 3 4 29 3 3 3 3 3 3 3 3 4 3 31 

4 4 4 4 4 4 4 4 32 4 4 4 4 3 4 4 4 4 4 39 

4 4 5 3 4 5 3 4 32 4 5 4 4 5 3 4 5 4 5 43 

4 4 3 4 4 4 3 4 30 4 4 4 4 3 4 4 3 3 4 37 

5 5 5 5 5 5 5 5 40 5 5 5 4 4 4 4 5 5 5 46 

5 5 4 5 4 4 5 4 36 5 5 4 4 4 4 4 5 5 5 45 

3 3 3 4 4 3 2 3 25 3 3 3 3 2 3 3 2 4 4 30 

3 3 3 4 4 3 2 3 25 3 3 3 3 2 3 3 2 4 4 30 

4 5 3 4 5 3 2 2 28 2 4 3 5 2 5 4 2 4 3 34 
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LAMPIRAN II 

HASIL PENGOLAHAN DATA 

Uji Validitas 

E-Wallet (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.1

0 X1 

X1.1 Pearson 

Correlatio

n 

1 ,589*

* 

,617*

* 

,464*

* 

,607*

* 

,557*

* 

,391*

* 

,380*

* 

,462*

* 

,432*

* 

,756*

* 

Sig. (2-

tailed) 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.2 Pearson 

Correlatio

n 

,589*

* 

1 ,523*

* 

,515*

* 

,640*

* 

,657*

* 

,252* ,452*

* 

,445*

* 

,414*

* 

,757*

* 

Sig. (2-

tailed) 

,000 
 

,000 ,000 ,000 ,000 ,013 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.3 Pearson 

Correlatio

n 

,617*

* 

,523*

* 

1 ,593*

* 

,418*

* 

,549*

* 

,454*

* 

,358*

* 

,554*

* 

,559*

* 

,775*

* 

Sig. (2-

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.4 Pearson 

Correlatio

n 

,464*

* 

,515*

* 

,593*

* 

1 ,455*

* 

,466*

* 

,417*

* 

,386*

* 

,516*

* 

,509*

* 

,734*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
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N 96 96 96 96 96 96 96 96 96 96 96 

X1.5 Pearson 

Correlatio

n 

,607*

* 

,640*

* 

,418*

* 

,455*

* 

1 ,662*

* 

,166 ,353*

* 

,291*

* 

,580*

* 

,718*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,107 ,000 ,004 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.6 Pearson 

Correlatio

n 

,557*

* 

,657*

* 

,549*

* 

,466*

* 

,662*

* 

1 ,388*

* 

,441*

* 

,561*

* 

,654*

* 

,823*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.7 Pearson 

Correlatio

n 

,391*

* 

,252* ,454*

* 

,417*

* 

,166 ,388*

* 

1 ,196 ,522*

* 

,447*

* 

,587*

* 

Sig. (2-

tailed) 

,000 ,013 ,000 ,000 ,107 ,000 
 

,056 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.8 Pearson 

Correlatio

n 

,380*

* 

,452*

* 

,358*

* 

,386*

* 

,353*

* 

,441*

* 

,196 1 ,435*

* 

,362*

* 

,593*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,056 
 

,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X1.9 Pearson 

Correlatio

n 

,462*

* 

,445*

* 

,554*

* 

,516*

* 

,291*

* 

,561*

* 

,522*

* 

,435*

* 

1 ,512*

* 

,733*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,004 ,000 ,000 ,000 
 

,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 
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X1.1

0 

Pearson 

Correlatio

n 

,432*

* 

,414*

* 

,559*

* 

,509*

* 

,580*

* 

,654*

* 

,447*

* 

,362*

* 

,512*

* 

1 ,764*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 96 96 96 96 96 96 96 96 96 96 96 

E-

walle

t 

Pearson 

Correlatio

n 

,756*

* 

,757*

* 

,775*

* 

,734*

* 

,718*

* 

,823*

* 

,587*

* 

,593*

* 

,733*

* 

,764*

* 

1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 96 96 96 96 96 96 96 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Shopee Paylater (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 X2 

X2.1 Pearson 

Correlatio

n 

1 ,807*

* 

,787*

* 

,764*

* 

,727*

* 

,633*

* 

,658*

* 

,629*

* 

,593*

* 

,738** ,854*

* 

Sig. (2-

tailed) 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.2 Pearson 

Correlatio

n 

,807*

* 

1 ,705*

* 

,772*

* 

,732*

* 

,657*

* 

,634*

* 

,607*

* 

,498*

* 

,713** ,829*

* 

Sig. (2-

tailed) 

,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 
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X2.3 Pearson 

Correlatio

n 

,787*

* 

,705*

* 

1 ,723*

* 

,685*

* 

,721*

* 

,622*

* 

,664*

* 

,656*

* 

,720** ,851*

* 

Sig. (2-

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.4 Pearson 

Correlatio

n 

,764*

* 

,772*

* 

,723*

* 

1 ,805*

* 

,758*

* 

,654*

* 

,635*

* 

,613*

* 

,717** ,867*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.5 Pearson 

Correlatio

n 

,727*

* 

,732*

* 

,685*

* 

,805*

* 

1 ,778*

* 

,742*

* 

,694*

* 

,626*

* 

,758** ,880*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.6 Pearson 

Correlatio

n 

,633*

* 

,657*

* 

,721*

* 

,758*

* 

,778*

* 

1 ,723*

* 

,648*

* 

,714*

* 

,742** ,862*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.7 Pearson 

Correlatio

n 

,658*

* 

,634*

* 

,622*

* 

,654*

* 

,742*

* 

,723*

* 

1 ,817*

* 

,703*

* 

,790** ,860*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 
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X2.8 Pearson 

Correlatio

n 

,629*

* 

,607*

* 

,664*

* 

,635*

* 

,694*

* 

,648*

* 

,817*

* 

1 ,744*

* 

,778** ,847*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.9 Pearson 

Correlatio

n 

,593*

* 

,498*

* 

,656*

* 

,613*

* 

,626*

* 

,714*

* 

,703*

* 

,744*

* 

1 ,758** ,808*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

X2.10 Pearson 

Correlatio

n 

,738*

* 

,713*

* 

,720*

* 

,717*

* 

,758*

* 

,742*

* 

,790*

* 

,778*

* 

,758*

* 

1 ,902*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Shopee 

Paylate

r 

Pearson 

Correlatio

n 

,854*

* 

,829*

* 

,851*

* 

,867*

* 

,880*

* 

,862*

* 

,860*

* 

,847*

* 

,808*

* 

,902** 1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 96 96 96 96 96 96 96 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Promosi Digital (X3) 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3 

X3.1 Pearson 

Correlation 

1 ,674** ,670** ,548** ,603** ,481** ,664** ,483** ,775** 

Sig. (2-

tailed) 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 

X3.2 Pearson 

Correlation 

,674** 1 ,661** ,623** ,729** ,666** ,663** ,528** ,847** 

Sig. (2-

tailed) 

,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 

X3.3 Pearson 

Correlation 

,670** ,661** 1 ,512** ,559** ,666** ,744** ,595** ,826** 

Sig. (2-

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 

X3.4 Pearson 

Correlation 

,548** ,623** ,512** 1 ,558** ,573** ,579** ,470** ,742** 

Sig. (2-

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 

X3.5 Pearson 

Correlation 

,603** ,729** ,559** ,558** 1 ,715** ,623** ,696** ,841** 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 
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X3.6 Pearson 

Correlation 

,481** ,666** ,666** ,573** ,715** 1 ,659** ,688** ,839** 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 

X3.7 Pearson 

Correlation 

,664** ,663** ,744** ,579** ,623** ,659** 1 ,679** ,862** 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 96 96 96 96 96 96 96 96 96 

X3.8 Pearson 

Correlation 

,483** ,528** ,595** ,470** ,696** ,688** ,679** 1 ,795** 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 96 96 96 96 96 96 96 96 96 

Promosi 

Digital 

Pearson 

Correlation 

,775** ,847** ,826** ,742** ,841** ,839** ,862** ,795** 1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 96 96 96 96 96 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Perilaku Konsumtif (Y) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y 

Y1 Pearson 

Correlatio

n 

1 ,475*

* 

,388*

* 

,277*

* 

,413*

* 

,392*

* 

,404*

* 

,488*

* 

,264*

* 

,407*

* 

,599*

* 

Sig. (2-

tailed) 
 

,000 ,000 ,006 ,000 ,000 ,000 ,000 ,009 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y2 Pearson 

Correlatio

n 

,475*

* 

1 ,564*

* 

,467*

* 

,471*

* 

,313*

* 

,516*

* 

,533*

* 

,217* ,251* ,648*

* 

Sig. (2-

tailed) 

,000 
 

,000 ,000 ,000 ,002 ,000 ,000 ,033 ,014 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y3 Pearson 

Correlatio

n 

,388*

* 

,564*

* 

1 ,702*

* 

,820*

* 

,395*

* 

,710*

* 

,760*

* 

,311*

* 

,333*

* 

,824*

* 

Sig. (2-

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,002 ,001 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y4 Pearson 

Correlatio

n 

,277*

* 

,467*

* 

,702*

* 

1 ,697*

* 

,441*

* 

,665*

* 

,687*

* 

,380*

* 

,293*

* 

,768*

* 

Sig. (2-

tailed) 

,006 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,004 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y5 Pearson 

Correlatio

n 

,413*

* 

,471*

* 

,820*

* 

,697*

* 

1 ,380*

* 

,612*

* 

,776*

* 

,370*

* 

,351*

* 

,814*

* 
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Sig. (2-

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y6 Pearson 

Correlatio

n 

,392*

* 

,313*

* 

,395*

* 

,441*

* 

,380*

* 

1 ,607*

* 

,464*

* 

,604*

* 

,530*

* 

,681*

* 

Sig. (2-

tailed) 

,000 ,002 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y7 Pearson 

Correlatio

n 

,404*

* 

,516*

* 

,710*

* 

,665*

* 

,612*

* 

,607*

* 

1 ,810*

* 

,523*

* 

,490*

* 

,861*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y8 Pearson 

Correlatio

n 

,488*

* 

,533*

* 

,760*

* 

,687*

* 

,776*

* 

,464*

* 

,810*

* 

1 ,504*

* 

,519*

* 

,897*

* 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y9 Pearson 

Correlatio

n 

,264*

* 

,217* ,311*

* 

,380*

* 

,370*

* 

,604*

* 

,523*

* 

,504*

* 

1 ,674*

* 

,643*

* 

Sig. (2-

tailed) 

,009 ,033 ,002 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Y10 Pearson 

Correlatio

n 

,407*

* 

,251* ,333*

* 

,293*

* 

,351*

* 

,530*

* 

,490*

* 

,519*

* 

,674*

* 

1 ,644*

* 
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Sig. (2-

tailed) 

,000 ,014 ,001 ,004 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 96 96 96 96 96 96 96 96 96 96 96 

Perilaku 

Konsumt

if 

Pearson 

Correlatio

n 

,599*

* 

,648*

* 

,824*

* 

,768*

* 

,814*

* 

,681*

* 

,861*

* 

,897*

* 

,643*

* 

,644*

* 

1 

Sig. (2-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 96 96 96 96 96 96 96 96 96 96 96 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Uji Reliabilitas 

Variabel E-Wallet (X1) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,899 10 

 

Variabel Shopee Paylater (X2) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,959 10 
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Variabel Promosi Digital (X3) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,928 8 

 

Variabel Perilaku Konsumtif (Y) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,910 10 

 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 96 

Normal Parametersa,b Mean ,0000000 

Std. Deviation 3,50446989 

Most Extreme Differences Absolute ,084 

Positive ,052 

Negative -,084 

Test Statistic ,084 

Asymp. Sig. (2-tailed) ,089c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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Uji Multikolinieritas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) 3,449 2,357  1,463 ,147   

E-wallet ,219 ,082 ,184 2,653 ,009 ,524 1,908 

Shopee 

Paylater 

,060 ,043 ,079 1,383 ,170 ,774 1,291 

Promosi 

Digital 

,762 ,075 ,703 10,196 ,000 ,532 1,881 

a. Dependent Variable: Perilaku Konsumtif 

 

Uji Heteroskedastisitas 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity 

Statistics 

B Std. 

Error 

Beta Tolerance VIF 

1 (Constant) 4,126 1,446  2,854 ,005   

E-wallet -,011 ,051 -,032 -,226 ,822 ,524 1,908 

Shopee 

Paylater 

-,032 ,027 -,143 -

1,223 

,224 ,774 1,291 

Promosi 

Digital 

,004 ,046 ,011 ,077 ,939 ,532 1,881 

a. Dependent Variable: Abs_RES 
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Uji Regresi Linier Berganda 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3,449 2,357  1,463 ,147 

E-wallet ,219 ,082 ,184 2,653 ,009 

Shopee 

Paylater 

,060 ,043 ,079 1,383 ,170 

Promosi 

Digital 

,762 ,075 ,703 10,196 ,000 

 

Uji Simultan 

ANOVAa 

Model Sum of 

Squares 

df Mean Square F Sig. 

1 Regression 3851,109 3 1283,703 101,224 ,000b 

Residual 1166,724 92 12,682   

Total 5017,833 95    

a. Dependent Variable: Perilaku Konsumtif 

b. Predictors: (Constant), Promosi Digital, Shopee Paylater, E-wallet 

 

Uji Parsial 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity 

Statistics 

B Std. 

Error 

Beta Tolerance VIF 

1 (Constant) 3,449 2,357  1,463 ,147   
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E-wallet ,219 ,082 ,184 2,653 ,009 ,524 1,908 

Shopee 

Paylater 

,060 ,043 ,079 1,383 ,170 ,774 1,291 

Promosi 

Digital 

,762 ,075 ,703 10,196 ,000 ,532 1,881 

a. Dependent Variable: Perilaku Konsumtif 

 

Uji Determinasi (R Square) 

Model Summaryb 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

1 ,876a ,767 ,760 3,56115 

a. Predictors: (Constant), Promosi Digital, Shopee Paylater, E-wallet 

b. Dependent Variable: Perilaku Konsumtif 
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Tabel F 
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Tabel T 
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Lampiran III 

Riwayat Hidup 
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Agama    : Islam 

Kebangsaan   : Indonesia  

Alamat    : Jl. Cengkeh Gatot Subroto Banjarmasin Timur 

Pendidikan   : S1 Ekonomi Syariah  

Orang Tua     

a. Ayah 

Nama    : Hasbudin Amin 

Pekerjaan    : Wiraswasta / pengusaha 

Alamat    : Babirik Hilir Kec. Babirik, Kab. Hulu Sungai Utara 

b. Ibu   

Nama    : Rosita 

Pekerjaan    : PNS 

Alamat    :  Babirik Hilir Kec. Babirik, Kab. Hulu Sungai Utara 
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Lampiran IV 

SURAT-SURAT 

Surat Penetapan judul dan pembimbing skripsi 
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Surat Perubahan Judul Skripsi 
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Surat Penetapan Waktu Seminar Proposal 
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Berita Acara Seminar Proposal 
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Surat izin riset  
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Surat Keterangan Perizinan Penelitian Dari Kampus (Tempat Di Teliti) 
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148 
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Surat Keterangan Selesai Riset 
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151 
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Catatan Konsultasi Bimbingan I 
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Catatan Konsultasi Bimbingan II 
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Catatan Konsultasi Bimbingan III 
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Catatan Konsultasi Bimbingan IV 
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Catatan Konsultasi Bimbingan V 
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Catatan Konsultasi Bimbingan VI 
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Surat Bukti Bebas Plagiasi 

 


