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Seiring dengan perkembangan teknologi digital dan
meningkatnya penggunaan layanan keuangan berbasis digital, pola
konsumsi masyarakat, khususnya mahasiswa, mengalami perubahan
yang signifikan. Kemudahan transaksi melalui e-wallet, tersedianya
fasilitas pembayaran tunda melalui Shopee Paylater, serta intensitas
promosi digital pada berbagai platform berpotensi memengaruhi
perilaku konsumtif mahasiswa di era digital. Penelitian ini bertujuan
untuk menganalisis pengaruh e-wallet, Shopee Paylater, dan promosi
digital terhadap perilaku konsumtif mahasiswa di Kota Banjarmasin,
baik secara simultan maupun parsial. Metode penelitian
menggunakan pendekatan kuantitatif dengan jenis penelitian asosiatif
kausal. Teknik pengumpulan data dilakukan melalui penyebaran
kuesioner kepada 96 responden yang dipilih menggunakan teknik
purposive sampling. Analisis data dilakukan menggunakan regresi
linier berganda untuk menguji pengaruh antarvariabel.

Hasil penelitian menunjukkan bahwa secara simultan e-wallet,
Shopee Paylater, dan promosi digital berpengaruh positif dan
signifikan terhadap perilaku konsumtif mahasiswa dengan kontribusi
sebesar 76,7%. Secara parsial, e-wallet dan promosi digital
berpengaruh positif dan signifikan terhadap perilaku konsumtif
mahasiswa, sedangkan Shopee Paylater tidak berpengaruh
signifikan. Sebagai implikasi praktis, mahasiswa diharapkan lebih
bijjak dalam memanfaatkan layanan keuangan digital dan lebih
selektif dalam menyikapi berbagai promosi digital dengan
mempertimbangkan kebutuhan serta kemampuan finansial agar
terhindar dari perilaku konsumtif yang berlebihan.
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Along with the rapid development of digital technology and
the increasing use of digital financial services, consumption patterns,
particularly among university students, have changed significantly.
The convenience of transactions through e-wallets, the availability of
deferred payment facilities through Shopee Paylater, and the
intensity of digital promotions across various platforms have the
potential to influence students' consumptive behavior in the digital
era. This study aims to analyze the influence of e-wallets, Shopee
Paylater, and digital promotion on the consumptive behavior of
university students in Banjarmasin City, both simultaneously and
partially. This study employed a quantitative approach with a causal
associative research design. Data were collected through
questionnaires distributed to 96 respondents selected using a
purposive sampling technique. Data were analyzed using multiple
linear regression to examine the influence among variables.

The results indicate that simultaneously e-wallets, Shopee
Paylater, and digital promotion have a positive and significant
influence on students' consumptive behavior with a contribution of
76.7%. Partially, e-wallets and digital promotion have a positive and
significant influence on students' consumptive behavior, whereas
Shopee Paylater has no significant influence. As a practical
implication, students are expected to use digital financial services
wisely and respond more selectively to digital promotions by
considering their needs and financial capabilities to avoid excessive
consumptive behavior.
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