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Thisresearchismotivatedbythelackofcustomerswhotakefinancingproducts
atBMTUGTSidogiri,theseproductsareasourceofincomeformembers,whilethe
servicesprovidedarenotinferiortootherfinancialinstitutionsandalsothelotteryheld
bytheinstitutiondoesnotincreasethenumberofcustomerswhotakefinancing
products.atBMTUGTSidogiriBanjarmasinBranch.

Thistypeofresearchisfieldresearch,whilethenatureofthisresearchis
quantitativeresearch.Thepopulationofthisstudyisallcustomerswhotakefinancing
products atBMT UGT SidogiriBanjarmasin branch.In this study,the sampling
techniquewasusingPorposiveSampling,whilethesamplingmethodwasusingthe
Slovinformula,namelythesampletakenbytheformulainthisstudy,asmanyas70
samplesfrom atotalpopulationof239customerswhotookfinancingproducts.

Theresultsofthisstudyfoundthatpartiallytherearetwofactorsthatinfluence
thecustomer'sdecisiontotakeafinancingproductatBMTUGTSidogiriBanjarmasin
branch,namely,thelotteryfactorandexcellentservice,butthelotteryfactorhasno
significanteffectbecause itexceeds the specified significantamount.The more
influentialistheexcellentservice,becausethevalueoftheexcellentservicevariable
(5.748)isgreaterthanthevalueofthelotteryprize(2.061).

Thereisan effectoflotteryprizesand excellentservicesimultaneouslyor
togetheron customerdecisions to take financing products atBMT UGT Sidogiri
IndonesiaBanjarmasinbranch,judgingfrom theresultsoftheFtest,thecalculatedF
valueis27.662whileFtableis3.13.Whilethesignificantvalueofobtainedis0.00and
thevalueof=5% or0.05.ThisshowsthatFcountisgreaterthanFtable,andthe

significantvalueobtainedissmallerthanthevalueof.


