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KOESIONER PENELITIAN 

PENGARUH PASAR MODERN TERHADAP PERILAKU KONSUMTIF 

MAHASISWA (STUDI KASUS PADA MAHASISWA FAKULTAS SYARIAH 

DAN EKONOMI ISLAM IAIN ANTASARI BANJARMASIN) 

 

 

A. PETUNJUK PENGISIAN 

1. Pilihlah salah satu jawaban pada masing-masing pertanyaan berikut ini 

dengan memberi tanda contreng () pada setiap jawaban. 

2. Pilihan tersebut hendaknya seobjektif mungkin sesuai dengan hati nurani 

anda. 

3. Kuesioner ini dapat digunakan secara optimal bila seluruh pertanyaan 

terjawab, karena itu mohon teliti kembali apakah semua pertanyaan sudah 

terjawab. 

B. IDENTITAS RESPONDEN 

Nama : 

Nim : 

Jurusan : 

Angkatan : 

Umur : 

Pekerjaan :  Ibu Rumah  Tangga  Wiraswasta 

   Mahasiswa            Lainnya…………… 

Rata-rata penghasilan yang anda terima setiap bulannya :  

< Rp. 1000.000    Rp.5.000.000 

     Rp. 1.500.000 – Rp. 2.500.000  Lainnya Rp.……………. 

     Rp. 2.500.000 – Rp. 5.000.000 

 Pengeluaran berbelanja setiap kali kunjungan: Rp…………………. 



 Dalam sebulan berapa kali anda berkunjung kepasar modern? ……….. 

Keterangan: SS : SANGAT SETUJU (5) 

   S : SETUJU (4) 

   N : NETRAL (3) 

   TS : TIDAK SETUJU (2) 

   STS: SANGAT TIDAK SETUJU (1) 

 

Pertanyaan yang berkaitan dengan : Pasar Modern (X) 

 

Produk (Product) 

No Pertanyaan SS S N TS STS 

1 Barang yang dijual memiliki variasi jenis  yang 

beragam baik barang lokal maupun barang impor 

mulai dari barang-barang premis, subtitusi 

bahkan ekslusif seperti elektronik dan ponsel. 

     

2 Tingkat mutu dan kualitas produk sudah jelas      

4 Pelayanan yang baik dengan adanya pendingin 

udara yang sejuk, nyaman dan bersih maupun 

pelayanan para pegawai dari pramuniaga sampai 

kasir 

     

5 Barang yang dijual mempunyai kualitas yang 

relatif terjamin karena melalui penyeleksian 

yang ketat. 

     

 

 

Harga (Price) 

No Pertanyaan SS S N TS STS 

1 Terdapat daftar harga yang sudah tercantum 

pasti 

     

2 Pada hari tertentu pada pasar modern 

mengadakan diskon untuk beberapa produk  

     

3 Jika membeli dengan jumlah tertentu maka 

akan di berikan potongan harga atas barang  

     

 



 

Promosi(Promotion) 

No Pertanyaan SS S N TS STS 

1 Seringnya terlihat iklan melalui pamplet, brosur 

maupun iklan di media televise 

     

2 Seringnya mengadakan promosi penjualan 

seperti beli 2 gratis 1 

     

3 Seringnya ada acara-acara penting dan publikasi 

yang berhubungan dengan masyarakat 

     

 

 

Pertanyaan yang berkaitan dengan : Perilaku Konsumtif (Y) 

 

Kebudayaan 

No Pertanyaan SS S N TS STS 

1 Merasa rugi kalau tidak pernah berbelanja 

dipasar modern 

     

2 Saya berkunjung kepasar modern karena sesuai 

dengan sub budaya kehidupan sebagai 

masyarakat  yang modern 

     

3 Pelayanan yang diberikan pada pasar modern 

tidak membedakan kelas sosial nya baik agama 

maupun rasnya 

     

 

Distribusi (Place) 

No Pertanyaan SS S N TS STS 

1 Lokasi mudah dijangkau, aman, nyaman, 

bersih 

     

2 Barang selalu tersedia dengan lengkap tidak 

ada kekurangan 

     

3 Berbelanja dipasar modern mendapatkan 

barang yang tepat, pada waktu yang tepat, 

kondisi keuangan yang tepat 

     



 

Sosial 

No Pertanyaan SS S N TS STS 

1 Saya tertarik ke pasar modern karena 

dipengaruhi teman dan lingkungan tempat 

tinggal  

     

2 Saya ke pasar modern karena keluarga saya 

sering kesana 

     

3 Saya ke pasar modern karena peran dan status 

saya di organisasi  

     

 

Pribadi 

No Pertanyaan SS S N TS STS 

1 Saya merasa ke pasar modern sudah menjadi hal 

yang wajar untuk usia dan tahap kedewasaan 

saat ini 

     

2 Saya merasa rugi jika tidak ke pasar modern 

karena keadaan ekonomi saya mendukung  

     

3 saya menganggap kalau kepasar modern identik 

dengan gaya hidup yang mewah  

     

4 Saya berbelanja dipasar modern kerena sesuai 

dengan kepribadian dan konsep diri  

     

 

Psikologi 

No Pertanyaan SS S N TS STS 

1 Saya berbelanja di pasar modern kerena 

termotivasi dari adanya kebutuhan 

     

2 Saya berbelanja di pasar modern karena 

persepsi diri mengatakan pasar modern 

tempat yang tepat untuk berbelanja 

     

 

 

  



Catatan: 

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………………………………………

…………………………………………………………… 

 

TERIMAKASIH TELAH MELUANGKAN WAKTU UNTUK MENGISI DAN 

MENGEMBALIKAN KOESIONER INI 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Hasil uji Validitas  variabel Pasar modern  (X) 

Correlation 

 

 1 2 3 4 5 6 7 8 9 10 11 12 

1

3 14 15 16 17 18 19 total 

1 Pearson Correlation 
1 .152 .172 .224

*
 .277

**
 .306

**
 .176 

.281
*

*
 

.240
*
 .078 .095 .105 

.264
*

*
 

.291
*

*
 

.186 .150 .195 .141 .125 
.408

*

*
 

Sig. (2-tailed)  .142 .096 .029 .007 .003 .088 .006 .019 .451 .360 .310 .010 .004 .071 .148 .058 .172 .229 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

2 Pearson Correlation 
.152 1 .209

*
 .407

**
 .097 .177 .166 .145 -.015 .222

*
 .361

**
 .175 

.309
*

*
 

.426
*

*
 

.212
*
 .217

*
 .174 .236

*
 .222

*
 

.462
*

*
 

Sig. (2-tailed) .142  .042 .000 .349 .087 .107 .160 .885 .031 .000 .089 .002 .000 .039 .035 .093 .021 .030 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

3 Pearson Correlation 
.172 .209

*
 1 .308

**
 .213

*
 .361

**
 

.299
*

*
 

.322
*

*
 

.101 .240
*
 .195 .155 .116 .115 .036 .259

*
 .188 .121 .021 

.412
*

*
 

Sig. (2-tailed) .096 .042  .002 .038 .000 .003 .001 .331 .019 .059 .134 .264 .269 .728 .011 .068 .242 .841 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 



4 Pearson Correlation 
.224

*
 .407

**
 .308

**
 1 .102 .318

**
 .249

*
 

.271
*

*
 

.339
**
 .139 .344

**
 .201 .259

*
 

.287
*

*
 

.129 .378
**
 .173 .217

*
 .168 

.532
*

*
 

Sig. (2-tailed) .029 .000 .002  .328 .002 .015 .008 .001 .180 .001 .050 .011 .005 .214 .000 .093 .034 .103 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

5 Pearson Correlation 
.277

**
 .097 .213

*
 .102 1 .452

**
 

.297
*

*
 

.404
*

*
 

.248
*
 .117 .175 .204

*
 

.306
*

*
 

.223
*
 .187 .019 

.395
*

*
 

.231
*
 .168 

.485
*

*
 

Sig. (2-tailed) .007 .349 .038 .328  .000 .003 .000 .015 .260 .089 .047 .003 .030 .070 .858 .000 .025 .104 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

6 Pearson Correlation 
.306

**
 .177 .361

**
 .318

**
 .452

**
 1 

.420
*

*
 

.368
*

*
 

.194 .303
**
 .196 .243

*
 .240

*
 .223

*
 .091 .263

**
 .068 -.006 -.029 

.488
*

*
 

Sig. (2-tailed) .003 .087 .000 .002 .000  .000 .000 .060 .003 .057 .018 .019 .029 .380 .010 .514 .953 .777 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

7 Pearson Correlation 
.176 .166 .299

**
 .249

*
 .297

**
 .420

**
 1 

.511
*

*
 

.456
**
 .180 .385

**
 

.271
*

*
 

.501
*

*
 

.358
*

*
 

.211
*
 .180 

.465
*

*
 

.221
*
 .257

*
 

.660
*

*
 

Sig. (2-tailed) .088 .107 .003 .015 .003 .000  .000 .000 .081 .000 .008 .000 .000 .040 .082 .000 .031 .012 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

8 Pearson Correlation 
.281

**
 .145 .322

**
 .271

**
 .404

**
 .368

**
 

.511
*

*
 

1 .629
**
 .349

**
 .260

*
 .066 

.362
*

*
 

.337
*

*
 

.255
*
 .197 .237

*
 .194 

.343
*

*
 

.644
*

*
 



Sig. (2-tailed) .006 .160 .001 .008 .000 .000 .000  .000 .001 .011 .525 .000 .001 .013 .055 .021 .059 .001 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

9 Pearson Correlation 
.240

*
 -.015 .101 .339

**
 .248

*
 .194 

.456
*

*
 

.629
*

*
 

1 .157 .289
**
 .130 .247

*
 .216

*
 .265

**
 .197 

.364
*

*
 

.239
*
 

.264
*

*
 

.565
*

*
 

Sig. (2-tailed) .019 .885 .331 .001 .015 .060 .000 .000  .128 .004 .209 .016 .036 .010 .056 .000 .020 .010 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

10 Pearson Correlation 
.078 .222

*
 .240

*
 .139 .117 .303

**
 .180 

.349
*

*
 

.157 1 .331
**
 

.302
*

*
 

.185 .249
*
 .204

*
 .229

*
 -.078 .229

*
 

.294
*

*
 

.454
*

*
 

Sig. (2-tailed) .451 .031 .019 .180 .260 .003 .081 .001 .128  .001 .003 .073 .015 .048 .025 .452 .025 .004 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

11 Pearson Correlation 
.095 .361

**
 .195 .344

**
 .175 .196 

.385
*

*
 

.260
*
 .289

**
 .331

**
 1 

.463
*

*
 

.519
*

*
 

.542
*

*
 

.337
**
 .109 

.309
*

*
 

.356
*

*
 

.316
*

*
 

.651
*

*
 

Sig. (2-tailed) .360 .000 .059 .001 .089 .057 .000 .011 .004 .001  .000 .000 .000 .001 .294 .002 .000 .002 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

12 Pearson Correlation 
.105 .175 .155 .201 .204

*
 .243

*
 

.271
*

*
 

.066 .130 .302
**
 .463

**
 1 

.362
*

*
 

.308
*

*
 

.110 .258
*
 .252

*
 

.267
*

*
 

.217
*
 

.499
*

*
 

Sig. (2-tailed) .310 .089 .134 .050 .047 .018 .008 .525 .209 .003 .000  .000 .002 .290 .012 .014 .009 .035 .000 



N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

13 Pearson Correlation 
.264

**
 .309

**
 .116 .259

*
 .306

**
 .240

*
 

.501
*

*
 

.362
*

*
 

.247
*
 .185 .519

**
 

.362
*

*
 

1 
.642

*

*
 

.333
**
 .303

**
 

.476
*

*
 

.312
*

*
 

.368
*

*
 

.698
*

*
 

Sig. (2-tailed) .010 .002 .264 .011 .003 .019 .000 .000 .016 .073 .000 .000  .000 .001 .003 .000 .002 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

14 Pearson Correlation 
.291

**
 .426

**
 .115 .287

**
 .223

*
 .223

*
 

.358
*

*
 

.337
*

*
 

.216
*
 .249

*
 .542

**
 

.308
*

*
 

.642
*

*
 

1 .329
**
 .171 .237

*
 .208

*
 .241

*
 

.622
*

*
 

Sig. (2-tailed) .004 .000 .269 .005 .030 .029 .000 .001 .036 .015 .000 .002 .000  .001 .097 .021 .043 .019 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

15 Pearson Correlation 
.186 .212

*
 .036 .129 .187 .091 .211

*
 .255

*
 .265

**
 .204

*
 .337

**
 .110 

.333
*

*
 

.329
*

*
 

1 .449
**
 .226

*
 .221

*
 

.440
*

*
 

.514
*

*
 

Sig. (2-tailed) .071 .039 .728 .214 .070 .380 .040 .013 .010 .048 .001 .290 .001 .001  .000 .028 .031 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

16 Pearson Correlation 
.150 .217

*
 .259

*
 .378

**
 .019 .263

**
 .180 .197 .197 .229

*
 .109 .258

*
 

.303
*

*
 

.171 .449
**
 1 .170 

.304
*

*
 

.314
*

*
 

.504
*

*
 

Sig. (2-tailed) .148 .035 .011 .000 .858 .010 .082 .055 .056 .025 .294 .012 .003 .097 .000  .101 .003 .002 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 



17 Pearson Correlation 
.195 .174 .188 .173 .395

**
 .068 

.465
*

*
 

.237
*
 .364

**
 -.078 .309

**
 .252

*
 

.476
*

*
 

.237
*
 .226

*
 .170 1 

.493
*

*
 

.242
*
 

.554
*

*
 

Sig. (2-tailed) .058 .093 .068 .093 .000 .514 .000 .021 .000 .452 .002 .014 .000 .021 .028 .101  .000 .018 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

18 Pearson Correlation 
.141 .236

*
 .121 .217

*
 .231

*
 -.006 .221

*
 .194 .239

*
 .229

*
 .356

**
 

.267
*

*
 

.312
*

*
 

.208
*
 .221

*
 .304

**
 

.493
*

*
 

1 
.433

*

*
 

.539
*

*
 

Sig. (2-tailed) .172 .021 .242 .034 .025 .953 .031 .059 .020 .025 .000 .009 .002 .043 .031 .003 .000  .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

19 Pearson Correlation 
.125 .222

*
 .021 .168 .168 -.029 .257

*
 

.343
*

*
 

.264
**
 .294

**
 .316

**
 .217

*
 

.368
*

*
 

.241
*
 .440

**
 .314

**
 .242

*
 

.433
*

*
 

1 
.541

*

*
 

Sig. (2-tailed) .229 .030 .841 .103 .104 .777 .012 .001 .010 .004 .002 .035 .000 .019 .000 .002 .018 .000  .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

total Pearson Correlation 
.408

**
 .462

**
 .412

**
 .532

**
 .485

**
 .488

**
 

.660
*

*
 

.644
*

*
 

.565
**
 .454

**
 .651

**
 

.499
*

*
 

.698
*

*
 

.622
*

*
 

.514
**
 .504

**
 

.554
*

*
 

.539
*

*
 

.541
*

*
 

1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

*. Correlation is significant at the 0.05 level (2-tailed). 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

**. Correlation is significant at the 0.01 level (2-tailed). 



Hasil uji Validitas variabel Perilaku konsumtif (Y) 
Correlations 

 1 2 3 4 5 6 7 8 9 10 11 12 13 14 total 

1 Pearson 

Correlation 
1 .505

**
 .532

**
 .324

**
 .269

**
 .253

*
 .331

**
 .257

*
 .232

*
 .414

**
 .205

*
 .228

*
 .314

**
 .577

**
 .613

**
 

Sig. (2-tailed)  .000 .000 .001 .008 .013 .001 .012 .024 .000 .046 .026 .002 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

2 Pearson 

Correlation 
.505

**
 1 .365

**
 .475

**
 .075 .281

**
 .412

**
 .464

**
 .427

**
 .513

**
 .098 .284

**
 .169 .514

**
 .640

**
 

Sig. (2-tailed) .000  .000 .000 .471 .006 .000 .000 .000 .000 .345 .005 .103 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

3 Pearson 

Correlation 
.532

**
 .365

**
 1 .299

**
 .237

*
 .150 .276

**
 .180 .234

*
 .336

**
 -.001 .157 .019 .378

**
 .463

**
 

Sig. (2-tailed) .000 .000  .003 .021 .146 .007 .082 .023 .001 .993 .128 .855 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

4 Pearson 

Correlation 
.324

**
 .475

**
 .299

**
 1 .149 .246

*
 .282

**
 .481

**
 .318

**
 .564

**
 .319

**
 .375

**
 .194 .427

**
 .657

**
 

Sig. (2-tailed) .001 .000 .003  .149 .016 .006 .000 .002 .000 .002 .000 .059 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

5 Pearson 

Correlation 
.269

**
 .075 .237

*
 .149 1 .152 .288

**
 .010 .184 .129 .160 .170 .213

*
 .089 .344

**
 

Sig. (2-tailed) .008 .471 .021 .149  .142 .005 .924 .074 .213 .122 .100 .038 .391 .001 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

6 Pearson 

Correlation 
.253

*
 .281

**
 .150 .246

*
 .152 1 .511

**
 .449

**
 .232

*
 .455

**
 .448

**
 .417

**
 .116 .285

**
 .584

**
 

Sig. (2-tailed) .013 .006 .146 .016 .142  .000 .000 .024 .000 .000 .000 .261 .005 .000 



N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

7 Pearson 

Correlation 
.331

**
 .412

**
 .276

**
 .282

**
 .288

**
 .511

**
 1 .579

**
 .422

**
 .610

**
 .444

**
 .534

**
 .271

**
 .297

**
 .739

**
 

Sig. (2-tailed) .001 .000 .007 .006 .005 .000  .000 .000 .000 .000 .000 .008 .003 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

8 Pearson 

Correlation 
.257

*
 .464

**
 .180 .481

**
 .010 .449

**
 .579

**
 1 .430

**
 .688

**
 .364

**
 .489

**
 .234

*
 .438

**
 .725

**
 

Sig. (2-tailed) .012 .000 .082 .000 .924 .000 .000  .000 .000 .000 .000 .023 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

9 Pearson 

Correlation 
.232

*
 .427

**
 .234

*
 .318

**
 .184 .232

*
 .422

**
 .430

**
 1 .460

**
 .073 .283

**
 .272

**
 .356

**
 .564

**
 

Sig. (2-tailed) .024 .000 .023 .002 .074 .024 .000 .000  .000 .481 .005 .008 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

10 Pearson 

Correlation 
.414

**
 .513

**
 .336

**
 .564

**
 .129 .455

**
 .610

**
 .688

**
 .460

**
 1 .443

**
 .566

**
 .206

*
 .532

**
 .825

**
 

Sig. (2-tailed) .000 .000 .001 .000 .213 .000 .000 .000 .000  .000 .000 .046 .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

11 Pearson 

Correlation 
.205

*
 .098 -.001 .319

**
 .160 .448

**
 .444

**
 .364

**
 .073 .443

**
 1 .523

**
 .306

**
 .264

**
 .574

**
 

Sig. (2-tailed) .046 .345 .993 .002 .122 .000 .000 .000 .481 .000  .000 .003 .010 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

12 Pearson 

Correlation 
.228

*
 .284

**
 .157 .375

**
 .170 .417

**
 .534

**
 .489

**
 .283

**
 .566

**
 .523

**
 1 .246

*
 .256

*
 .674

**
 

Sig. (2-tailed) .026 .005 .128 .000 .100 .000 .000 .000 .005 .000 .000  .016 .012 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 



13 Pearson 

Correlation 
s.314

**
 .169 .019 .194 .213

*
 .116 .271

**
 .234

*
 .272

**
 .206

*
 .306

**
 .246

*
 1 .404

**
 .450

**
 

Sig. (2-tailed) .002 .103 .855 .059 .038 .261 .008 .023 .008 .046 .003 .016  .000 .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

14 Pearson 

Correlation 
.577

**
 .514

**
 .378

**
 .427

**
 .089 .285

**
 .297

**
 .438

**
 .356

**
 .532

**
 .264

**
 .256

*
 .404

**
 1 .669

**
 

Sig. (2-tailed) .000 .000 .000 .000 .391 .005 .003 .000 .000 .000 .010 .012 .000  .000 

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

total Pearson 

Correlation 
.613

**
 .640

**
 .463

**
 .657

**
 .344

**
 .584

**
 .739

**
 .725

**
 .564

**
 .825

**
 .574

**
 .674

**
 .450

**
 .669

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .001 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 95 95 95 95 95 95 95 95 95 95 95 95 95 95 95 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



UJI RELIABEILITAS 

1. Output variabel Pasar modern 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.866 19 

 Sumber:  Hasil perhitungan SPSS 22 (data di olah 2016) 

2. Output variabel perilaku konsumtif 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.872 14 

Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

 

 

 

 

 

 

 



UJI ASUMSI KLASIK 

UJI MULTIKOLINEARITAS 

 

 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

UJI NORMALITAS 

 
 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

Coefficients
a
 

Model 
Unstandardized 

Coefficients 

Standardiz

ed 

Coefficient

s 

T Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 10.768 5.538  1.944 .055   

pasar_mode

rn 
.494 .079 .546 6.286 .000 1.000 1.000 

a. Dependent Variable: Perilku_konsumtif 



 
 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

 

UJI AUTOKORELASI 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .546
a
 .298 .291 5.977 1.329 

a. Predictors: (Constant), pasar_modern 

b. Dependent Variable: Perilku_konsumtif 

 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

 

 



UJI HETEROSKEDASTISITAS 

 
 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

 

 

 

 

 

 

 

 

 

 



Output Uji Regresi Linear Sederhana 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .546
a
 .298 .291 5.977 

a. Predictors: (Constant), pasar_modern 

b. Dependent Variable: Perilku_konsumtif 

  Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 10.768 5.538  1.944 .055 

pasar_modern .494 .079 .546 6.286 .000 

a. Dependent Variable: Perilku_konsumtif 

 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

 

 

 

 

 

 



UJI SIGNIFIKAN (uji t) 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 10.768 5.538  1.944 .055 

pasar_modern .494 .079 .546 6.286 .000 

a. Dependent Variable: Perilku_konsumtif 

 Sumber: Hasil perhitungan SPSS 22 (data di olah 2016) 

 

 

 

 

 

 

 

 

 

 

 

 



TABEL DURBIN WATSON 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



TABEL r 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



TABEL t 

 



 



 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 



 



 



 



 



 





 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 



 


