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LAMPIRAN 

 

Lampiran I : Kuesioner 

KUESIONER PENELITIAN 

Assalamu’alaikum Saudara/i 

 Perkenalkan saya Bainatul Saputri Nur Aulia, mahasiswi Tingkat akhir dari 

Fakultas Ekonomi dan Bisnis UIN Antasari Banjarmasin. 

 Saat ini saya sedang melakukan penelitian untuk tugas akhir (skripsi) yang 

membahas mengenai “ Pengaruh Citra Merek, Electronic word of mouth Terhadap 

Keputusan Penggunaan ShopeePay pada Generasi Z dikelurahan Kebun Bunga”. 

Untuk kelancaran penelitian,saya memohon kesediaan Saudara/I untuk meluangkan 

waktu sejenak (5 menit) mengisi kuesioner. Adapun kriteria responden dalam 

pengisian kuesioner ini adalah sebagai berikut: 

1. Laki-laki atau perempuan berusia sekitar 15-29 tahun. 

2. Bertempat tinggal atau sedang tinggal di Kelurahan Kebun Bunga 

3. Pengguna ShopeePay. 

A. Identitas Responden 

a. Nama :  

b. Jenis  Kelamin  

1. Laki – Laki 

2. Perempuan 

c. Usia  

1. 15 – 19 tahun 

2. 20 – 24 tahun 

3. 25 – 29 tahun 

d. Frekuensi menggunakan Shopeepay 

1. Jarang 

2. Sering 

B. Petunjuk Pengisian Kuesioner 

Pilihlah salah satu jawaban untuk setiap pertanyaan yang Anda anggap sesuai 

dengan pendapat  Anda, dengan memberikan tanda centang (). Setiap 

pertanyaan terdiri dari 4 pilihan jawaban: 



73 

 

 

 

SS : Sangat Setuju 

S : Setuju 

TS : Tidak Setuju 

STS: Sangat  Tidak Setuju 

DAFTAR PERNYATAAN 

Keterangan: 

SS : Sangat Setuju 

S : Setuju 

TS : Tidak Setuju 

STS : Sangat  Tidak Setuju 

Variabel Citra Merek (X1) 

No Pernyataan STS TS S SS 

Indikator = Kekuatan Asosiasi merek 

1 Merek dompet digital ShopeePay 

mudah diucapkan dan di ingat. 

    

2 ShopeePay memiliki citra yang 

baik di benak saya. 

    

3 Saya dapat dengan cepat 

mengenali ShopeePay meski 

hanya sepintas. 

    

Indikator = Keunggulan asosiasi merek 

4 ShopeePay merupakan dompet 

digital yang cukup terkenal 

    

5 Fitur dan layanan ShopeePay 

memenuhi kebutuhan saya dalam 

bertransaksi. 

    

6 ShopeePay memiliki keunggulan 

dibandingkan layanan dompet 

digital lainnya. 

    

Indikator = Keunikan asosiasi merek 
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7 ShopeePay memiliki keunikan 

yang membuat saya tertarik 

menggunakannya.  

    

8 ShopeePay memiliki ciri khas 

yang membedakan dari dompet 

digital lain. 

    

 

Variabel Electronic word of mouth (X2) 

No Pernyataan STS TS S SS 

Indikator = Intensitas 

1 Saya pernah membaca ulasan atau 

komentar orang lain tentang 

ShopeePay di media sosial atau 

internet. 

    

2 Saya mencari informasi atau 

pengalaman pengguna lain 

sebelum menggunakan 

ShopeePay. 

    

Indikator = Konten 

3 Saya menemukan informasi 

tentang ShopeePay di berbagai 

platform online. 

    

4 Ulasan pengguna lain membantu 

saya memahami kelebihan dan 

kekurangan ShopeePay 

    

5 Konten ulasan tentang Shopeepay 

biasanya berdasarkan pengalaman 

nyata pengguna. 

    

Indikator = Valensi pendapat 
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6 Ulasan online tentang ShopeePay 

memberikan informasi yang jelas 

dan lengkap. 

    

7 Saya lebih percaya menggunakan 

ShopeePay setelah membaca 

ulasan positif dari pengguna lain. 

    

8 Ulasan negatif tentang ShopeePay 

membuat saya ragu untuk 

menggunakannya. 

    

 

Variabel Keputusan Pengguna (Y) 

No Pernyataan STS TS S SS 

Indikator = Kemantapan pada sebuah produk 

1 Saya merasa yakin menggunakan 

ShopeePay sebagai alat 

pembayaran digital. 

    

2 Saya tidak ragu dalam 

menggunakan ShopeePay. 

    

3 Saya merasa ShopeePay adalah 

pilihan yang tepat sebagai 

transaksi digital.  

    

Indikator = Kebiasaan dalam menggunakan produk 

4 ShopeePay menjadi pilihan utama 

saya dalam pembayaran digital. 

    

5 Penggunaan ShopePay sudah 

menjadi bagian dari kebiasaan 

saya. 

    

6 Saya tetap menggunakan 

ShopeePay meskipun tidak ada 

promo. 
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Indikator = Memberikan rekomendasi kepada orang lain. 

7 Saya bersedia merekomendasikan 

ShopeePay kepada teman atau 

saudara. 

    

8 Saya merekomendasikan 

ShopeePay karena pengalaman 

saya yang positif. 

    

9 Saya akan merekomendasikan 

ShopeePay meskipun ada produk 

serupa. 

    

Indikator = Melakukan penggunaan ulang 

10 Saya memilih menggunakan 

ShopeePay Kembali setelah 

melakukan transaksi sebelumnya. 

    

11 Saya tidak berencana beralih ke 

dompet digital dalam waktu dekat. 
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Lampiran II: Data Responden 

 

4 4 4 4 4 4 4 4 3 3 3 3 4 4 4 3 4 4 3 3 3 3 3 3 3 4 3 

3 3 3 3 3 3 3 3 3 2 3 3 3 3 3 3 3 3 3 2 3 2 3 3 3 3 3 

4 4 4 3 3 3 2 3 1 2 4 2 3 3 3 3 4 4 3 2 2 3 3 3 3 4 2 

4 3 3 4 3 4 4 3 2 2 3 3 3 3 3 2 4 4 4 4 4 3 3 3 2 3 3 

3 3 4 3 3 4 4 3 3 2 3 3 4 4 3 3 4 3 3 4 4 3 3 4 4 3 3 

3 3 3 3 3 3 3 3 3 3 3 3 4 3 4 3 3 3 3 4 3 3 3 4 3 3 3 

4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 

4 3 4 3 3 3 3 3 1 2 2 2 2 2 2 2 4 4 3 3 3 3 4 3 3 3 3 

4 3 4 4 3 4 3 4 3 4 3 4 3 4 3 4 4 3 4 3 4 3 4 3 4 4 3 

4 4 3 4 3 4 4 3 4 4 3 3 4 4 3 2 3 3 4 4 3 2 3 3 4 3 2 

3 4 4 4 4 3 3 3 2 1 3 3 4 3 3 2 4 4 3 3 3 2 2 3 3 4 4 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 3 3 3 2 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 3 3 3 3 3 3 3 3 4 3 3 3 4 3 4 3 3 2 3 3 3 3 3 3 3 3 

4 4 3 3 4 4 3 3 4 4 3 3 4 3 4 4 4 4 3 3 4 3 3 4 4 3 4 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 4 4 3 3 4 3 4 4 

3 3 4 4 3 4 4 4 3 4 4 3 4 3 3 3 3 4 4 3 3 4 3 4 3 4 4 

4 4 4 3 4 4 3 3 3 4 3 3 4 4 3 3 4 4 4 3 3 2 4 4 3 3 3 

4 4 3 3 3 3 4 3 3 2 3 3 3 4 4 3 4 3 4 3 3 3 3 4 3 3 2 

3 3 3 3 3 3 3 3 3 3 2 3 3 3 2 2 3 3 4 3 4 2 3 3 3 3 3 

4 3 4 3 4 3 4 4 4 3 4 4 3 4 3 4 4 3 3 4 3 4 3 4 3 4 3 

4 3 4 3 4 3 4 4 3 4 3 4 4 3 4 4 3 4 3 4 4 3 4 3 4 3 4 

4 2 3 3 1 2 3 2 2 1 3 3 4 3 2 3 4 3 4 1 2 2 1 3 2 3 2 

4 4 4 4 4 4 4 4 3 3 4 4 4 3 4 2 4 4 4 3 4 4 4 4 4 4 4 

4 3 3 4 4 3 4 4 3 3 4 3 4 4 4 3 3 4 3 4 4 3 4 4 3 4 3 

4 4 4 4 4 4 4 4 3 3 3 3 3 4 4 2 4 4 4 3 4 4 4 4 4 4 4 

4 3 3 3 4 4 3 4 3 4 3 4 3 4 3 4 4 4 3 4 4 3 4 4 3 3 4 

4 4 4 4 3 4 4 4 3 4 4 4 3 4 4 4 4 4 3 3 4 4 4 4 4 4 4 

4 4 4 3 3 3 4 4 3 3 3 3 3 3 4 4 4 4 3 4 3 4 3 4 4 4 3 

3 3 3 3 3 3 3 3 2 3 3 3 3 3 3 2 3 3 3 3 3 3 4 3 3 3 3 

1 3 2 4 3 4 3 3 3 3 4 3 4 3 3 2 4 3 3 2 4 3 3 3 3 3 3 

4 3 4 4 3 3 4 3 4 4 3 3 4 4 3 2 3 3 4 2 3 4 3 3 3 3 3 

3 3 3 3 4 3 3 3 3 3 3 3 3 3 3 2 4 3 4 4 4 3 4 3 3 3 3 

3 3 2 3 2 2 3 3 2 2 3 3 3 3 3 3 3 3 3 3 3 3 4 4 4 4 4 

3 3 3 3 2 2 3 3 2 4 3 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 2 

4 4 4 4 3 4 4 4 3 4 4 3 4 3 3 3 4 4 4 3 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 3 3 3 3 3 3 4 3 2 4 4 4 3 4 4 3 3 3 4 4 

3 3 4 4 4 4 3 4 4 3 3 4 4 3 4 3 3 3 4 4 4 3 4 4 3 4 3 

3 3 3 3 2 3 3 3 3 3 3 3 3 3 4 3 3 3 3 2 2 2 3 3 3 3 2 

4 3 4 4 4 3 4 3 4 4 3 4 3 4 3 4 4 3 3 4 4 3 4 3 4 4 4 

4 3 3 3 4 3 4 3 4 4 3 3 4 3 4 3 3 3 4 4 3 4 3 4 4 3 4 

3 4 3 2 3 4 3 4 3 2 3 4 2 4 3 4 3 3 2 4 3 3 4 3 4 4 2 
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4 3 3 4 3 3 4 4 4 3 4 4 3 4 3 2 3 4 3 3 3 4 3 3 3 4 3 

3 4 3 2 3 4 3 4 4 3 2 4 3 3 4 3 4 3 2 3 4 4 3 3 4 4 3 

4 3 3 4 3 4 4 3 4 3 4 3 4 3 4 3 3 4 4 3 4 3 4 4 3 3 3 

3 4 3 4 3 4 4 3 3 3 4 3 4 4 3 3 4 3 3 4 3 4 3 3 4 4 3 

3 4 4 4 3 4 4 3 3 4 3 3 4 4 3 2 3 4 3 3 4 4 3 4 3 4 3 

4 3 4 3 4 3 3 4 3 4 3 3 4 3 4 4 3 4 3 3 3 4 3 4 3 4 4 

3 2 3 4 3 4 3 4 3 2 3 3 4 3 3 3 4 4 4 3 4 3 3 4 3 4 4 

3 3 4 3 2 3 3 3 2 2 3 4 4 3 4 3 4 3 3 4 3 3 3 4 2 3 2 

4 3 3 1 3 4 4 2 4 4 3 4 3 4 4 3 3 4 3 3 4 4 3 4 3 3 4 

4 3 4 3 3 4 4 3 4 3 4 3 3 3 4 3 4 4 3 3 4 1 4 3 4 4 3 

4 3 4 4 2 3 4 4 3 3 3 4 3 3 4 3 4 3 4 4 3 3 3 4 4 4 2 

3 2 2 2 1 2 3 3 3 3 2 2 2 2 1 3 3 2 1 1 1 2 2 2 2 2 2 

4 4 3 4 3 4 3 3 3 4 4 3 4 4 3 4 4 3 3 4 3 4 3 4 4 4 3 

4 3 4 3 4 3 4 3 3 4 3 4 3 4 4 3 4 3 4 4 3 4 3 4 3 4 3 

4 4 4 4 3 3 4 4 3 3 3 4 4 4 3 4 4 4 3 3 3 3 3 4 3 3 3 

3 4 4 4 3 3 4 3 2 2 3 2 1 3 3 1 4 3 3 2 3 4 2 2 2 4 3 

4 3 3 4 4 3 4 4 3 3 4 4 4 4 3 3 4 3 4 4 3 3 3 3 4 3 4 

3 4 4 4 3 4 3 3 3 3 4 4 3 3 4 3 3 4 4 3 4 3 4 4 3 4 3 

4 3 4 3 4 3 4 4 3 4 4 3 4 3 3 4 4 3 4 4 3 4 4 3 4 3 4 

4 4 4 4 2 4 4 4 3 3 3 4 4 4 3 2 4 4 4 4 4 3 3 3 4 4 3 

3 4 4 4 4 3 3 4 3 3 4 3 4 4 3 4 4 3 3 4 4 3 4 3 3 3 3 

4 4 4 3 3 4 4 4 3 3 4 4 4 3 4 2 4 4 4 3 4 3 3 4 3 4 3 

4 4 3 4 3 4 3 3 3 4 4 3 4 3 3 2 4 3 3 4 3 4 3 3 4 3 4 

4 3 4 3 1 2 4 4 4 4 3 4 3 4 3 2 4 3 4 4 4 1 3 4 2 4 3 

3 4 4 4 4 3 3 4 4 3 4 3 4 3 4 4 3 4 4 3 4 4 3 3 4 4 3 

4 3 3 3 3 3 4 3 4 4 3 4 4 3 3 2 3 4 3 3 3 4 4 4 3 4 3 

4 4 4 4 4 4 4 4 2 3 4 4 3 3 3 3 4 4 4 4 4 4 4 4 4 4 4 

4 3 4 4 3 3 4 3 1 1 3 3 4 4 3 2 3 3 3 3 3 3 3 3 3 4 3 

3 3 3 4 3 3 3 3 3 4 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 4 

3 3 3 4 3 3 3 3 3 3 3 4 3 3 3 4 3 3 3 3 3 3 3 3 3 3 3 

4 4 3 4 4 3 3 4 4 4 3 3 4 3 4 4 3 4 4 3 3 4 4 3 4 4 3 

3 4 4 4 4 3 4 3 4 3 3 4 3 4 4 3 3 4 4 3 4 3 3 4 3 4 3 

3 3 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

4 4 3 4 4 3 3 4 4 4 3 4 3 3 4 4 4 3 4 3 3 3 4 4 4 4 4 

4 3 4 3 4 3 4 3 2 3 4 3 3 4 4 3 3 4 3 2 4 3 3 4 4 4 3 

4 3 4 3 4 3 3 4 3 4 3 3 4 3 4 2 3 4 4 3 4 3 4 3 4 3 3 

4 4 4 4 3 3 4 3 4 4 4 4 4 4 4 2 4 4 3 3 3 3 4 4 4 4 3 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

3 4 3 3 2 3 4 3 4 3 4 3 4 3 4 3 4 3 4 3 4 3 4 3 4 4 2 

3 4 3 3 4 3 4 3 3 4 3 4 3 4 3 4 3 4 3 4 3 4 3 3 3 3 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 4 4 4 3 4 4 4 3 4 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 

3 3 4 4 4 2 3 3 3 2 3 3 3 3 4 2 4 4 4 3 2 2 4 4 4 2 4 

3 3 3 3 3 2 3 3 2 2 3 3 2 2 2 2 2 2 3 3 2 2 2 2 2 3 2 
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3 4 3 4 3 4 4 3 4 4 3 4 3 3 4 3 4 3 4 4 3 4 3 4 4 4 3 

3 3 4 3 2 2 3 2 3 4 3 4 4 4 4 4 3 3 2 1 2 3 3 3 3 3 2 

3 4 4 4 3 3 4 4 4 3 3 4 3 4 4 3 4 3 4 4 3 4 4 3 4 3 4 

4 3 4 3 2 3 4 4 3 3 3 4 1 3 3 3 3 3 2 1 2 3 3 3 3 4 3 

3 4 3 3 3 3 4 3 3 4 3 2 3 4 3 3 3 4 2 4 3 4 3 3 3 4 3 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 2 3 3 3 3 3 3 

4 3 4 4 2 3 4 1 4 2 3 4 3 4 3 2 4 3 4 2 3 4 3 4 2 3 1 

3 3 3 3 3 3 3 3 1 1 1 1 3 2 2 2 3 3 3 3 3 3 1 1 1 3 3 

4 4 3 4 3 3 2 2 3 3 4 4 4 4 3 3 4 4 2 1 1 1 3 3 3 4 4 

4 3 3 4 3 4 4 3 4 4 3 3 4 4 3 3 4 3 4 3 4 4 3 3 3 4 4 

4 4 3 4 3 2 3 4 1 2 3 2 2 3 2 3 3 4 3 4 4 3 3 4 3 4 3 
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Lampiran III: Hasil SPSS 26 

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulati

ve 

Percent 

Valid Laki 28 28.9 28.9 28.9 

Perempuan 69 71.1 71.1 100.0 

Total 97 100.0 100.0  

 

Usia 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 15-19 1 1.0 1.0 1.0 

20-24 91 93.8 93.8 94.8 

25-29 5 5.2 5.2 100.0 

Total 97 100.0 100.0  

 

Frekuensi Penggunaan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Jarang 21 21.6 21.6 21.6 

Sering 76 78.4 78.4 100.0 

Total 97 100.0 100.0  

 

Validitas Citra Merek 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 Citra Merek 

X1.1 Pearson Correlation 1 .138 .358** .118 .178 .135 .368** .209* .515** 

Sig. (2-tailed)  .179 .000 .252 .081 .188 .000 .039 .000 

N 97 97 97 97 97 97 97 97 97 

X1.2 Pearson Correlation .138 1 .272** .335** .310** .396** .184 .252* .609** 

Sig. (2-tailed) .179  .007 .001 .002 .000 .071 .013 .000 

N 97 97 97 97 97 97 97 97 97 

X1.3 Pearson Correlation .358** .272** 1 .278** .249* .176 .351** .290** .618** 

Sig. (2-tailed) .000 .007  .006 .014 .085 .000 .004 .000 

N 97 97 97 97 97 97 97 97 97 

X1.4 Pearson Correlation .118 .335** .278** 1 .235* .257* .228* .228* .573** 

Sig. (2-tailed) .252 .001 .006  .021 .011 .025 .025 .000 

N 97 97 97 97 97 97 97 97 97 

X1.5 Pearson Correlation .178 .310** .249* .235* 1 .317** .090 .332** .615** 

Sig. (2-tailed) .081 .002 .014 .021  .002 .378 .001 .000 

N 97 97 97 97 97 97 97 97 97 

X1.6 Pearson Correlation .135 .396** .176 .257* .317** 1 .288** .249* .609** 
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Sig. (2-tailed) .188 .000 .085 .011 .002  .004 .014 .000 

N 97 97 97 97 97 97 97 97 97 

X1.7 Pearson Correlation .368** .184 .351** .228* .090 .288** 1 .216* .555** 

Sig. (2-tailed) .000 .071 .000 .025 .378 .004  .034 .000 

N 97 97 97 97 97 97 97 97 97 

X1.8 Pearson Correlation .209* .252* .290** .228* .332** .249* .216* 1 .597** 

Sig. (2-tailed) .039 .013 .004 .025 .001 .014 .034  .000 

N 97 97 97 97 97 97 97 97 97 

Citra 

Merek 

Pearson Correlation .515** .609** .618** .573** .615** .609** .555** .597** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  

N 97 97 97 97 97 97 97 97 97 

 

Validitas Electronic word of mouth 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 

Electronic 

Word of 

Mouth 

X2.1 Pearson Correlation 1 .586** .221* .527** .291** .346** .465** .237* .748** 

Sig. (2-tailed)  .000 .029 .000 .004 .001 .000 .019 .000 

N 97 97 97 97 97 97 97 97 97 

X2.2 Pearson Correlation .586** 1 .273** .311** .273** .320** .325** .361** .716** 

Sig. (2-tailed) .000  .007 .002 .007 .001 .001 .000 .000 

N 97 97 97 97 97 97 97 97 97 

X2.3 Pearson Correlation .221* .273** 1 .282** .373** .304** .348** .197 .562** 

Sig. (2-tailed) .029 .007  .005 .000 .002 .000 .054 .000 

N 97 97 97 97 97 97 97 97 97 

X2.4 Pearson Correlation .527** .311** .282** 1 .157 .427** .432** .266** .661** 

Sig. (2-tailed) .000 .002 .005  .126 .000 .000 .008 .000 

N 97 97 97 97 97 97 97 97 97 

X2.5 Pearson Correlation .291** .273** .373** .157 1 .266** .347** .139 .554** 

Sig. (2-tailed) .004 .007 .000 .126  .009 .000 .175 .000 

N 97 97 97 97 97 97 97 97 97 

X2.6 Pearson Correlation .346** .320** .304** .427** .266** 1 .254* .217* .593** 

Sig. (2-tailed) .001 .001 .002 .000 .009  .012 .033 .000 

N 97 97 97 97 97 97 97 97 97 

X2.7 Pearson Correlation .465** .325** .348** .432** .347** .254* 1 .251* .667** 

Sig. (2-tailed) .000 .001 .000 .000 .000 .012  .013 .000 

N 97 97 97 97 97 97 97 97 97 

X2.8 Pearson Correlation .237* .361** .197 .266** .139 .217* .251* 1 .547** 

Sig. (2-tailed) .019 .000 .054 .008 .175 .033 .013  .000 

N 97 97 97 97 97 97 97 97 97 

Pearson Correlation .748** .716** .562** .661** .554** .593** .667** .547** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  
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Electronic 

Word of 

Mouth 

N 97 97 97 97 97 97 97 97 97 

 

Validitas Keputusan Penggunaan 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 Y.9 Y.10 Y.11 

Keputusan 

Penggunaan 

Y.1 Pearson 

Correlation 

1 .183 .312** .196 .210* .090 .190 .248* .272** .189 .211* .447** 

Sig. (2-tailed)  .073 .002 .054 .039 .379 .063 .014 .007 .064 .038 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.2 Pearson 

Correlation 

.183 1 .216* .107 .385** .183 .347** .421** .251* .355*

* 

.410*

* 

.563** 

Sig. (2-tailed) .073  .034 .296 .000 .073 .000 .000 .013 .000 .000 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.3 Pearson 

Correlation 

.312
** 

.216* 1 .319** .448** .168 .276** .348** .226* .126 .192 .559** 

Sig. (2-tailed) .002 .034  .001 .000 .100 .006 .000 .026 .220 .059 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.4 Pearson 

Correlation 

.196 .107 .319** 1 .492** .295** .355** .319** .355** .165 .317*

* 

.636** 

Sig. (2-tailed) .054 .296 .001  .000 .003 .000 .001 .000 .107 .002 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.5 Pearson 

Correlation 

.210
* 

.385** .448** .492** 1 .270** .420** .363** .303** .338*

* 

.339*

* 

.711** 

Sig. (2-tailed) .039 .000 .000 .000  .007 .000 .000 .003 .001 .001 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.6 Pearson 

Correlation 

.090 .183 .168 .295** .270** 1 .158 .221* .273** .295*

* 

.281*

* 

.517** 

Sig. (2-tailed) .379 .073 .100 .003 .007  .122 .029 .007 .003 .005 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.7 Pearson 

Correlation 

.190 .347** .276** .355** .420** .158 1 .437** .606** .183 .319*

* 

.657** 

Sig. (2-tailed) .063 .000 .006 .000 .000 .122  .000 .000 .073 .001 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.8 Pearson 

Correlation 

.248
* 

.421** .348** .319** .363** .221* .437** 1 .349** .302*

* 

.254* .640** 

Sig. (2-tailed) .014 .000 .000 .001 .000 .029 .000  .000 .003 .012 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.9 Pearson 

Correlation 

.272
** 

.251* .226* .355** .303** .273** .606** .349** 1 .291*

* 

.390*

* 

.662** 

Sig. (2-tailed) .007 .013 .026 .000 .003 .007 .000 .000  .004 .000 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 



83 

 

 

 

Y.10 Pearson 

Correlation 

.189 .355** .126 .165 .338** .295** .183 .302** .291** 1 .231* .508** 

Sig. (2-tailed) .064 .000 .220 .107 .001 .003 .073 .003 .004  .023 .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Y.11 Pearson 

Correlation 

.211
* 

.410** .192 .317** .339** .281** .319** .254* .390** .231* 1 .612** 

Sig. (2-tailed) .038 .000 .059 .002 .001 .005 .001 .012 .000 .023  .000 

N 97 97 97 97 97 97 97 97 97 97 97 97 

Kepu

tusan 

Peng

guna

an 

Pearson 

Correlation 

.447
** 

.563** .559** .636** .711** .517** .657** .640** .662** .508*

* 

.612*

* 

1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 97 97 97 97 97 97 97 97 97 97 97 97 

 

Uji Reliabilitas 

Citra Merek 

 

Electronic word of 

mouth 

Keputusan Penggunaan 

   
   

 

Uji Normalitas Uji Heteroskedasitas 

 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 97 

Normal 

Parametersa,b 

Mean .0000000 

Std. 

Deviation 

2.43389824 

Most Extreme 

Differences 

Absolute .086 

Positive .080 

Negative -.086 

Test Statistic .086 

Asymp. Sig. (2-tailed) .071c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 
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Uji Multikolineritas 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) 1.516 2.540  .597 .552   

Citra Merek .999 .104 .661 9.632 .000 .739 1.354 

Electronic Word of Mouth .310 .084 .254 3.694 .000 .739 1.354 

 

Uji Linier Berganda 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) 1.516 2.540  .597 .552   

Citra Merek .999 .104 .661 9.632 .000 .739 1.354 

Electronic Word of Mouth .310 .084 .254 3.694 .000 .739 1.354 

 

Uji Parsial (Uji T) 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) 1.516 2.540  .597 .552   

Citra Merek .999 .104 .661 9.632 .000 .739 1.354 

Electronic Word of Mouth .310 .084 .254 3.694 .000 .739 1.354 

 

Uji Simultan (Uji F) 

ANOVAa 

Model 

Sum of 

Squares Df Mean Square F Sig. 

1 Regression 1169.392 2 584.696 96.646 .000b 

Residual 568.691 94 6.050   

Total 1738.082 96    

a. Dependent Variable: Keputusan Penggunaan 

b. Predictors: (Constant), Electronic Word of Mouth, Citra Merek 

 

Koefisien Determinasi (R2) 

Model Summaryb 

Model R R Square 

Adjusted R 

Square Std. Error of the Estimate 

1 .820a .673 .666 2.45965 
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T Tabel F Tabel 
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Lampiran IV: Surat Penetapan Judul 
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Lampiran V: Surat Penetapan Waktu Ujian Sempro 
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Lampiran VI: Berita Acara Ujian Proposal 
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Lampiran VII: Surat Perubahan Judul 
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Lampiran VIII: Surat Izin Riset 
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Lampiran IX: Surat Balasan Izin Riset 
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Lampiran X: Surat Selesai Riset 
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Lampiran XI: Dokumentasi Penelitian 
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Lampiran XII: Catatan Konsultasi Dosen Pembimbing 
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